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Stories of the Week 


. round Michigan they’re chuckling 
about the executive who told his 
sec etary to wire one of his field 
me:': 

“LEASE MEET MY TRAIN AT 
DO\WAGIAC.” 

The secretary tapped her teeth 
wit). a pencil and asked: 

“How do you spell Dowagiac?” 

Mr. Brass Hat was stumped, too. 

“Hell,” he growled, “tell him to 
meet me at Niles.” 


Traffic Judge Murphy thought he 
had heard all the excuses. But Mrs. 
E. K. Grant of Detroit presented a 
brand new one for illegal parking. 


“Some boys in our neighborhood 
picked up my car and lifted it over 
the curb as a prank,” pled Mrs. 
Grant. 

Judge Murphy’s bushy eyebrows 
went up at least five inches. 

“What do you grow in your 
neighborhood—-Sampsons and_  San- 
dows ?” 

“No, they’re just ordinary kids. 
It's just that my car is easy to lift. 
It’s a Crosley convertible.” 

Her case was dismissed. 


‘Tis said that the following fantasy 
is the most popular Story of the 
Day in occupied Germany: 

Truman, Stalin, and Churchill met 
for a parley. Into their midst dropped 
a little fairy, waving a magic wand. 

“I shall give each of you one 
wish,” beamed the fairy. 

Stalin puffed his pipe, and asked 
that America be destroyed. Truman 
desired that Communism vanish 
from the face of the Earth. 

“And you, sir?” the fairy nodded 
to Churchill. 

“Just take care of these two 
gentlemen,” grinned the Forever 
Englander, lighting a big cigar. “I 
can wait.” 


Sports Notes 


We see by the papers that the 
Chicago girl who shot a first base- 
man last year may be released soon 
from a mental hospital. Let umpires 
and southpaws take heed and beware. 


F. C. (“Ted”) Coggin was not 
only Chairman of the Annual Detroit- 
to-Mackinac sailing race classic, but 
was a crew-member of the winning 
boat, Escapade. 


Gags of the Week 


The latest fashion for gals this 
Summer is a skimpy thing called a 
“convertible sun dress.” It is quite 
sporty. 

Especially with the top down. 

“Oh,  boyski!” exclaimed the 
tussian scientist who found a 1940 
Sea's-Roebuck catalog. 

‘| these stupendous things I can 
nvent, for the great glory of 
1 and the Communist Empire!” 


© last war brought a lot of dis- 

‘d persons; the next war will 

; a lot of dispersoned places— 
(TT, 


\ business which has nothing to 
ertise should be advertised for 
-’"—DAVID B. SIMPSON, vice presi- 
‘ of the potent Crown Zellerbach 
p. 


uotes of the Week 


Everybody is in such a hurry to 
tomorrow over with.”—ALICE 

“HAM, quoted in Parade. 

We judge ourselves by what we 
capable of doing, while others 

‘ge us by what we have already 
. ”_LONGFELLOW. 
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Commercial Unit 
Sales Decreased 


‘49 Census Says 


WASHINGTON, D. C.—Shipments 
of components and accessories for 
air conditioning and commercial re- 
frigeration equipment in 1949 as re- 
ported to the Industry Division of 
the Bureau of the Census were 
valued at $132 million, down 20% 
from the 1948 figures reported to 
the Bureau of the Census. 


This decline was the result mainly 
of a decrease in value of shipments 
of condensing units. Total shipments 
of condensing units reported in 1949 
were 610,341 units valued at $54 
million, compared with 841,609 units 
valued at $73 million in 1948. 

While shipments of condensing 
units were down, it is worthy of note 
that shipments of compressors and 
compressor units (supposedly _re- 
ported separately from condensing 
units) increased to 601,810 in 1949 
from 459,390 in 1948. Thus if ship- 
ments of condensing units and com- 
pressors were combined, the de- 
crease from 1948 figures would be 
less than 10%. 

Substantial gains were shown in 
shipments of self-contained air con- 
ditioners in 1949 over 1948, however, 
the total reported to the Census 
Bureau being 123,407 in 1949 com- 
pared to 111,620 in 1948. The big 
gain was shown in room-type air 

(Concluded on Page 28, Column 1) 


Carrier Ups Prices 
On Various Models 


SYRACUSE, N. Y. — Price in- 
creases ranging from about 4% to 
10% on numerous refrigeration and 
air conditioning items have been an- 
nounced by Carrier Corp. 

Prices have been upped approxi- 
mately 4% on some chest type 
freezers while other freezers have 
been increased 5%. 

The 5% rise also applies to room 
air conditioners, package air condi- 
tioners up through 5-hp., ice cube 
makers, compressors of 5-hp. and 
larger, and evaporative condensers. 


Smaller open compressors from 
1, to 3-hp. have gone up 10%. 

An increase of 7%% is in effect 
on the 7%, 10, and 15-hp. package 
air conditioners, the 20-ton Weather- 
maker, cooling towers and blowers. 


Racca Seeks Data on 
Contractor Manpower 


CHICAGO—Refrigeration and Air 
Conditioning Contractors Association 
is developing a questionnaire which 
it is planning to circularize among 
its membership in order to obtain 
labor, material, and service statistics, 
in order to be able to present a com- 
prehensive picture of the contractor 
field to such government agencies 
which will administer any Federal 
regulation that might be imposed. 

Among the questions which the 
questionnaire will probably include 
are “Total number of skilled and 
semi-skilled employes under and over 
26 years of age”; wage classifications 
of such employes; gross sales volume 
for last calendar year, and dollar 
volume of installations, maintenance, 
and repairs for that year; type of 
machinery and equipment available 
in the individual contractor’s* setup; 
type of service available; and quan- 
tities of “Freon” refrigerants used 
annually. 


Congress Presses for Action on 


Price, Credit, Wage Controls 


WASHINGTON, D. C., Aug. 3—The country moved towards material, 
price, wage, credit, and job controls at an accelerated pace in the last 48 hours. 


The administration, 


in a measure introduced into the House by Rep. 


Spence (Ky.) asked almost unlimited power for the President to set prices 
on every commodity and every service; to set the pay for almost every 


type of work; 


to license all business; 


and to determine the use of all 


“raw materials, articles, products, supplies, components, technical informa- 
tion, and processes,” extending to the retail and consumer level. 

This doesn’t mean that such a measure is likely to be passed immedi- 
ately. But it shows the kind of thinking that is in the wind. And the 
fact that House administration leaders announced that they would try 


to get a roll-call vote on the measure by Friday, Aug. 4, 


indicates that 


some controls may come in a relatively short time. 


PRICES WOULD ROLL BACK TO MAY 24-JUNE 24 LEVEL 


The Spence bill would permit the President to roll back prices to the 
highest level between May 24 and June 24, to place controls on wages 
based on the May 24-June 24 period, and to institute rationing. 

In the meantime in the Senate, which will probably act as a brake 
on the more drastic control measures sought by the administration, the 
Senate Banking Committee voted to impose rationing and wage-price con- 
trols automatically when the government’s cost-of-living index reaches a 


certain point. 


Such a method would probably tie the controls to the 


Bureau of Labor cost-of-living index, and Sen. Fulbright, who introduced 
the amendment calling for such controls, said that he was thinking of 
perhaps 5% above June 1, 1950 levels. 


CONTROLS ON CREDIT MAY COME FIRST 


It was noteworthy that some leading members of the House Banking 
Committee were pleading for immediate action on industrial and credit 
controls, and for holding more extended hearings on the broader price-wage- 


rationing provisions. 


In the meantime the Federal Reserve Board has started a round of 
conferences with retail and credit groups to determine what the down 
payment and maximum length of time to be permitted on instalment sales 
contracts will be in the “new version of Regulation W”’ which is eonsidered 
almost certain to come into being very shortly. 

Instalment credit at the end of June was at a total of $12 billion, 
nearly fed billion more than at the same time last year. 


Senate Seeks Tax 
On Freezers, TV 


WASHINGTON, D. C.—The Sen- 
ate Finance Committee voted to 
apply 10% Federal excise taxes on 
home freezers and television receiv- 
ers, as a first step toward raising 
additional revenues to build up U. S. 
military operations. 

The committee also formally re- 
scinded the excise tax reductions in 
a bill passed more than a month ago 
by the House, before the fighting 
broke out in Korea. 


Coolerator Ad, Promotion 
Post Goes to Beresford 


DULUTH, Minn.—W. C. Conley, 
sales manager of the Coolerator Co., 
announced the appointment of H. C. 
(Hi) Beresford as 


advertising and 
sales promotion 
manager. 

The first adver- 
tising and_ sales 
promotion man- 
ager for Coolera- 
tor, Beresford has 
been sales man- 


ager of the Home 
Appliance Division 
of Murray Corp. 
of America _ for 
the past five years. 
While at Murray, he was chairman 
of the marketing and product de- 


(Concluded on Page 4, Column 4) 


H. C. Beresford 


Refrigerator Sales 
Still Lead 49 Pace 


NEW YORK CITY-—Sales of elec- 
tric household refrigerators in May 
by producers reporting to the Na- 
tional Electrical Manufacturers As- 
sociation fell just short of equalling 
April’s total but climbed about 59% 


(Concluded on Back Page, Column 3) 


Fedders Increases 
Room Units $20-$30 


BUFFALO—‘“Nominal” retail price 
increases vf $20 on two window- 
type room air conditioners and $30 
on a console unit have been made by 
Fedders-Quigan Corp. here. 

F. A. Mitchell, sales manager of 
the company’s Unit Air Conditioner 
Division, said the action was taken 
“with reluctance” because of rising 
costs of materials and components. 

The new and old price schedule is 
as follows: 

Suggested 

Retail Price 
Model Old New 
WHE (%-ton window) $299.95 $319.95 
WH9 (%-ton window) 369.95 389.95 
F7C (%-ton console) 539.95 569.95 


Commenting on the move, Mitchell 
said: 

“The room air conditioner industry, 
it is my opinion, had collectively 
planned for lower retail figures on 
our 1951 models. That is now an 
unlikely circumstance, because of 
conditions with which we are all now 
too familiar.” 

The new price schedule was an- 
nounced by Mitchell in a bulletin to 
the division’s distributor organization. 
He said: 


“Spiraling costs (and _ prgbable 
further advances) for the steel, 
copper, aluminum, and other ma- 


terials that are involved in the pro- 
duction of room air conditioner prod- 
ucts force an undesirable condition 
upon Fedders-Quigan managément, 
and the inevitable decision to adjust 
for those rising costs must occur. 
“Our production lines cannot con- 
tinue to absorb higher costed ma- 
terials and components—even if we 
are fortunate to locate enough steel, 
copper, aluminum, and a raft of other 
scarce items, and get them to the 
factory on timed schedules to keep 
those lines going-——-without’ the 
parallel necessity to increase priting 
for the finished product. 
“Fedders-Quigan has __ sincerely 
tried for somewhile to absorb these 
rising materials costs, even to the 


(Concluded on Back Page, Column 3) 


manufacturers, 


‘Panic Buying by 


blic Slows But 
| Dealers Stock Up 


Allocations of Consumer 
Items More Widely Applied; 


Prices Remain Moderate 


DETROIT—An easing off of “scare 
buying” by both the public and dis- 
tribution outlets, a few further 
allocation moves by consumer goods 
and some price in- 
creases in both finished products and 
components, marked the industry’s 
reaction in the past week as the 
Korean crisis continued and the gov- 
ernment apparently moved closer to 
the imposition of economic controls. 


Here’s the general situation on 
“panic buying” and “scarcities” by 
items: 


Refrigerators—Some scarcities by 
localities, heavier-than-normal but 
not exactly “panic’’ buying by dis- 
tributors and dealers, stepped-up pro- 
duction schedules on the part of some 
manufacturers to meet demands. 


Many distributors of major appli- 
ances have instituted informal “allo- 
cation” programs, which are gen- 
erally designed to keep the outlet 
which ordinarily buys a few units at 
a time from ordering in carload lots. 
In some cases goods are being ladled 
out on a fairly strict “past perform- 
ance” basis for the retail buyer. 


Home Freezers—-Close to “panic” 
buying by both consumers and retail- 
ers, who apparently haven't forgotten 
how prized a freezer (or anything 
resembling it) was during the days 
of World War II. A number of 
freezer manufacturers have put their 
models on allocation, and one pro- 
ducer said his backlog jumped from 


two weeks to seven weeks in a 
15-day period. 
Automatic Washers—Some real 


scarcities showing up. Bendix Home 
Appliances and Thor Corp. put their 
washers on allocation to distributors. 


Commercial Refrigerators—-Situa- 
tion generally calm, with some 
better-than-normal buying by estab- 
lishments using such equipment, and 
a tendency by dealers in such equip- 
ment to boost their stock anywhere 
from 20 to 50% over what would be 
normal for such times. Said one 
executive in the field—‘‘Remember 
that customers for some advanced 
equipment of this type face some 
special problems too. Suppose that 
pre-packaging materials for meats 
become scarce, or meats themselves 
are scarce and rationed, the advan- 
tages of putting in a self-service 
meat department would be consider- 
ably lessened. On the other hand, 
self-service becomes more and more 
important if a manpower shortage 
shows up.” 


Refrigeration and Air Conditioning 
Components—Increased demand and 
some stocking up, but as one sizable 
service and installation contractor 
states: “Most firms like ours do not 
have the capital to build too big an 
inventory. And even in the roughest 
times during the war we were con- 
sidered essential and got almost 
everything we needed to operate.” 


Prices--Some price increases con- 
tinued to show up, but they were 
scattered, and generally on a very 
modest scale—5% being the figure 
more often quoted. Anyway, any 
government rollback in prices might 
go back to June and knock out any 
increases since that time. 

Household refrigerator prices were 
holding the li in solid fashion. 
Bendix Home Appliances, introducing 
new models, irf§reased prices, the 
Dialamatic set at. $169.95; the Econo- 
mat, $199.95; bolt down automatic 
model, $219.95; and Gyromatic, 
$269.95. Some gas range prices were 
up. 

Commercial refrigerator prices had 
gone up on some models of some 
makes, but there wasn’t any over-all 
price tendency that could be spotted. 
Some expansion valve price increases 
went into effect the end of July. 


Manufacturers reported that some 
producers of materials and compo- 
nents were using the dodge familiar 
in the early postwar days “Prices 
subject to change without notice” 
on their quotations. 
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AIR CONDITIONING & REFRIGERATION NEWS, 


AUGUST 7, 1950 


Kansas City Utility Again 
Installs Electric Ranges, 
Water Heaters Cost-Free 


KANSAS CITY, Mo.—Kansas City 
Power & Light Co. has resumed free 
installation of electric ranges and 
water heaters in residences, discon- 
tinued during World War II. 

For installation of ranges sold by 
regular retailers and obtained 
through regular’ distributors, the 
utility will provide a wiring allow- 
ance of not more than $36 within 
the city limits and $28 in its terri- 
tory outside Kansas City. These al- 
lowances will cover the full cost of 
98% of installations, according to 
E. S. Stephens, residential manager. 

The wiring installation service is 
furnished within four days whenever 
possible. In addition, Kansas City 
Power & Light is providing free 
home economics service to new range 
buyers in the area. 

The wiring allowances on water 
heaters are $20 in the city and $18 
outside. An extra $10 is allowed for 
plumbing installations requiring not 
more than 10 ft. of pipe. 

Electric range sales have increased 
substantially since the policy was 
re-established, Stephens said. 

A similar policy has been sponsored 
by a municipally-owned utility in 
Kansas City, Kans., for some time. 


Dallas Tom Thumb Mkt. Opens 


DALLAS, Tex.— Air conditioned 
and equipped with the latest type 
fixtures, a new Tom Thumb Super- 
market has just opened here. 


Mess Call 


Army ‘Drafts’ Refrigeration 
To Aid In Improving Chow 


CHICAGO—Constant research con- 
ducted at the Chicago depot of the 
Quartermaster Corps is striving to 
make Army foods. better, more 
nourishing, and tastier, according to 
Lt. Col. Ewing Elliott, an officer at 
the depot. 

Stress has been placed on the 
morale value of tasty food. 

To aid in making this possible, 
refrigeration 
sively. Milk shipped to large in- 
stallations, for instance, now is more 
like fresh milk because the milk 
powder is shipped in bulk and milk 
fat solids are shipped under refrig- 
eration to be combined with it by 
special equipment. 

In addition, concepts of group 


is being used exten-- 


feeding have changed since World 
War II to put emphasis on mobile 
warfare. Food supplies now break 
down into three major categories: 
group feeding where kitchens are 
available, group feeding where there 
are no kitchens, and individual feed- 
ing. 

Several new types of food packets 
have been designed to replace the 
now obsolete ‘K”’ ration. Much use 
is being made of dehydrated foods 
and foods which can be used either 
hot or cold. 

Besides proper nourishment and 
the taste factor, foods must with- 
stand long storage, heat, cold, trans- 
portation, and be easy to use under 
any condition. 


Women’s Store To Have 
Year-Round Conditioning 


CHATTANOOGA, Tenn. — Plans 
have just been announced here for 
the construction of a $750,000 
Brainerd shopping center that will 
include an ultra-modern building for 
The Vogue, Inc., leading women’s 
wear establishment. 

The store will be fully air condi- 
tioned, with the system providing 
filtered refrigerated air in summer 
as well as electrically heated air in 
winter. 

The Vogue building and fixtures 
will cost $200,000. 


BAC Names Agents In 
Pittsburgh, Cleveland 


BALTIMORE — Baltimore Aircoil 
Co., Inc., manufacturer of evapora- 
tive condensers and cooling towers, 
has named two new representatives. 

Glenn Moore Comstock, 321 In- 
vestment blidg., Pittsburgh, has been 
named representative in Pittsburgh, 
western Pennsylvania, and the state 
of West Virginia. 

Thermal Products Co., 4501 Pros- 
pect Ave., Cleveland, has been ap- 
pointed representative in Cleveland, 
Sandusky, Mansfield, Akron, Canton, 
and Youngstown area of Ohio. 
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“Packaged” 
AIR CONDITIONING 


-..as easy fo sell as cornflakes! 


Air Conditioners are as much a part of any re- 
frigeration equipment or service business as 
cornflakes are a grocery store item...and as 


easy to sell. 


Every business pr pace. upon human traffic 

merchandise recognizes cus- 

tomer comfort as the No. 1 attraction, therefore 

our potential customers are all those retail type 
usinesses in the area you serve. 


Brunner has the units... four 
self-contained air conditioners that provide you 
the right answers to every question of appear- 
rice, design, dependability and long self- 


for the moving o 


ance, 
amortizing service life. And 


ditioning is a clean and simple installation job. 


@ Your letter requesting literature and com- 
plete information will lead the way to another 
source of good volume and good profits. 


: Beh? coal nee 


AIR CONDITIONING tuitds business 


opular sizes of 


ackaged air con- 


AIR CONDITIONING 


@ Self Contained 3 HP. to 10 HP. 
@ Remote Type 5 HP. to 75 HP. 


BRUNNER MANUFACTURING CO., Utica 1, New York, U.S.A. 


REFRIGERATION CONDENSING UNITS by 


AIR AND WATER COOLED MODELS -—<c size 
and type for every purpose...% HP. TO 75 HP. 


** 
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Laube Sees Remington's" 
Annual Volume Hitting 
$10 Million In 5 Years 


AUBURN, N. Y.— Within five 
years, sales of Remington Corp. will 
be running at an annual volume of 
$10 million and the company will be 
employing 500 area residents, it was 
predicted recently by Herbert L. 
Laube, president. 

He said gross sales in the current 
fiscal year will approach $2 million. 

Laube’s forecasts were made 
before some 250 local business 
leaders attending a ‘‘Welcome Rem- 
ington” dinner held in Hotel Osborne. 
Remington’s sales and general offices 
and the bulk of its manufacturing 
operations will be moved from 
Cortland, N. Y., to a new and much 
larger plant here about Nov. 1. 

Laube announced that residents of 
Auburn will be invited to share in 
ownership of Remington through a 
new issue of 10,000 shares of common 
stock. Six thousand shares of the 
issue will be reserved for area resi- 
dents and the remaining 4,000 for 
present stockholders. A resident of 
Auburn will soon be added to the 
company’s board of directors. 

Remington’s' president said he 
doubted that the concern would be 
seriously affected if war should 
break out. He noted military and 
naval applications for the company’s 
room air conditioners. 


ASHVE Exposition Set 
For Phila. Jan. 22-26 


NEW YORK CITY—Announcement 
has been made that the 10th Inter- 
national 
Exposition, also known as the Air 
Conditioning Exposition, will be held 
at the Commercial Museum in Phila- 
delphia, Jan. 22 to 26, 1951. 

The display will be under the 
auspices of the American Society of 
Heating and Ventilating Engineers 
and coincident with its annual meet- 
ing, the 57th, as have the preceding 
expositions under the same organi- 
zation and management. 

Advance reservations by former 
exhibitors already account for a 
majority of the space, and the floor 
plans are said to forecast the largest 
Exposition in history. 


Heating and Ventilating nn 


Hotel Will Air Condition 


Some Remodeled Rooms 


LITTLE ROCK, Ark.—Announce 
ment is made by Houston J. Burford 
general manager of  Southwes: 
Hotels, that a $100,000 partial re. 
modeling of the Albert Pike hote: 
here will get underway at an earl: 
date. 

“Many rooms in the Albert Pik> 
will be completely refurnished and , 
portion of these will have air cond’. 
tioning,” Burford stated. 


Formed as Partnership, 
Federal Store Equipment 
Changing to Corporation 


MILWAUKEE—Organized in 19-6 
by Robert A. Dieringer and Omir 
M. Larson as a partnership to di - 
tribute commercial fixtures ard 
equipment, Federal Store Equipme: t 
Co. is now being changed into a 
corporation. 

Principals include the two origin: | 
partners and Robert A. Ramsey, who 
is sales manager. 

The firm is a distributor for Fec- 
eral and Sterling commercial fixtures, 
Mills condensers and recently added 
Mills ice cuber and custard machine. 
International Harvester freezers and 
household units are also handled. 

A large showroom is maintained 
by Federal, which also has consi- 
derable space for warehousing new 
and used equipment. 

The woodworking equipment is a 
somewhat recent development, 
Dieringer indicates, and permits the 
firm to completely outfit a super- 
market. 


Write for Information about Our 


OPEN VEGETABLE CASES 


Available in two new deluxe models with 
adjustable shelves. Equipped with underwriter 
approved ‘2 H. P. condensing units ready to 
plug in, one piece mirror and front glass, 
fluorescent lights and large drain. Finished with 
Baked DeLux on Paintgrip Steel outside and 


aluminum inside. 4” approved, sealed insulation. 


4I 4°74, f 


mINnNnEAPOLIS 


COMMERCIAL REFRIGERATION EQUIPMENT 
2524 27th Avenue South, Minneapolis, Minn. 


Your Construction Methods 
with Engineered KOLD-HOLD Liners 


without interfering with the Serpen- 


You save hours of valuable construc- 
tion time and build extra efficiency 
into refrigeration equipment, by using 
prefabricated Kold-Hold Liners. These 
Liners quickly slip into place to pro- 
vide adequate refrigeration for the 
sharp freezing, cooling and holding of 
all types of foods and perishable prod- 
ucts. The inner surface is smooth and 
sanitary — no other linings required. 


There are no refrigeration joints to 
become damaged with the complete 
cabinet liner. Liners are fabricated 
from Serpentine Plate Evaporators 


tine principle of refrigerant flow. 
Therefore, they retain all the advan- 
tages and proven dependability of 
Serpentine construction. 


Kold-Hold Prefabricated Units save 
time and money for the manufacturer, 
service engineer and user. They in- 
crease efficiency and reduce the cost of 
both domestic and commercial refrig- 
eration equipment. They simplify con- 
version of obsolete equipment to meet 
today’s standards of efficiency and de- 
pendability. 


See your service engineer or write us for details. 
immediate delivery from jobbers’ stock in principal cities. 
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“[ for the h ” 

m set tor the harvest, too. 
“Some five years ago, when Kelvinator introduced their postwar “To top that, I’ve got one of the hottest selling promotions 
home freezer, they said that dealers had a giant market in the this industry has ever seen—a ‘retail-minded’ promotion that is 
making. That was a prophetic statement. helping me get my share of this booming market—without penalty 

“For, in the past few years, the frozen food business has grown —- ™ profits! 

like Jack’s beanstalk. Today, frozen foods are sold in 200,000 ““What’s more—every time I talk to a freezer prospect, I have 
stores. Today, there are 1040 frozen food packers. Today, there the exclusive sales clincher of Kelvinator dependability, backed 
are more than 200,000 freezer cabinets in retail stores. Today, by Kelvinator’s unmatched experience as the oldest maker of 
there are 2,000,000 freezers in use in homes! low-temperature cabinets for the ice cream industry and as the 

“Giant market? It’s colossal—getting bigger all the time! oldest maker of electric refrigerators for the home. 

“And, with the peak demand that comes with the harvest “Yes, Kelvinator constantly keeps me in a position to reap a 
en- season, I’m all set for my harvest of freezer sales, for Kelvinator harvest of sales. And it’s that kind of retail-minded thinking 
" has given me four great new freezers—to fit the needs, the homes which makes me prize the Kelvinator Franchise as the most 
0 


and the budgets of all of my freezer prospects! valuable one | own!” 
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«ee THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 


KELVINATOR, DIVISION OF NASH-KELVINATOR CORPORATION, DETROIT 32, MICHIGAN 
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Some Appliance Mfrs. 
Increase Prices 


APEX WASHERS RISE $7-$11 


CLEVELAND — Apex Electrical 
Mfg. Co. has announced price in- 
creases ranging from $7.50 to $11.50 
on its wringer model washers. 

A comparison of new and old prices 
follows: 


Model New Price Old Price 
1002P $162.00 $154.95 
1003P 156.50 144.95 
1004P 142.50 134.95 
1005P 132.50 124.95 
1006P 122.95 114.95 
1007P 109.95 104.95 


CHAMBERS RANGES CLIMB 


CHICAGO—Chambers Illinois Corp. 
increased the price of one of its gas 
range models $35, and the price of 
another model $40. Increased costs 
were given as the reason. 


DEXTER WASHER BOOST IS $5 


FAIRFIELD, Iowa— Dexter Co. 
has increased prices of its line of 
washers $5 per model, effective Aug. 
1, it has been announced by com- 
pany officials. 

The washer manufacturer stated 
that the increase was the result of 
increases in costs. 


NORGE GAS RANGES UP 


CHICAGO-——Norge Div. of Borg- 
Warner Corp. has increased prices 
on two small gas ranges, it was 
announced recently. 

Price on the model M-405 went to 
$149.95 from $139.95; and the 20-in. 
model was increased from $89.95 to 
$99.95. 


Buffalo Dealer Offers To 


Service Appliances Free 


For 5 Years 


BUFFALO-—A five-year free serv- 
ice guarantee is being employed by 
Frank Meyers Appliances, Main and 
Utica Sts., in attracting business 
from all parts of western New York. 

The store features the free service 
plan on its extensive radio advertis- 
ing and in newspaper advertisements. 
With each appliance purchase, the 
customer receives a certificate which 
reads: 

“This certificate is your written 
assurance that no charge will be 
made at anytime from ...... a0... 
THIOUGR 26268 19.. for service, or 
labor, or adjustment on any appli- 
ance purchased from the under- 
signed. This written assurance of 
service and all that such term covers 
supplements and is in addition to 
any and all warranties and guaran- 
tees by the manufacturer.” 


Thor Washers, Dishwashers 
Affected by Higher Prices 


CHICAGO — Thor Corp. has an- 
nounced price increases of $5 to 
$10 on its clothes washing machines 
and dishwashers. They are effective 
immediately. 

Raised $10 were prices of Thor’s 
“Automagic” spinner clothes washer 
(to $209.50), dishwasher (to $229.50), 
and clothes washer-dishwasher com- 
bination (to $289.45). Given $5 in- 
creases were prices of wringer-type 
washing machines. 


Air Conditioning Planned 
For Famed Literary Works 


NEW YORK CITY—Air condition- 
ing will soon be protecting what is 
considered one of the world’s greatest 
aids to research—the Berg Memorial 
Collection of English and American 
literature at the New York Public 
Library. 

It is planned to air condition a 
two-story, all-steel room for the 
stacks of literary treasures presented 
to the library by Dr. Albert A. Berg, 
the noted surgeon, philanthropist, and 
bibliophile who died on July 1. The 
stack room measures 37 ft. by 45 ft. 


This will be the first installation 
of its kind at the library. Air condi- 
tioning of the oak-paneled Berg 
room and the adjoining exhibition 
gallery is under consideration, ac- 
cording to Dr. John D. Gordan, cura- 
tor of the collection. 


Dr. Berg established the collection 
in the library in 1940. It now consists 
of about 40,000 items: 25,000 printed 
books and pamphlets, and 15,000 
manuscripts. 


Teacher Assn. To Cool Building 


AUSTIN, Tex.—The contract for 
air conditioning the new headquarters 
building of the Texas State Teachers 
Association to be constructed here 
has been awarded to Air Condition- 
ing, Inc., on its bid of $36,085. 

The building will be two-story 
and will have more than 17,000 sq. 
ft. of floor space occupied by some 
35 offices and miscellaneous com- 
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FHETROIT CERTIFIED 


DETROIT’S 777-E EXTERNAL EQUALIZER EXPANSION VALVE 


Division of Amrnicay Raptor & Standard Sanitary conronarion — 
Canadian Representatives: RAILWAY & ENGINEERING ‘DE 


ETROIT 


LUBRICATOR COMPANY 


SPECIALTIES, LTD.—Montreal, Toronto, Winnipeg 


VALVES 


Now you can give your customers positive protection 
against faulty display case operation . . . 
the loss of time, money and energy caused by unnecessary | 
call-backs! DEtRoI's 777-E External Equalizer Expan- 
sion Valve assures perfect refrigeration at all times be- 


save yourself 


cause it reacts simultaneously to both pressure and 
temperature at the coil outlet, compensating for pressure 
drop and positively eliminating starved coils. Combining 
all of the many outstanding design features of DETROIT's | 
popular 777 valves, the 777-Kis the only External Equal- | 
izer Expansion Valve specifically designed for | and 2 
ton Freon-12 capacities. Contact your nearest DETROIT 
wholesaler and ask for DEtROIT'S 777-E. You'll see for your- 
self why it’s a natural for greater sales and greater profits! 


@ Simple, compact, and @ Stainless steel and brass 
rugged construction. throughout. —— 
e Large wrench flats—for @ Anchored Capillary for 
standard wrenches. strength. 
© Cartridge needle and seat @ Polished Flare Faces. 
assembly simplifies clean- © Ball-Type Needle gives de- 
ing and inspection. sirable flow characteristics. 
@ Accessible superheat ad- @ Interchangeable inlets \ 
justment. and % SAE. 


' 
DETROIT HEATING AND REFRIGERATION CONTROLS ¢ ENGINE 
SAFETY CONTROLS e FLOAT VALVES AND OIL BURNER EQUIP- | 
MENT ¢ DETROIT EXPANSION VALVES AND REFRIGERATION 
ACCESSORIES © STATIONARY AND LOCOMOTIVE LUBRICATORS 


Zed Jones Leaving 
California Assn.; 


Joins Silver-Stahl 


SAN FRANCISCO — Silver-Stahl 
Corp., northern California distributor 
for Super-Cold products, recently 
opened new branches in Oakland and 
San Jose, according to Nat Silver- 
stone, president. 

It was also announced that Z. E. 
Jones, formerly executive vice presi- 
dent of the Refrigeration Contractors 
Association of Northern California, 
resigned on July 15 and has accepted 
the position of sales promotion direc- 
tor for the corporation with offices 
at 253 Natoma St. in San Francisco. 

The firm a few months ago estab- 
lished a new location for the general 
sales department headquarters at 
the Natoma St. address, with large 
warehouse and office facilities. 

The new Oakland branch is at 4166 
Broadway, with Dave Parks, sales 
manager, in charge. The San Jose 
location is at 947 Park Ave., with 
A. E. Strand as sales manager. 


Coolerator Plans -- 


(Concluded from Page 1, Column 3) 


velopment group and in 1949 blue- 
printed Murray’s entrance into the 
national market under the Murray 
name. This activity included develop- 
ment of product lines, pricing, mar- 
keting, sales, advertising, and sales 
promotion. 

Conley also announced that Cool- 
erator is proceeding with plans for 
the Coolerator conclave currently 
scheduled for Oct. 23 and 24 at the 
Edgewater Beach hotel, Chicago. At 
that time the new Coolerator lines 
for 1951 will be shown. Coolerator 
plans call for a larger advertising 
and sales promotion budget for next 
year to match Coolerator increased 
production and sales, Conley said. 


Improvement Includes Cooling 


CHARLOTTE, N. C.—The build- 
ing at 132 N. Tryon St. has been 
leased for a long term by Bernard 
Feldman, of Atlanta, Ga., and asso- 
ciates, who will spend approximately 
$150,000 in renovating the structure 
for the home of a modern women’s 
apparel establishment. The building 
will be air conditioned throughout. 


Bendix Says “No Quotas 
Yet,’ Gauges Shipments 
To Dealers by 49 Orders 


SOUTH BEND, Ind. — Deale- 
orders are now being limited to 
‘normal’ quantities by Bendix Hom: 
Appliances, Inc. 

The orders are not on a formal 
allocation basis, but are being hell 
to about what they were at this 
time last year. A company spokes- 
man said this was being done td 
maintain fair distribution. 

Production was described as ‘nor- 
mal.” However, it was stated that 1 
sharp and prolonged up-swing i1 
orders might force the company to 
institute a quota system. 

“We believe we have and can 
obtain enough raw materials to go 
on at a normal rate of sales,” tle 
spokesman said. “At present we cén 
meet the 1949 production rate, bit 
a heavy increase in buying demard 
over a sustained period could fore 
us on a strict allocation basis.” 

Bendix recently introduced to dis- 
tributors its new line of washers, 
driers, and ironers. They carry retzeil 
prices that are about 8% higher due, 
according to the company, to new 
engineering and design features. 

The new line includes four washing 
machine models priced as follows: 
“Dialamatic,” $169.95; ‘Economat,” 
$199.95; bolt-down automatic washer, 
$219.95; and the “Gyromatic,” 
$269.95. 

Among new features of the wash- 
ers is a porcelain top and a newly- 
designed porthole door. 

Improvements incorporated in the 
Gyromatic and bolt-down models in- 
clude a new hydraulic shock system 
and a new simplified water control 
system with the new water rationer. 

A new water inlet system which is 
said to permit the unit to operate on 
any water pressure, a_ reinforced 
plastic adjuster, and an across-the- 
front polished instrument panel on 
which new control knobs and the 
name plate are mounted are features 
of the Economat model. 

Additional developments in the out- 
door venting system have been built 
into the drier line. Also, the driers 
were designed to match the external 
appearance of the Gyromatic washer, 
both being equipped with a chromium 
ring around the porthole. A _new- 
type, heat-resistant white enamel is 
used to finish the driers. 


A CORNER 

COIL THAT 
PROVIDES A 
NEW ANGLE IN 
DESIGN THAT 
MEANS EXTRA 
STORAGE SPACE 


Write or wire today for 
complete information. 


7250 East Slauson Avenue 


announcing 


THE AMAZING NEW 


RECOLD 
DELTA 


Patent Pending 


the way — it’s field tested and 
proven— it uses no valuable stor- 
age space. For every applicati 0 
where high humidity and low ~e- 
locities are needed — for temper- 
atures above 34° F, the Delta is 
the answer. Eight popular sizes, 
the largest of which is less thn 
15” high. Ideal for large wa’k- 
ins, combination reach-in, walk- 0 
refrigerators and smaller reach. 0 
refrigerators. Extremely easy © 
service and install. Investiga‘e 
this amazing Recold Coil NOW! 


It hugs the corner — it’s out of 


bd Los Angeles 22, Calif. 
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Revco Puts Wallace In 
Charge of Manufacturing, 
Expands Output Capacity 


DEERFIELD, Mich.—G. F. For- 


Extra-Cautious Safeway Chain Now Experimenting with 


100% Self-Service Meats In 2 Big Calif. 


COMPTON, Calif—An important 
piece of news in California food mer- 
chandising is the announcement that 
two huge Safeway Supermarkets, at 


way’s biggest stores, where 55 
linear feet of Tyler self-service dis- 
play cases are used for most meats. 
One of the unique features is that 


Supermarkets 


At the end of the self-service meat 
counter, a section of about 10 ft. of 
conventional closed cases has still 
been retained. This is used only to 


Ad Accents Importance of 
Refrigeration to Pharmacy 


ALBANY, N. Y.—AImportance of 
refrigeration to the modern pharmacy 
was emphasized in a newspaper ad- 
vertisement used by the Branche 
Drug Store here, a pharmacy in op- 


me egg A oy rel py — an Compton and Redondo Beach, here, all of the display cases are done in display hams, or specialty meats. eration for over 35 years. 
neem Chest” line of Dave installed and are testing 100% standard Safeway pastel green, in- The Redondo Beach installation is The advertisement carried a sketch 


home food freez- 
ers, has announced 


as general man- 
ager in charge of 
all manufacturing 
activities. 

Prior to joining 
Revco, Wallace 
was production 


C. L. Wallace Norge Div. of 
Borg-Warner Corp. and _ formerly 
jeld supervisor for MacDonald 
Brothers, Boston, a management con- 
sulting firm for all branches of in- 
dustry. 

He is the author of many articles 
on labor, management, and _ cost 
problems related to industry. 

At the same time, it was an- 
nounced that production capacity at 
the Revco plant is now being ex- 
panded “to overcome the backlog 
of orders which now extends well 
into the 1951 models of Chill Chest 
freezers.”” The company said this 
expansion is expected to double plant 
capacity and should be completed 
in October. 


Newark Scene of Next 
TRRF Training Parley 


NEWARK, N. J.—Another in its 
series of regional training confer- 
ences—the 11th—will be staged at 
the Robert Treat hotel here Sept. 18 
to 21 by the Refrigeration Research 
Foundation, announces H. C. Diehl, 
TRRF director. 

Objective of these conferences, 
which were initiated in 1946, is to 
review technical progress and ex- 
change information through discus- 
sion with leaders from industry and 
research institutions. 

The National Association of Re- 
frigerated Warehouses, through 
William Dalton, its executive vice 
president, will collaborate in this 
conference by sponsoring several dis- 
cussion sessions on public and em- 
ploye relations and management. 

Subjects and discussion leaders 
have been announced as follow: 

‘‘Materials Handling,” James 
Gallery, Quincy Market Cold Storage 
and Warehouse Co., Boston. 

“Temperature & Humidity,” P. B. 
Christensen, Merchants Refrigerat- 
ing Co., New York City. 

“Poultry & Eggs,” Paul Vollmer, 
Produce Terminal Cold Storage Co., 
Chicago. 

“Dairy Products,” R. A. Perry, 
Hygeia Co., Elmira, N. Y. 

“Fruits & © Vegetables,” WW. T. 
Pentzer, U. S. Department of Ag- 
riculture. 

“Citrus,” James Wiant, U. S. De- 
partment of Agriculture. 

“Candy & Nuts,” J. G. Woodroof, 
George Experiment Station. 

“Seafoods,” J. M. Lemon, 
Fish & Wildlife Service. 

“Air Purification,’ R. M. Smock, 
Cornell university, Ithaca, N. Y. 

“Sanitization,” W. L. Mallmann, 
Michigan State college, East Lansing, 
Mich. 


U. &. 


, Keep Oleo In Refrigerator or 
Sales Will ‘Sag, | Grocers Told 


DETROIT—The product will suffer 
id so will its sales if oleomargarine 
not kept under refrigeration, re- 
il grocers were warned recently 
' the National Association of Mar- 
irvine Manufacturers. 

Aware that many grocers put 


manager for the , 


self-service meats. 


The Safeway chain is _ notably 


over standard practices, developed by 
the store’s merchandising head- 
quarters, self-service meats have be- 
come a reality at these two loca- 
tions. 

The largest installation is at the 
Compton supermarket, one of Safe- 


stead of the usual white. Here, three 
butchers and four girls are kept 


half the length of the self-service 
cases, with wide plateglass windows 
permitting customers a view of cut- 
ting operations going on on the 
inside. A 5-ton package unit keeps 
this room at a cool 65°, for “refrig- 
erated protection all the way.” 


similar, with an air conditioned cut- 
ting room, and another 55 ft. of 


VALDOSTA, Ga.—J. E. Mathis has 
let a contract to the J. N. Bray Co. 
for the construction of a 20-unit 
motel building which will have a 
central control air conditioning and 
heating system. 


of a large refrigerator. On the door 
of the unit were inscribed the words: 


the appointment of cautious among chains in adopting busy cutting and wrapping cello- self-service display. “Biologicals, Antibiotics, Penicillin, 
Carl L. Wallace 2"Y new development in food retail- phane-sealed, self-service meats. An Vitamins, Insulin—Properly Cared 
: ing. However, with many changes air conditioned “cutting room” runs Yegr-Round System for Motel For!” 


Advertising copy read: ‘“De-hu- 
midified refrigeration is as important 
to an up-to-date pharmacy as 
modern refrigeration is to the home. 
Come in and let us explain to you 
how you may use your home refrig- 
erator for medicines, too.” 


“A 


- _UL2610 Open Self-Serve Case — any mber may be © 
joined for continuous display of dairy products, produce — 
or meats. Has-controlled temperature and humidity, 

s Sherer 


Model 2410CS open continuous self- 


famous atomized air mh  deroatianel flow. 


“tinuous sallsarve aa r 


iced rear the rear and used as aisle 


display. 


Has Sherer's csi new scientif 


coring. system, ae 


Model 2906 Multiple Deck has _ 


“Se refrigerated shelves plus non-refrigerated 
mirrored top deck. 6 feet long and designed 
for joining any number in line for continvous 


display. 


for meat, dairy products, produce. Features 


the new low-operating-cost atomized 
air with directional flow. © 
5 : ne Tiers. 


Here is a new refrigeration idea that is hotter than a firecracker 
. . . that offers new sales possibilities and new profits for you. 
The new Sherer line of open self-service display cases gives 
your customers unheard of economies. They maintain perfect 
temperatures using only a 2 H.P. condensing unit. Look at 
the sales advantages this gives you. 


NEW SAVINGS IN H.P. REQUIREMENTS 

A new scientific coiling system* controls and regulates the air 
flow through the case to eliminate spillage. Cooled air is recir- 
culated without loss. Constant food-preserving temperatures 
are now maintained with a 1, H.P. Condensing Unit (in a 90° 
room) instead of usual 34 to 14% H.P. Unit. This means sav- 
ings in initial cost and savings in electricity up to 30%. 


LESS RUNNING TIME 


Even with a 2 H.P. condensing unit, far less running time is 
necessary to operate Sherer cases with this amazing new coil- 


"Retard, designed s; 
retarding dough, also serves as 
neral storage or salad ref 


- 


*Pat applied for 


2508 Open Self-Serve ; 
Case provides a sales-building, — 
easy-to-reach display for frozen 


foods and ice-cream. 


is FIRST AGAIN with 
a NEW refrigeration method 


that CUTS your customer’s costs and BUILDS extra profits for you 


i. 


ing system thereby effecting additional savings in electrical 


costs and less machine wear. 


ATOMIZED AIR WITH DIRECTIONAL FLOW ELIMINATES PRODUCT WASTE 

Crisp, cold air with proper moisture content is continuously 
circulated over, under and around all merchandise. This elim- 
inates shrinkage and waste and increases the “buy-me” appeal 


of the contents. 


ADD THIS TO THE TIME-TESTED ADVANTAGES OF SHERER CASES 


Sherer products have long been known for eye-appealing de- 
sign, profit-bailding display and dependable construction. 
Their inherent quality helps to build dealer reputations. 
They have a competitive price and a profit-making 
mark-up. That’s why it pays to be a Sherer Dealer. 


Investigate the important money-making 
features of the COMPLETE Sherer line. 


30-2IM Refrigerator has ice- 
maker coil with 192 cube ca- 
pacity. Zero storage up to 60— 
Ibs. of frozen foods. 11 models | 
from 20 cu. ft. to 70 cu. ft. 


Sherer has the products, the 
prices, the name and the pro- 
motion to make ’50 a better 
year for you. 


®omargarine in open unrefrigerated 
| splay, the association stressed that 
“frigeration is a very important 
‘ctor in merchandising the product, 
- ccording to an article in The 
n ‘rocers’ Spotlight, a trade paper. 
“A A temperature of 45-55° was re- 
oO 

e 


dealers: 


tinuous display, extra 
depth, extra visibility. 
asc 


Send Coupon Today For Complete Information 


ommended. It was also suggested 
on Available Franchises. 


sis sat perk wie P se 
has unique lighting arrange- — 
ment that spot-lights the en- 


‘at margarine be kept away from 
wt | oreign odors, fruits, vegetables, fish, 
elicatessen products, etc. 

Inasmuch as the Federal law which 

j equired margarine to be displayed 

: ‘n the shipping carton has been re- 

pealed, pound containers of the prod- 

‘if, ct may be placed directly in the 
dairy case, the association noted. 


Name 


“maximum capacity reach-in. 
square feet of “show-wi 
: Address 


City State 
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INSIDE DOPE | 


by GE GEORGE F, . TAUBENECK | 


ha iad 


(Concluded from Page 1, Column 1) 


“We cannot do everything at once, 
but “we can do something at once.’’— 
CALVIN COOLIDGE. 


Ricardo oie 


one 


Critics have the advantage of be- 
ing able to pick out an enemy, at- 
tack him at his weak point and pass 
over his strong points; they can by 
implication make things at least 
seem questionable. Like evil army 
leaders, if they conquer a country, 
they poison its water supply.—Die 
Zeit, Hamburg, Germany. 


Billboard Honesty 


The Chambers of Commerce of 
Anniston and Gadsden in Alabama 
have erected a billboard with the 
following permanent sign: 

Every Time the Sun Sets 

Your Federal Government 

Is $15 million 

Deeper in Debt 

How Long Can This Last? 


Add Salesmen Stories 


Although it hides its light under 
a sacerdotally local bushel, the J. L. 
Hudson Co. of Detroit is recognized 
by those “in the know” as_ the 
world’s second biggest department 
store. (Macy’s of New York tops it; 
none other can compare with its 
annual sales volume.) 


Reason why Detroit’s J. L. Hudson 
department store has such a strangle- 
hold on its area is the fact that it 
goes all-out for personal service to 
customers. 

“No task is too large or too little’ 
—that’s its motto, apparently. 

And therein and thereby hangs a 
tale which is going the rounds of 
Detroit. 

To Hudson’s’ Special Services 
Dept. came an_- extraordinarily 
pretty girl with a Problem and a 
Pair of Nylon Stockings. 

“I hear you embroider the tops 
of stockings,’ she commenced. 

“Indeed we can.” 

“Fine. I want you should embroider 
this legend: IF YOU CAN READ 
THIS YOU’RE TOO DARNED 
CLOSE.” 

“Yes, miss. We can do that,” re- 
plied the clerk, without raising an 
eyebrow. “And we have several 
varieties of lettering. Which one do 
you want?” 

“BRAILLE,” 
Beauty. 


exhorted the beset 


Air Conditioning Is 
Big Business 


As predicted by the NEWS many 
months ago, the air conditioning. in- 
dustry has Come of Age this season. 
It has been a banner year for this 
slow-growth business in every re- 
spect. Especially has the window- 
unit gone to town. However, air con- 
ditioning—in all its forms—is spread- 
ing everywhere. Sample indications: 

In Grand Rapids, Mich., The Kent 
County Humane Society says air 
conditioned equipment will be _ in- 


stalled in the society’s shelter for 
stray dogs and cats. 


The  Gross-Morton corporation, 
which is engaged in building a 3,000- 
family housing project, has sunk an 
artesian well to provide sufficient 
water for the air conditioning of its 
Glen Oaks shopping center in Queens 
Borough, New York. Sixty stores 
will be air cooled by this independent 
water supply source, and thousands 
of homes will draw clean tap water, 
too. 


Joke, Huh? 


Production-rates rose after the 
following letter was posted on a 
Milwaukee billboard: 


“It has come to the attention of 
the management that employes have 
been dying on the job and either re- 
fusing or neglecting to keel over. 
This practice must stop. All employes 
found dead on the job either in an 
upright or prone position will be im- 
mediately dropped from the payroll. 


“In the future if a foreman notices 
any employe has made no movement 
for a period of two hours, it will 
be his duty to investigate. As it 
will be almost impossible to dis- 
tinguish between death and _ the 
natural movement of some employes, 
foremen are cautioned to make care- 
ful investigation. 


_. “Holding a pay check in front of 
“the suspected employe is generally 


considered an authentic test, but 
there have been cases reported where 
the natural instinct has been so 
deeply embedded that the hand of the 
employe has made a_ spasmodic 
clutch even after rigormortis has set 
in.” 


© 


The sharp purchasing agent is completely at ease when 
picking copper tubing. He knows that the quality tube 


—identified by the “Ring of Quality” 


is right for his 


needs, no matter how exacting the requirements. No 
hesitation before specifying the tube with a ‘Penn 
Name” for Penn's high quality tubing offers easier in- 
stallations, fewer rejections, and more all around satis- 
faction. Write today for interesting story on Penn 


quality tubing. 


FLARING TOOL 
NO. 400 


CUTTING TOOL 
NO. 500 


FORM-A-GAGE 
NO. 400 AD 
SEND FOR TUBE TOOL LITERATURE 


' fense spending up to $20 billion with- 


Are Big Controls 
Necessary? 


As “Dope” reported last week, the 
American people seem to be forcing 
the hand of the planners in Washing- 
ton. Hoarding by housewives may 
cause controls to be established which 
aren’t necessary at all. 

Strange as it may seem, the 
American choice today is not “guns 
or butter.” Instead, as a matter of 
defense policy, we can have both 
guns and butter. That is, if the 
American people will keep their 
heads. 

Surveying our all-time-record 
prosperity, Fortune magazine sees 
an economy far bigger, more vigor- 
ous and resourceful than it was in 
1939—an economy that must be kept 
running in high, the better to fulfill 
the unknown military demands that 
may be ahead.. 

This idea is probably unprece- 
dented. The home front’s new duty 
is to keep up civilian production as 
well as military. If we can do that— 
and keep calm—Russia may not 
attack. 

Reasons for optimism: (1) We 
have enormous food supplies, stored 
in bins and caves. (2) We have big 
stockpiles of raw materials. (3) We 
have vastly increased industrial ca- 
pacity—including synthetic rubber 
and chemical plants—which we 
didn’t have in 1941. We have stand- 
by plants, which can be thrown into 
use quickly. And we have an im- 
mense body of know-how. Further- 
more, we have a tremendous stock- 
pile of ships, guns, and planes that 
can be “demothballed” and put into 
service. 

We're in far better shape than we 
were at the time of Pearl Harbor. 


“The guns AND butter potential 
of the U. S. economy was never 
higher than today,” Fortune maga- 
zine’s editors maintain. -To avoid 
committing industrial reserves pre- 
maturely, and to continue the en- 
largement of our country’s capacity 
and flexibility to serve, we’ll have to 
be courageous. 


Greatest Military Asset 


“America’s greatest military asset 
is the American economy,” Fortune 
asserts. “Indeed, that economy is 
the great strategic reserve of the 
non-Soviet world. Clearly, our mili- 
tary budget should be expanded at 
once, and this means that some forms 
of civilian production may have to 
give way. But the essential drives 
and freedoms that give the economy 
its great strength should be allowed 


to work to the latest hour that mili- , 


was in 1929 and our economy is much 
bigger, more resourceful, and more 
vigorous than it was in 1939.” 

Business analysts have been re- 
luctant to call any part of America’s 
postwar prosperity “permanent,” 
Fortune points out. But the truth 
is that a new and better U. S. 
“normal” has been established. The 
domestic market is nearly one- 
quarter bigger than in 1929. The 
spread of the five-day week and the 
paid vacation, and the decentraliza- 
tion of cities, have created rich new 
markets and enlarged old ones. 

It is estimated that the United 
States possesses three times as many 
college graduates at this moment 
than it did in 1930. Furthermore, our 
business managers know how to cope 
with their problems much better 
than ever before. And it may well 
be that a 1932 Depression has be- 
come a virtual impossibility. 


Unused Plant Capacity 


“This immensely vigorous economy 
also has significant reserves of un- 
used plant capacity,” Fortune edi- 
tors continue. “And although the 
U. S. has a surplus labor force of 
no more than 1,400,000 (so far as 
the government statistics go), no- 
body really knows how many house- 
wives, students, and nominally re- 
tired workers are hanging about the 
fringes of the labor market. Farm 
labor is still shifting to the city at 
the rate of 750,000 a year. Thus, it 
is not hard to imagine a hidden re- 
serve of 5,000,000 workers. ~ 


“The real squeeze comes in certain 
raw and semi-finished materials, es- 
pecially rubber, lumber, cement, steel, 
and non-ferrous metals. Here the 
first and clearest need is for a 
tightening of the artificially cheap 
credit that has sent construction up 
to such astonishing volume. Some 
scarce materials going into ‘automo- 
biles and other consumer durables 
could be diverted to military pur- 
poses by moderate restrictions on 
instalment buying and a_ general 
firming-up of commercial interest 
rates.” 

Corporation and personal income 
taxes probably must go _ higher. 
Furthermore, it is imperative that 
our non-military budget may be 
brought under control. Eventually we 
may have an all-out war that can 
be paid for only through deficit 
finance. 

“Mid-century, it looks as though 
business in the United States is cap- 
able of a sustained era of prosperity 
—prolonged rather than weakened by 
periodic recessions of no great 
severity,” Fortune concludes. 


Let’s don’t rush into Big Controls. 


tary safety will allow.” 


Nobody can say what Korea or the 
new commitments in Formosa and 
Indo-China might come to, but it 
seems safe to predict that the econo- 
my could handle an increase in de- 


out regimentation. With great good 
sense on the part of the government 
and business management, a military 
expansion to the level of $25 billion 
might even be absorbed into an es- 
sentially free and civilian economy. 


The American Free Enterprise 
Way, Fortune finds, “is sounder, 
more flexible, and far bigger than it 
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R Pz + + « PRODUCTS OF RESEARCH 


RESEARCH PRODUCTS CORP. 
Madison 10, Wis., U.S.A. 


New Password to Profits... 


Sales Advantage 
in Freezers! 


You'll see this exclusive *“RECORD OF 
PERFORMANCE” tag on every BEN-HUR 
Freezer. A replica of actual performance 
test charts on file at the factory, it is your 
best guarantee of quality engineering, 
trouble-free operation, years of food freez- 
ing satisfaction — proof of “today's best 
buy in freezers.” 


Wew Geauty, New Features, “Joo 


Again, the new BEN-HUR Freezers are out- 
standing in new modern design, colorful 
Ben-Hur Blue trim, new interior lighting. 
more effective cooling, and new conven- 
ience features. Each model crowds more 
storage capacity into /ess floor area for 
space-saving home installation. 


' — 


A SIZE FOR EVERY FAMILY—Shown, 
12.5 cubic foot BEN-HUR. Holds up 
to 625 Ibs. Others, 8.5, 1, 20 cu- 
bic foot sizes. : 


AND THEY'RE BACKED BY THE MOST 
COMPLETE DEALER SALES AID PROGRAM 
IN BEN-HUR HISTORY! 

Ask your BEN-HUR Distributor about the 
new models and the profitable dealer fran 

chise, or write direct. 
BEN-HUR MFG. CO. Dept. A.C. 
634 E. Keefe Ave. Milwaukee 12, -Wis. 
BER- 
Represented Nation-Wide by Ledding 
Independent Distributors and Dealers 
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PHILADELPHIA — Air Condition- 


Ss the studios to be among the most 


Air Conditioning Aids Study In Small, Soundpcoot Music School Rooms 


ing is doing an outstanding job in 
Granoff Studios of 
here, to 
break all attendance records during 


helping the 
Music, 2118 Spruce St. 


the summer months. 


Ordinarily a large percentage of 
left the 
school during June, July, and August 


students and_ teachers 


before air conditioning was installed, 


according to Isadore Granoff, director 


of the studios. 

But since a comfortable atmos- 
phere is uniformly furnished by 
year-round air conditioning, most of 
those who recessed during summer 
months are continuing uninterrupted 
studies. 

“It was.very difficult for us to 
keep our students and instructors in 
school during the hot months,” re- 
lates Granoff. “Enrollment dropped 
extremely low and those pupils that 
did attend classes were not able to 
pay proper attention to their class 
work. 

“We also had a problem with our 
instructors. Most of them wanted 
their vacations and time off during 
these months even though they 
weren’t leaving the city. In teaching 
any art, including music, pupils and 
instructors alike must be in the 
right mood and have proper tem- 
perament. 

“Hot weather didn’t help this sit- 
uation and progress was extremely 
slow in the studios. I knew that 
something had to be done to remedy 
the situation: and air conditioning 
was the answer.” 

George C. Lewis, General Electric 
air conditioning distributor, was 
called in to check the studios. It was 
found that a 12%-ton air condition- 
ing system would furnish the neces- 
sary requirements. There are 16 
studios measuring 9 by 9 ft. and 
others that are 15 by 15 ft. 

In addition, the first floor office, 
basement recreation room, and top 
floor offices where recordings are 
made of student’s work were com- 
fortably air conditioned. 

Installation of air conditioning was 
not only helpful in keeping pupils 
and instructors happy at their work 
during the warmest weather, but it 
offered another advantage. 

The windows were all sealed there- 
by making the studios more sound- 
proof. Little or no noise from the 
outside entered the studios and no 
music emanating from the building 
annoyed neighbors. 

““When we first took over this 
building as a studio of music, we 
had severe opposition from neighbors 
in this residential area,” explains 
Granoff. “It was felt that practicing 
students would annoy neighbors. But 
by a special method of soundproof- 
ing, in addition to the fact that all 
the windows are sealed because of 
the air conditioning, these have been 
eliminated.” 

While air conditioning is credited 
with top importance in maintaining 
summer attendance, there are several 
other unusual features which help 


Air Cooling Planned for Chase 
Federal Savings & Loan Assn. 


MIAMI BEACH, Fla.—A contract 
will be let and work probably will 
begin soon on a new air conditioned 
ouilding for the North-Beach branch 
of the Chase Federal Savings & Loan 
\ssociation. 

The branch, now located at 7435 
Collins Ave., is expected to move into 
he new quarters about Dec. 15, at 
‘oth St. and Collins Ave. Estimated 

»st of the building, including equip- 

ent, will be about $80,000. 


- Instantaneous — 
B Draught Beer Cooler 


q Beppe oc faucets /_ 


draft and 
bottle beverage 
: coolers 
. ‘ it 


IDEAL cooter corroration 


2953 EASTON AVE., ST. LOUIS 6, MO. 


modern in the country. 

Every window in the 2%-story 
building is sealed and every door is 
encased in absorbing rubber. In com- 
bination with special interior finishes 
these features result in complete 
soundproofing and insure comfort in 
each individual studio. 

Kitchen and restroom accommoda- 


LEFT: As indicated by photo of Granoff 
Studios, music schools, because of their 
numerous, small, airtight, soundproof 
rooms, provide a ‘‘natural'’ market for 

air conditioning. 


tions are provided for instructors. A 
spacious recreation room is avail- 
able in the basement for the conveni- 
ence of the students and a modern 
lighting system containing recessed 
fixtures with diffusing glass is used 
throughout the building. Walls are 
mounted on springs so that they can 
vibrate with musical chords, accord- 
ing to Granoff. 


CHEAPER MEAT 


Frozen Food Locker Plant 
Plays It Up In Ads 


AUBURN, N. Y.—Striking out 
for additional business in  mid- 
summer, Fleming Froz-n Foods, 
South St. Rd., employed consistent 
newspaper advertising during the 
hot weather to point up the variety 
of its services. 

Newspaper advertisements played 
up thezfact that the firm sells°meat 
at olesale prices and processes 
it for 3% cents a pound. Fleming 
Froz-n Foods also put the spotlight 
on the firm’s complete line of fftozen 
foods and locker supplies. Sete 

One advertisment called attention 
to the fact that the firm was taking 
orders for frozen cherries in 30-lb. 
cans and one-pound packages. This 
advertisement appeared during the 
height of the cherry harvesting sea- 
son. 

The newspaper’ advertisements 
were directed at farm and home 
freezer owners. 


ROBIN HOOD AND HIS LONGBOW—Fact or fable, the 
exploits of the fabulous outlaw of Sherwood Forest 
have long been a favorite among the historical legends 
of merrie old England. Together, Robin Hood and 
his deadly-accurate longbow won freedom from 
oppression for the countryside’s poor, downtrodden 
peasants ... together produced one of history’s most 
famous winning combinations. 


Equip your product with Servel Supermetic, and have an unbeatable, win- 
ning combination, too . . . a combination that’s boosting sales and profits 
for manufacturers everywhere. = 

Today more and more manufacturers are using Servel Supermetics. Ex- 
perience has proved to them that. . . 


@ SUPERMETIC IS SYNONYMOUS WITH SUPERIOR SERVICE 


@ SERVEL’S UNIQUE 5-YEAR PROTECTION PLAN PUTS AN 
END TO FIELD REPLACEMENT PROBLEMS. 


Servel’s warranty plan relieves the manufacturer of the expense of handling 
parts stocks, because Servel Wholesalers in every area carry replacements for 
all models. Local dealers go direct to these parts depots where their needs are 
given prompt and courteous attention. Distribution of Supermetic-equipped 
products can be extended to new territories with the assurance that customer 
satisfaction will be fully protected. Servel’s Five-Year Protection Plan covers 
all Supermetic fractional sizes (14 through % HP). Larger models are war- 
ranted for a full year. 


Write or phone today for the Supermetic story. 


@ FIVE-YEAR PROTECTION PLAN @ TROUBLE-FREE PER- 
FORMANCE FEATURES @ SMOOTH, QUIET OPERATION @ 
SPACE-SAVING DESIGNS TO FIT ANY REQUIREMENT. 


Servel Supermetic’s new su 


rosion when 


tough bronze finish gives added 
protection against rust and cor- 
installations must 


T- 


be made in damp storerooms or 


SERVEL, INC., Electric Refrigeration Division, Dept. A—81 
Evansville 20, Indiana. 


S UP ERMET 1 


attention to quality details 
Supermetics. 


Models for every electric refrigeration and air conditioning use... 1% to 5 H.P. 


basements—another evidence of 
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Trilling & Montague 
Set Up New Divisions 
To Merchandise Lines 


PHILADELPHIA—Two new mer- 
chandising divisions have been es- 
tablished by Trilling & Montague, 
local appliance distributor, in order 
to get greater concentration on its 
lines, according to an announcement 
by G. Albert Rhimer, general sales 
manager. 

The two divisions are the Norge 
division and the Capehart television 
and Simplex automatic ironer divi- 
sion. Charles Burger has been ap- 
pointed field sales manager for the 
Norge division. 

No appointment has been made 
as yet to the top position in the 
other division. 

The Norge division has been given 
a staff of 11 field representatives. 
On the staff are two new men, James 
Parker who will cover.,ssouthern New 
Jersey and James Duff who will 
work in the Allentown area, Rhimer 
said. 


How To Combat Price Cutters 


LOS ANGELES—How to combat 
price cutters under the fair trade 
laws was outlined here recently by 
Charles P. Culbert, vice president of 
Sues, Young & Brown, local appliance 
distributorship. 

Culbert pointed out that there is 
a wrong way and a right way to 
combat price cutting. 

“The wrong way,” he said, “is to 
imagine yourself as a crusader and 
take it upon yourself to clean up 
the situation single-handedly, by 
threatening the manufacturer, adver- 
tising cut prices, getting yourself 
into legal trouble, and tending to 
destroy a pricing structure designed 
for your benefit and profit. 

“The right way is to gather all 
possible supporting data on the al- 
leged violation, pass it along to your 
distributor or manufacturer and re- 
quest prompt, legal action to enforce 
immediate discontinuance on the part 
of the violator. 

“Most manufacturers and distribu- 
tors are sincerely and genuinely in- 


terested in protecting their products 
and. their markets against the 
ruinous effects of fair trade price 
violations. 

“The wheels of justice move 
slowly, but there is no substitute for 
orderly legal processes. 

“After you have turned your com- 
plaint over to your distributor or 
manufacturer, these time-consuming 
legal steps are necessary: 

“1, The manufacturer must make 
a thorough investigation of the facts 
and obtain legal evidence of the vio- 
lation. 

“2. He then endeavors to get the 
violator to voluntarily refrain from 
further price cutting and to main- 
tain fair traded list prices. 

“3. Failing in this, he turns the 
evidence over to his attorneys to 
obtain immediate temporary restrain- 
ing injunction, then to proceed’ to 
trial to obtain permanent injunction 
and monetary damages.” 

Culbert, who was speaking before 
the Housewares Club of Southern 


Yes, and 
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sell more ice trays, too! 


More sales, more profits, now, this 
summer, with Inland’s “Magic Touch” 
lever and new “Rock-Out” feature! 


That’s right... cold drinks faster! That’s what 
they want during these sizzling summer days 
and breathless, humid nights. And the idea of 
getting ice cubes quickly, with Inland “Magic 
Touch” Ice Trays is being sold powerfully, and 
now, with constant advertising in the Post and 


Better Homes and Gardens. 


Take advantage of it. Give Inland Ice Trays 
front display. And demonstrate them, filled 
with ice cubes! Show your customers how the 
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“Magic Touch” lever and the new “Rock-Out” 
feature supply instantly one, two, a row or a 
whole trayful of big, sparkling, dry ice cubes. 

You'll sell a lot of Inland Trays on the spot 
... to replace customers’ old, outmoded, incon- 


venient trays. And by giving them a new stand- 


ard of ice cube convenience, possible only the 
Inland way, you'll begin to make, or actually 
make, many more refrigerator sales too! 


ani. \ New refrigerators fully equipped with Inland “Magic Touch" 
Ice Trays give your customers complete ice convenience 


apie Touch lee Cube Trays 
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California, asked the dealers present 
to evidence their approval of fair 
trade enforcement by “supporting 
those manufacturers and distributors 
who shoot straight, play fair, price 
fair, and sell fair for your benefit. 

“One of the blessings of living in 
this country is that no retailer is 
forced to do business with any manu- 
facturer or distributor who neglects 
to keep his house in order. 


“You can choose the company you 
wish to keep!” 

Culbert pointed out to the house- 
wares dealers that fair trade pricing 
is important to manufacturers, dis- 
tributors, retailers, and consumers. 

“It is a protection against gyp 
merchandising, protects and  pre- 
serves fair competition, and is an 
insurance against monopoly,” he 
stated. 

He continued: 

“No article can be put under legal 
minimum price protection (in Cali- 
fornia) unless it is identified by a 
brand name or trade-mark and is in 
‘free and open competition’ with 
other articles of the same general 
use and character. 

“Fair trade preserves quality and 
values because manufacturers can- 
not afford to cheapen their product, 
nor can they afford to overcharge in 
a competitive market. 

“In test after test, fair trade laws 
have stood up under attack in lower 
courts, state courts, and in the 
Supreme Court of the United States.” 

Culbert emphasized that the Cali- 
fornia law authorizes price fixing 
vertically between manufacturers, 
wholesalers, or retailers, but not 
horizontally between manufacturers, 
or between wholesalers, or between 
retailers. 

Attacking discount houses, Culbert 
noted that they are not in business 
for any high and mighty inclination 
on their part to fight any honest 
battle for lower prices for consumers. 

“Their very existence,” he _ said, 
“depends in a large measure upon fair 
trade pricing and the laws related 
thereto, which they so flagrantly 
violate. 

“Remove the prop and most of 
them could not for long afford to 
remain in business. 

“Price cutting of fair traded, na- 
tionally advertised brand merchan- 
dise is too frequently a ‘come on’ for 
over-pricing other sub-standard, off 
brand, poorer quality merchandise.” 

He went on: 

“It is difficult for me to understand 


Don’t Stage One-Man Crusade, but Seek 
Legal Relief, Coast Distributor Advises 


the reasoning of certain union labor 
groups, which on the one hand nego- 
tiate higher wages from manufac- 
turers, and on the other hand form 
a buyers’ league to obtain the mer- 
chandise of those same fair manufac- 
turers through discount houses. 

“And I am supported in my opinion 
in this respect by Einar Mohn, presi- 
dent of the Joint Council of 
Teamsters of the American Federa- 
tion of Labor in the May 10 issue of 
their publication, Southern California 
Teamster. He is quoted as saying: 

“‘*There could be a great deal of 
danger from any setup whereby 
union people were asking discounts, 
and in turn trying to better wages, 
hours, and conditions.’ 

“And he could have added that 
those practices followed by such 
groups are in direct violation of the 
California Fair Trade Act. 

“Discount houses, and other price 
violators, who sell fair traded mer- 
chandise below legally established 
list prices in the mistaken belief 
that fair trade pricing laws apply 
only to those retailers who must de- 
pend upon advertising, merchandis- 
ing, and service, and who must make 
their full and fair profit margins, 
must be vigorously policed and pro- 
secuted to force compliance with this 
law of the state, enacted for the 
protection of legitimate businessmen 
and the general public.” 


Canadian Refrigerator 
Output Shows Big Rise 


OTTAWA, Ont., Can. — Canadian 
output of household electric refrig- 
erators increased by 79% during the 
first five months of this year, but 
washing machines dropped 31%, the 
Bureau of Statistics reported. 

In the period, 123,607 refrigera- 
tors, excluding the apartment-type 
machine, were produced, compared 
with 68,966 in the corresponding 
months of 1949. Factory stocks at 
the end of May totalled 4,162, com- 
pared with 1,299 in May, 1949. 

In May alone, the refrigerator 
output was more than double that 
for the corresponding month of 
1949, amounting to 32,350 units com- 
pared with 13,836. 

Washing machine production in the 
five-month period was 106,846 units 
compared with 154,644. Factory 
stocks May 31 totalled 17,564 com- 
pared with 5,718 May 31, 1949. 


@ It’s true that good performance 


must be matched by good looks in 
today’s competitive market. For the 
beauty of your product to be in 
balance, mouldings must be perfect. 
John Lees can supply your needs. 
We make thousands of standard 
shapes and special sections for 
decorative trim, frame. assemblies, 
functional assemblies, channels and 
other applications. Mechanical or 
electrolytic polish. Write today for 
our catalog and our folder on elec- 
trolytic polishing. 
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BEAUTY 
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DIVISION of THE SERRICK CORPORATION. 


Kilgore Avenue, 


Muncie, Indiana, U.S.A. 
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Dealer Averages $37.50 Profit on Trade-Ins 
By Spending Enough To Make Them Attractive — c.ccuscarr me most. civec 


Steady Campaign for Used Refrigerators Assures Supply 


SALT LAKE CITY—To earn a 
consistent profit on trade-in refrig- 
erators, the dealer must be willing 
to “spend money to make money’’— 
just as in any other form of retail- 
ing, according to M. H. Merrill, Salt 
Lake City dealer. 

At a meeting of the Intermountain 
Hlectrical Association in Ogden, Utah, 
Merrill confounded other dealers in 
the state by informing the group that 
ae was showing $5,000 a year profit 
on trade-ins—and offering to demon- 
strate how. 

“The whole secret,” the retailer 
told his competitors and associates, 
‘lies in spending enough money on 
a trade-in refrigerator to make it 
a thing of beauty, and highly desir- 
able to any homeowner. If the box 
will sell itself on eye-appeal and 
efficiency, price becomes a secondary 
consideration.” 


Encourages Timid Ones 


Unlike most dealers, who either 
“break even” or show a loss written 
off as “operating expense” on most 
trade-ins, Merrill is said to average 
a profit of $37.50 on every used box 
he takes in. Also unlike the average 
dealer, he “campaigns” steadily for 
trade-ins, encouraging the customer 
who is afraid her old box is worth- 
less to give the beautiful Merrill Ap- 
pliance Co., in downtown Salt Lake 
City a call. 

“The chances are that you will be 
surprised,” Merrill advertising states 
-——and invariably such is the case. A 
look at the books shows that Merrill 
pays an average of $64.50 for each 
of his trade-ins, an allowance con- 
siderably better than the best offered 
by any competing dealer. The reason 
why he can do this economically, 
without losing a cent of the profit 
on a new-box sale, lies entirely in the 
fact that his average sales price, on 
a rebuilt box is around $116. 


$15 Spent on Each Box 


Merrill’s books tell the whole story 
graphically. A look at the ledger 
reveals that during one 6-month 
period, Merrill Appliance Co. took 
in 120 used refrigerators, for which 
$7,710 was paid. The same books 
show that an average of $15 was 
spent on reconditioning each box, 
the amount varying, of course, with 
the need for paint, sealed unit re- 
placement, new controls, etc. The 
total 120 boxes, on the other hand 
was sold for $14,034.87—leaving a 
clear profit of $5,000. 


How Dealer Gets $116 
On Trade-Ins 


How can the dealer sell a trade-in 
box at $116? 

“It isn’t difficult,’ Merrill said, 
“providing the refrigerator is given 
a satisfactory guarantee, the com- 
pany has a good reputation, and the 
customer has some say in the selec- 
tion of the box. 

“We try to get as wide a range of 
brands, types, and sizes as possible, 
and to rebuild each to as near to 
factory newness as possible. This 
‘eans that we tear down completely 
all except the most outstanding cabi- 
nets, and refrigerating units, rebuild 
everything from the ground up, re- 
paint the box, replace all hardware, 
‘terior fittings, controls and belts, 

sd mark the box at a fair price, 
‘hich the customer can appreciate. 

‘Naturally, we have been forced to 

aintain some semblance of economy 

reconditioning operations. For one 

‘ing, we never start up the spray 

oth until there are at least half 

dozen refrigerators there to be 
“painted. Similarly, we shop around 
replacement compressors and 
irts, to get the best possible price. 


Nn at Ey 


‘RPLUS REFRIGERATION UNITS 
BELT-DRIVEN HERMETICS 
1/6 H.P. to 10 HP. 


| QUANTITIES «© MUST BE NEW 
Write, Phone Or Call For 
IMMEDIATE ACTION 


SACO Industrial Corp. 


PW. 19 St. iN. Y. 19, WAtkins 4-4302 
_ (Send far Traco’s complete list ms mi 


of sensational bargains) 


“Likewise, we hold our man-hour 
pay costs down by accumulating re- 
conditioning work so that the crew 
of three mechanics can tackle the 
job between warranty service calls, 
between unloading of new merchan- 
dise, or repair work brought in by 
customers. In this way we can 
steadily produce worthwhile recon- 
ditioned refrigerators, without going 
to a tremendous amount of extra ex- 
pense.” 

Merrill Appliance Co. does little 
or no advertising, to move its trade- 
in stock. It doesn’t require classified 
advertising, display advertisements, 
or any special promotions to keep a 
steady stream of customers coming 
in. Through word-of-mouth, most 
Salt Lake City residents know that 
the store always has at least a few 
first-class rebuilts on hand, for sale 
at highly-reasonable prices. 


2-— 


route to successful sales of air con- 
ditioners in the home is via the tele- 
phone, believes Bond Heating & Air 
Conditioning Co. here, which is said 
to have made more than 1,000 home 
heating and air conditioning equip- 
ment sales through telephone con- 
tacts. 


The Bond concern keeps a crew of 
two girls constantly busy telephoning 
Cincinnati homeowners, who are 
carefully culled from the telephone 
book, lists of professional men, city 
directory, and other sources to com- 
bine only those names in the higher- 
income bracket. 


After much study, during which 
scripts were written, and _ wire- 
recorded conversations were checked, 
the most effective type of telephone 
message has been developed. It is 
wisest, it has been found, to “go 
directly to the point,’’ when con- 
tacting the homeowner, rather than 
wasting time in greetings or explana- 
tions. 


Thus, selling calls, as made by the 
two-girl salescrew of the Bond con- 
cern, follow the system listed below. 

One telephone call is made after 
another, with a pleasant-voiced girl 
greeting the homeowner who 
answers. The conversation which 
ensues is this: 

“Hello, Mrs. Homeowner? This is 
the Bond Heating & Air Condition- 
ing Co., and I’m calling to find out 
whether you own your own home. 
You do? Fine. . . . We would like 
to extend one of our special services 
to you. 

“At your convenience one of our 
experienced air conditioning engi- 
neers will call at your home, at no 
cost or obligation to you, and check 
the possibility of cooling it comfort- 
ably for the summer months. He will 
check your heating plant, the 
amount of radiation in the building, 
its heat load, the operating cost of 
air conditioning, etc. He will then 
explain how you can install com- 
fortable air conditioning with a 


Telephone Solicitation on Air Conditioning Clicks | 


minimum of expense, and how this 
cooling will make the home much 
more livable during the summer 
months. 

“And remember, Mrs. Homeowner, 
this service comes to you at no cost 
or obligation. When shall we ar- 
range for an appointment?” 

The same type of sales talk is 
used either for comfort air condi- 
tioning in the summer months, or 
heating equipment during the fall 
and winter months. Through the fact 
that this conversation requires only 
a minute or so to get over, and does 
not irritate the housewife by keep- 
ing her “hanging on the ’phone” for 
an overlong period, Bond Heating & 
Air Conditioning Co. reports an un- 
usually high percentage of responses. 

If the customer has any interest 
whatsoever in air conditioning or 
heating, an appointment is made ac- 
cording to a schedule on the firm’s 
outside ‘“‘salesmen-engineers’” which 
is kept faithfully at the exact time 
requested. 


I have a small 
kitchen and a 
big family! 


good quality! 


& 


1S 


Ican’t afford tospend 
much—but I want 


RM-35-—> 


The Thrifty-30— 
Biggest Little Range 
In The World 


This amazing new range 
is already one of the best 
sellers in the industry. 
Only 30” wide and sensa- 
tionally low-priced, it has 
the biggest oven of any 
household range and many 
features of much more 
costly ranges! DeLuxe 
Model RM-35 
has a Cook- 
Master, uten- 


 & 
SF 
sil drawer, —> Sef 
Cooking - Top | 
Lamp. | | 


RM-30 > / 


I want the 
best money 
can buy! 


I want automatic 
cooking at a low 
price! 


<RK-4 


Compact 21” Range 
with Full-size Oven 


Frigidaire’s Model RK-4 
is just right for apartments 
and homes where space is 
at a premium — yet it has 
all of the features needed 
for good cooking. Can be 
equipped with Cooking- 
Top Lamp and Cook- 
Master Oven Clock Con- 
trol. Lower-cost model 
RK-3 has same 
features as 


I want the least 
expensive good 
range I can get! 


same time! 


I want one that will 
bake and broil at the 


I often feed 
20 people at 
once! 


I’m_ building 
apartments with 
small kitchens! 


ONE great line meets 
All electric range needs. 


Only FRIGIDAIRE offers all three sizes—a really wide 
choice of styles, features, prices — the most complete 
selection in the industry. 


Whatever the size of a prospect’s 
family, budget or kitchen, there’s 
a Frigidaire Electric Range that’s 
right for him. He can choose from 
9 models and 3 sizes — 21 inch, 30 
inch or 40 inch widths — whichever 
size he may desire for his individ- 
ual needs. 

Moreover, Frigidaire Dealers offer 
such sales-making features as the 
faster, thriftier new Radiantube 


price — offers the very highest quality 
construction. Truly — you can’t match 
a Frigidaire Electric Range! 

This brilliant line is being heavily 
advertised all year ’round — in maga- 
zines, newspapers and other media. 
And it’s being merchandized in the 
aggressive, thorough way for which 
Frigidaire is famous. 

No wonder Frigidaire Dealers are 
rolling up banner sales records in 


K-4 — less 3 : ie - : 
poo Pg Cooking Units—Lifetime Porcelain electric ranges. 
tube Unit. inside and out—Raymond Loewy No wonder all these Frigidaire 
styling. And most important, every Dealers agree— you can’t match a 
|RK-3 Frigidaire Range — regardless of Frigidaire Franchise! 
RM-75 > ae. 


DeLuxe Double-Oven 


40” Range — Finest 
Money Can Buy 


Model RM-75 has two big 
Even-Heat Ovens. That 
makes it possible to bake 
and broil at same time — 
or to bake, broil or roast 
a double quantity of food 
at once. 

Single oven 40” models 
—RM-17,RM-27,RM-45, 
RM-65 — offer excellent 
trade-up opportunities. 
And each is an outstand- 
ing buy in its price class. 


You cant match 2 


RIGIOAIRE 


Franchise = 
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NEW “Foop 
COMPARTMENT 
FINISH"... ACID, 
GREASE, CHIP 
RESISTANT. 


WITH pee 


New Upited wi nent FREEZER 


installed by 


This new all steel 15 cubic foot Freezer features 
scientific placement of cooling coils, more than 
adequate extra heavy insulation, two separate food 
compartments (dual doors) which combine to give 
balanced freezing at minimum cost. Five year war- 
ranty on Hermetically Sealed Freezing unit. 

For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 


Reynolds, N.Y. Contractor, Dies 


WATERTOWN, N. Y.—Tom J. 
Reynolds, 56, president and manager 
of Ryan Plumbing & Heating Co., 
Inc., here, refrigeration and air con- 
ditioning engineer and _ contractor, 
died of a heart attack in Syracuse 
July 21. 
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SELECT from the complete line 


of WHITE-RODGERS Remote-Bulb 
Refrigeration TEMPERATURE CONTROLS 


... to fit your every need! 
+ FULL-RANGE ACCURACY, CALIBRATED DIALS 
+ HIGHLY SENSITIVE, EXACT DEGREE SETTINGS 
+ DIFFERENTIAL CONSTANT, ENTIRE RANGE 


Any 10° of the entire total 

range may be selected for 
adjustment. Selected portion of 
| dialis visible and 
cover dial is grad- 
uated from 1 to 5. 
Knob pointer per- 
mits adjustment 
to any point in the 
selected range. 
Widely used on 
beer coolers, veg- 
etable and meat 


display cases. Type 1629 #11. 
OR) Provided with reset button 

for closing the contacts of 
the control manually before the 
normal cycle of the control would 
cause them to close. Ideal for such 
applications as milk coolers 
where it is desir- 
able to have the 
compressor run- 
ning when cans 
of warm milk are 
put into the cooler. 
Range 33° to 55° 
with fixed 3° dif- 


ferential. Type 
1639 #6. 


Control is 

readily 
adaptable to a 
wide variety of 
applications from 
low-temperature 
quick-freeze cab- 
inets to display 
[7 cases and meat 
boxes. Comes 
with standard 5-foot capillary. 
Visible dial calibrated in de- 
grees Fahrenheit. Key adjust- 
ment. Range —20° to +50°. 
Differential adjustable 3° to 
25°. Type 1609 #12. 


The special bulb of this 

Hydraulic-Action control 
assures exceptionally close 
regulation where control is ob- 
tained from air temperature as 
in frozen-food display cabinets. 
Visible dial cali- 
brated accurately 
in degrees Fah- 
renheit with range 
from —20° to 
+50°. Differential 
adjustable from 
3° to 25°. Type 
1609 #31. 


_,WHITE- RODGERS 


FOR REFRIGERATI 
HEATING AND | 
AIR CONDITIONING _ ; 
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Replacement Job That Wasn't Overlooked 


Indicative of the replacement market for refrigeration that may sometimes 
be overlooked is this water-cooling installation for the huge Michigan 
Central railroad depot building in Detroit. A 20-ton G-E condensing unit, 
Temprite 600-W water cooler (see arrow), and the control board were 
Johnston Refrigeration Construction to replace an old 
CO. machine and increase capacity of a smaller system. 


my 
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New Plant In R. R. Depot 
Cools Drinking Water 


DETROIT—While new applications 
and the increasingly wide use of re- 
frigeration mean an almost con- 
tinually expanding market for the 
commercial contractor, there is also 
an important market in the replace- 
ment field that may be overlooked. 

Throughout the country there are 
many old installations that have seen 
their best days which could be re- 
placed so the user can take advant- 
age of the vastly improved efficiency 
of present-day refrigeration equip- 
ment. Such replacement can prove 
profitable for the contractor, too. 

An example of such a job was 
the recent installation of a new plant 
to cool drinking water for the huge 
Michigan Central railroad depot 
here. It was laid out and installed 
by Johnston Refrigeration Construc- 
tion Co. 

The water-cooling system, which 
now circulates 3,000 gals. per hour in 
a closed circuit, had originally been 
powered by an old carbon dioxide 
compressor with a _ flywheel that 
weighed close to two tons. Merely 
tearing out this old equipment was 
no small job in itself. 

To replace it, a 20-ton G-E con- 
densing unit and a Temprite 600-W 
water cooler were installed. These 
were interconnected with a 15-ton 
G-E machine and an Acme flooded 
chiller that had previously been 
added to the system before the war. 

The new 20-ton unit is arranged 
to permit 50% capacity modulation, 
and this arrangement, along with 
the fact that the 20 and 15-ton sys- 
tems can be operated independently 
or together, permits the units to 
match closely variations in the load. 

The new Temprite water cooler 
cools incoming recirculated water 
from 54° to 42°, which is piped 
throughout the 17-story structure. 

As part of the installation, Johns- 
ton included a neat panel board con- 
taining the main controls for both 
systems as well as large pressure 


| gauges. 


Advertising-Merchandising 
Session, 3 Clinics Set for 
N. Y. State Locker Parley 


ROCHESTER, N. Y.—Three clinics 
in addition to a general advertising- 
merchandising session will highlight 
the annual convention of the New 
York State Frozen Food Locker As- 
sociation to be held at the Sheraton 
hotel here, Sept. 25 and 26. 

The program this year, it has 
been announced by the association, 
is being arranged to give locker 
plant operators plenty of time to 
attend all the convention sessions as 
well as thoroughly inspect the ex- 
hibits. 

A general business session will 
open the convention on Monday 
morning, Sept. 25, after which Al 
Todoroff, editor of Locker Manage- 
ment and executive secretary of the 
Frozen Food Locker Institute, will 
present a talk on merchandising. 

Following luncheon will be the 
general session on advertising and 
merchandising, and that evening a 
dance will be held at the Sheraton. 

Events programmed for the second 


day, Tuesday, include clinics on 
“Meat,” “Selling,” “Packaging,” and 
“Advertising.” A special business 


session and reports of committees 
will wind up the convention Tuesday 
afternoon. 


Hill Equipment Moves Hgs. 
To New Niagara Falls Site 


NIAGARA FALLS, N. Y.— Hill 
Equipment Corp., appliance, commer- 
cial refrigeration, and air condition- 
ing dealer operating stores here and 
in Lockport, N. Y., has expanded its 
headquarters operations by moving 
into a new location, announces Ralph 
M. Alden, president. 

Formerly at 2012 18th St., the 
main store is now located at 1519 
18th St., Niagara Falls. 

The new store provides 32 by 100- 
ft. display area with a full basement 
for warehousing, the previous loca- 
tion being but 34 by 50 ft. in size. 
The service shop will still be main- 
tained separately from the store. 

Alden also announced that Hill 
Equipment has just been appointed 
distributor for Ben-Hur freezers 
covering parts of New York state 
and Pennsylvania. 


White To Distribute Hussmann 


WICHITA, Kans.—A new Wichita 
firm, White Distributing Co., 1824 E. 
Douglas, has been organized _ to 
handle Hussmann refrigeration equip- 
ment. The company is headed by 
Woodrow White. 


>— 
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REFRIGERATION & AIR CONDITIONING 
| UNITS * PARTS * TOOLS * SUPPLIES 
Picking up supplies 
costs you money. 
Save by depending 
on AIRO fast service. 


Write for catalog 50A 
on your letterhead. 


AIRO SUPPLY CO. 


2732 N. ASHLAND AVE., CHICAGO 14, ILL. 


sof Coolers & Filters for auer GO Years 


CAFETERIA 
WATER COOLERS 


Stainless steel. Special 
cafeteria design. High 
capacity, super storage. 


WATER WITH 


A Few Choice Areas Or 


53 LEXINGTON AVE., 


Costs no more 
Gives much more 
Service 


Satisfaction 
Dollar value 


a 
COOL, CLEAR, DECHLORINATED 


FILTRINE 
FILTER-DECHLORINATORS 


tastes, 
porticles. Promote cooler satisfaction 
— dealer sales. 


en for Factory Representatives 


FILTRINE MANUFACTURING CO, 


INDUSTRIAL 
PROCESS COOLERS 
Temperatures to. 34°% 
sustained as set. Spe- 


cial features for bakery, 
bottling, r process: 


odors, foreign 


BROOKLYN 5, N.Y. 


“J Ti >x00 


t 
d 
s 
2a 
] 


794 


Pe : 
; Se * | 
‘ lebarbattan Se. J m) © 

we ; , en DS & M6, 4 ‘ 

aes NE Ww eae Te Oo —F Jee i, : 

Be jie Pi Ae ge a .o sag eo - tae r ‘ Oa am 

el, UN; T ey, Yo ne e: c- tie a) "on 

ee — on | as i 

A FR EE iy a Pe “ ' ae i. Px > =z 

t aoe seameaomgsnns F Pag. Base’ } ; s oo 4 if , me * ae : g i?) aa 4 : 7 Aen a ze 

" ple Sia ce a on | & 7  “s = Ub. | sf . 

Seba i OM Setter oka Wg eae ‘XN -~?- ed 1 nt Oe ie ( 

sii Sco nee 7 aad ot 8 Sf ae ee i 22 a re m _ 

7 os Fes t: el ase 5 sree xk ~y see FP ee ? 4 . Hey a eS of e N a - . * | ‘ wm 4 ey 
he . ii races » ok ere SOR? Soria st os jibe oe, mai x si t * a Sef . ie 2 ‘ } - on 
De i SR eas ey es ee si { epee a : = Be ae Bk a, crn’. .4 ; 
NTs ek aA hate ee ON ee ao tn ey Oe ee ; ‘. & 

Bai pues Mier. 9s ae - : get oy ie iia: at i ae Sao 
on eMart SF, 3 lace ee : ag Botta ge ey , a 4 we oe , he ag | 
cae eee ia BENS tos RD mee Shue ee > Pal .* Loe Se 

hel ee SR an ea Sa pr a ee i AA : ee awe ; _— 

aie ar aay Ge : Bee ere ae 4 ie r a re 4 : e t 

s, ee : wm | ae Oe mj, ee Sg | 

eae + ae , ER we e-em ‘ me Ne A 5s ae am er ery 8 

‘ Maat cae oy © gets { : ; i oo im *: 

7 es - oo 8 ta, ¥ By |» mt e. i A. lac ia ae | 
7s Bae es «=—CtCiaES SO i | a - | 
oe ee » Oe? Le Sets ty! 9 Ye, H gE "eee pee ee Sa 
+ ct 3, 3% ‘ mer <a % s ee “4 tiny % 4p, > e. i * 4 Sg. 2 ree lames f sf he a 
aa ae cow? a io? 0", oa i Go : Co me nea ‘ 
anne Pe ter es io a oeF YW Ue . ts a P aie or ET ern e Je 
we eee Co  —¢ 4+ =.’ a x7 _— See 

>, : . ws Bee , ; 3 Pa y “0 Say » ce ss — res _ se st ee 
ye rm 2S ipa Baal pe ts 8 + hy, Se t < 7 oa ese “. : 

Mi oi On yes Coie eee Se. cee oe ; ; . aa i j “s a. Pe il 
a SAL AM2ER Emer wie e Pm en ba 
ii 
a “ 
at _ rc 
: ee 
cs 
aan 

| P. 
’ 
ee | —_ * a 
Thy ——, fir 
ee for 
ee on 
ar ibs 
ie sm 
ae I 

oa for 
bs tio! 

: ter 

sig’ 
Po “ev 
gov 
a ell 

—— E 
ie lak OO ha Tee ta naa lea, | clie 
| gov 

Cy 2 fa cae es 

‘ae ee a | a me! 

A ae ii ln ile. sn Cae Ps ee 
: San Fv rat ee, mI ee ae ee ae eine | b “aia : a= ah © 4 

aie ‘ : i. ne aaa ig . ree iat aa ae a. : 

of be cea Om ver ly } a _ ee £3 a A © ‘ yy ft oe 

a 2 fe ir a : d | “9 i | 7 3| xt | a 
; ; | # os : { hice B : f e a AD 4 wm , ; 4 I 
ms bits | . : a _ a as ; te gee Se «| 1 + : mae 
‘ mck Sg ea : ag ee oe { ; cat 
4 5 ox af RC: i Si ee Se yA 4 oy i - 
oe | — —— «ae ae | 
ie am & : — . : af ;| Stites) 
e: Sea le | (ae — ~ aes ee ae 
: - 4% i pee, = ab : = 4 aks j : om be oka ie ae 7 3 R 

- eee tc! ee owes ue ia ~ sine 3 ; oa if 
P ee ae eS ee ry ey ‘ ioe Ree tl. em eee ee Pee £ eters te 42 ad 
ts vas ee er Bg) d : : : : * Me, OEE Td oper 
ae: yy ers ; i. Rich sey Og t 
a 7, ee ae a oe = Sha gisieumeniaes mote 
a aes ae ae 7a eS: me time 
= spl ee ee ee 

rare = S| | Th 

, hia — -_| | disp! 
= ; = i 4 i . a a? a | case: 
— ae e ne ¥ Pee = , steal 
7? aoe pa “Sa ee os. ey 
: a te ae . SM Ps Fo. 

Niet ob) ee ae a ‘ ct igh Megumi @ In 
4 re ig ig ey panna 
a we eee = ee x ; a oe j pape 
| , a aos sia | them 
' be en a Bog Gtre | 
ak. ie “ a] — order 
Os a>, te a . ie i a ——-——-__—__ -—---——- : 
. sf ‘4 eS had ; Li ; EB? Beth } deliv 
ar s Arti sa | 
‘ia wee ‘ ap 
bay “a z. { Je ae ' B . 

s sa J a me Fe , , ba AB f , | rin 

on > 2 . a. o> 2 e a i ‘! 

l> Lor & - ’ 

b- a __ — f 2 ui 

bs ~ — —- : vee i j 
; Se las ea Sas - b> : i x tH ara ee ce | ucts { 
| i a alle ee tion « 

i ~\ aE oe ee ge (emegre: oat ment 
Hate ol > 4 ae fet Brind 
iho uh) | ee Ee ° “ SS ale ee AMT 
AN | ae £8 af <4 + oe Bo et | ment. 
: Siriaas ie ae on oy «Be ie ¢ 4) it | : 

: et ae er & WY a — Brit 

: :, a Pe dig ee i 2 iy the ex 
2 \ ; x ay inter * i 2 e ioe! | ' prome 
y | : ] WA . | fe $ ‘ “rr ; Brir 
* ¥ : a . a. . Sy . eee : is | With | 
: 1 eo Rai bs ‘7 : . ; ®Q eS ae $j 

x ° Qe). age, wy es re there 

q ° * ag + % ape a i ‘ and ‘ 

( a if “) © ted 1) Se | y dir sabes 

i ee ry me fa ee BA EN Se 4 Joining 

: cere a ” + a a ° * eng: a 

’ bi siks a —— . ee ee HIGH EFFICIENCY — 

z + — a % Sa Rng ee. Brin — 

ihs*. g . o- ° | Feit 
a : ee : it i ; > ; rs "% 
i. pe oa! eee i 
1 : by \ Ss F t , Sees pe." a . . ad 
sy . ‘ aie A. : : ; ~ a ™ : 
zi te < 4 a ‘i ’ H > fly 7 J : a ' 4 z 
TT 2 eo] we a Fe. -a o 
= Nee a s | fa be te cle , es : ‘a . 
2 ae & re . ‘ 3 ig  . a 
y ‘el: a ~ hd 4 7 ae te ema? EF $tY¥ 
Lae e ‘ | | ol , on e 
a ne i . a . i M4 = oF Lig * e “~. | . } . A 
. ho ~ H — 7 ie C- = ong rf ae ae 4 . ‘er A "ll, : ! ' . 
; —- . “. Sige? é ee | | 
; peo eae . y Pasa ; ~~ , : 1 
. Bi ‘ “eX r a | ef > = 
ith 3 aS al a mer | = 3 
t ek te ee 2} le P > 
9 <a es at ¢ | $ Re | E 
ry “ey é. g I i ga : Po ; 4 
f hen ad 7 4 . a Pi ge i | , 
Z . = |  . 4 Re d 
ae : = aS . ee hs  &§ re 
é ~ a} ae 
4 3 ‘= Le RS > | : . 
the We ox . a ve ; Fer remmmercrm nen ee noe RRONN Ny te ne en ae a 
. es Se = * a _ — a a . wa ’ Se | - - 
" , . 
+ sae 
. SRR SE ey . “ £ ‘ . 7 : e Fi er 2 e 
= eee’ 6 - 5 3% q oa + Ara nr “ : <> - Pa ET y i —s =< = eo i - 7 sei, 

a. Cee me x oy goer: SAR Ra See oe rs CoE et ES Aa, — ee ae al vt s 
_ ry a SP ga: ’ ad ‘ . : tats ; - 5 PY J he ee fi ay a r. af € 

os Ps “Fee a sf ) en i ae Ae eee Jens . 4 «= — ale —_ 


AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 7, 1950 11 


ee) 


Sells Air Cooling by 
Plugging Installed Jobs 


RAPID CITY, S. D.—The Mon- 
tana-Dakota Utilities retail air con- 
ditioning department in Rapid City, 
S. D., recently “patted the back” of 
a new air conditioning client with a 
juarter-page advertisement in the 
ocal newspaper. 

The firm believes that air condi- 
ioning still has to be “sold’”’ to the 
ublic, and, as one firm official put 
:, “the best way to sell them is to 
how them some of the new firms 
‘rho have installed air conditioning 
nits.” 

The opening of a new modern 
chimmel’s restaurant in Rapid City 
as the theme of this particular ad- 
ertisement. 

The effectiveness of the advertise- 
ient was two-fold. It helped the 
estaurant—and it helped the entire 
ir conditioning industry in the 
utilities area. 


Firm Offers U. S. Govt. 


Purchase Information 


WASHINGTON, D. C.—A _ new | 


firm, U. S. Bid Information, has been 
formed to disseminate 
on future government purchases to 
small business. 

Frederick Hollowell, president and 
former assistant director of informa- 
tion for the Department of the In- 


“even break” in 
government business. 


competing for 


Plan of the company is to mail its | 


clients each day a schedule of future 
government purchases now made 


available by the Commerce depart- | 


ment. 


Time Saving Angle Stressed | 
In Frozen Food Sale 


ROCHESTER, N. Y.—Sibley, Lind- | 
say & Curr Department Store, which 
operates a large Food Center, pro- 
motes frozen foods by stressing the 
time-saving angle. 

The Food Market has an extensive 
display of frozen foods in self-service 
cases, featuring such items as 
steaks, French fried potatoes, and 
lemonade mix. 

In promoting these items for 
summer meals, the store uses news- 
paper advertising and interior dis- 
play which are built around the 
theme: “Frosted Foods Save Time!” 

The store also invites telephone 
orders for frozen foods ane makes 
deliveries. 


Brinda Heads Madden’s 


‘Customer Service’ Dept. 


CHICAGO — Madden Brass Prod- 
ucts Co. here has announced forma- 
tion of a “Customer Service” depart- 
ment and appointment of John 
Brinda as director of the depart- 
ment. 


Brinda will also have charge of 
the company’s advertising and sales ° 
promotion. 

Brinda was recently associated 
with Tempco Supply Co., a refrig- 
eration supply jobber, and while 
there supervised purchasing, sales, 
anc advertising. He was also a 
director of the company. Prior to 
joining Tempco Supply, Brinda was 
eng ged in various’ advertising and 
Sale: promotion activities. 


'YPHOON 


Dean Products Receives 
QM Freezer Plate Order 


BROOKLYN—Dean Products, Inc., 
here, has been awarded a ‘substan- 
tial” contract by the Quartermaster 
Dept., U. S. Army, for its freezer 
plates, the company announced. 

It was also announced that the 
company has completed a large pro- 
ject involving the use of stainless 
steel evaporator plates in high alti- 
tude test chambers. The chambers 
were built using evaporator plates as 
the inner wall, substantially reduc- 
ing the total load on the refrigerat- 
ing equipment, according to Dean. 


Revco Appoints Lassiter 
As Richmond Representative 


DEERFIELD, Mich.—W. H. Lassi- 
ter, Jr., of Richmond, Va., has been 
appointed direct factory representa- 
tive for states in the middle Atlantic 
area, J. Harold Overmyer, general 


iutideeitnpainatasions 4 


information | 


SELL TH 


terior says that the service is de- | 
signed to give small companies an | 


@ by more than 40 years 
‘'t cooling experience 


| 
T\ “NOON Air Conditioning Co., Inc. | 
794 Union Street, Brooklyn, N.Y. <i | 


Remington Corp. Names 
11 New Distributors 


CHICAGO — Appointment of 11 
new distributors to handle Reming- 
ton Corp. air conditioners has been 
announced by J. H. Rasmussen & 
Co., midwest sales representative. 

The distributors which cover the 
north central area are: Graybar 
Electric Co., Inc., Milwaukee; Temp- 
Matic Wholesalers, Inc., Detroit; 
Arrow Petroleum Co., Chicago; 
O’Keefe . Distributing Co., Inc., 
Carrier Mills, Ill.; H. O. Berg, Inc., 
Hammond, Ind.; Paul W. Mueller Co., 
Springfield, Ill; Brown Heating & 
Equipment Co., Des Moines, Iowa; 
Henry W. Miller Co., Omaha, Neb.; 
Graybar Electric Co., Inc., Minnea- 


polis; Shelby Appliance Co., New 
Madrid, Ill.; and Rearick Heating & 
Supply Co., Gary, Ind. 


Fire Destroys Bateman's Store 


McINTOSH, Fla.—R. D. Bateman’s 
commercial refrigeration equipment 


sales manager for Revco, Inc., here, store, was destroyed by fire July 22. 
announced recently. heisadl loss was _eminated at $5, 000. 
OO = 
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There’s a big market for this versatile and convenient 3-Way Westinghouse 
Cooler . . . available in either a bottle cooler (as illustrated) or a pressure cooler. 
Compactly designed, both models pour, store and freeze in less space than 


POURS... 


Cooler ... 


normally occupied by conventional coolers! 


The exclusive 3-Temp with “lagi-Tro/ insures three different temperatures: 
water at 50°F, a spacious ice cube and freezer compartment at below freezing 
temperature, and a roomy refrigerated storage space at 35-38°F. The Magi-Trol 
automatically responds to refrigeration 
independently. You'll find these new Westinghouse Coolers will be tops for 


quick and easy sales. 


WESTINGHOUSE ELECTRIC CORPORATION 
Springfield 2, Mass. 


Appliance Division « 


Ce Re ee he. 
YOU CAN BE SURE..IF ts 


ny er eS ieee Tie eb Os aA 


requirements 


*Trade Mark 


Accommodates a five-gallon 
bottle. Cools adequate water for 30 
office workers. Has all the other features 
of the regular Westinghouse Bottle 
PLUS storage and freezing. 


... of course, it’s Electric 


for each function— 


Westinghouse 


New Childs Garden Apartment Building Features 
Cooling Units Under Windows 


An attractive built-in appearance is accomplished by installing the 
Frigidaire window-type air conditioner beneath the window. This through- 
the-wall installation provides a neat looking installation on the outside of 
the building also. This installation is in the Childs Garden apartments in 
Floral Park, Long Island. The air conditioning is included in the apart- 
ment at no extra cost to the tenants, according to the Robert Metrick Co., 
developer of the project. The air conditioners will be provided in the 
bedrooms and living rooms of the apartments, which range in size from 
two rooms to four and ene-tee | rooms. Rents start at eamaedl per month. 


STORES ... Keeps 29 beverage or 40 
half-pint milk bottles ice cold! You'll find 
prospects everywhere: private homes, 
hospitals, small biological laboratories 
and scores of other places. 


FREEZES... 


And keeps 3% pounds or 28° 
ice cubes ready for instant.use! Freezer 
unit with shelf and trays removed, is large 
enough to store 3 pints of ice cream. 


Fe ee ee ee Ee ee ee ae 


i ‘ } 
i For further information call your Westinghouse 1 
1 Distributor or mail this couponto Westinghouse ! 
; Electric Corporation, Springfield 2, Mass. ; 
1 ‘ 
1 Name _ | 
' 

Street - . ° 

" i 

City. a Ss Sl — ' 
State 1 
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Use of Air Conditioning 
By Eastern Market Chain 
Seen Heralding New Trend 


BUFFALO—A big future for the 
air conditioning industry in the 
supermarket field was _ envisioned 
here with the opening of the new air 
conditioned Loblaws market at Dela- 
ware Ave. and Sheridan Dr. 


This is reported to be one of the 
first supermarkerts in upstate New 
York to boast an air conditioning 
system. 


It was considered significant by 
members of the air conditioning 
trade here that this market was 
chosen for a _ conditioning system 
because Loblaws hailed its new store 
as “Western New York’s largest and 
finest supermarket.” 


With the trend toward establish- 
ment of ever-larger supermarkets 
by chain food firms, it was believed 
that the use of air conditioning in 
these units would mount steadily as 
both customers and clerks’ ex- 
pressed pleasure in shopping or 
working in controlled temperatures. 


The new Loblaws market has more 
than 17,000 sq. ft. of floor space. Re- 
frigeration plays a very important 
role in the _ store’s merchandising 
setup. 


One of the innovations is a pre- 
packaged refrigerated fresh produce 
department. In this section, cus- 
tomers select fresh fruits and vege- 
tables ready-packed in cellophane 
with proper moisture. Each pack- 
age unit is plainly marked as to 
weight and price, similar to the self- 


Flexible Copy for Appliance Floor Display 


Interchangeable copy balloons for this Deepfreeze appliance display permit dealer to 


shift accent of exhibit according to the type of product being shown. 


Designed 


around the complete line of Deepfreeze home freezers, refrigerators, electric ranges, 
and water heaters, this lithographed display is being inspected by Geoffrey A. Cook, 
Deepfreeze advertising manager, and P. R. Lowcher, manager of refrigerator sales. 


service meat operation, another fea- 
ture of the store. 

Loblaws has pioneered in many 
phases of refrigeration as applied to 
food merchandising and the chain 
is expected to continue to broaden 
its use of refrigeration and air con- 
ditioning as new and larger markets 
are opened. 

The chain pioneered mechanical 
refrigeration on a store-wide scale; 
mechanical refrigeration in delivery 
trucks; self-service refrigerated 
meats and produce, and now air 
conditioning. 


R. F. Gang Appointed by Viking 


CLEVELAND—Frank P. Gibbons, 
general sales manager of Viking Air 
Conditioning Corp., here, has an- 
nounged the appointment of Richard 
F. Gang as manager of the firm’s 
heating sales. 

Gang’s primary duty will be to 
assist Viking jobbers in the sale of 
blower packages and humidifiers. He 
will also work with furnace manu- 
facturers on the application of Viking 
humidifiers to their products. 


Moving to New Quarters 
Makes Wholesaler’s Store 
Easier for Patrons To Use 


MILWAUKEE—Moving out of the 
old “wholesale section” in the down- 
town area, the Milwaukee branch of 
Thermal Co., Inc., refrigeration parts 
wholesaler, is now located in the 
northwest part of the city close to 
the population center of this trading 
area. 

A total area of 8,000 sq. ft. is 
provided in the new location, 2807 
W. Vliet Ave., in addition to a park- 
ing lot for customers in the rear. 
The lot is accessible from three 
different alleys. 

In the new location the branch is 
also very close to several main high- 
ways coming into Milwaukee, and 
Harry J. Jessel, Wisconsin divisional 
manager for the Thermal Co., also 
points out that ‘a survey showed 
that 85% of our business here was 
in the northwest section.” 

This fact, plus the lack of adequate 
parking facilities in the former lo- 
cation, prompted the move, he ex- 
plained. 

Two 30-ft. wide “stores” are oc- 
cupied by the branch, one being used 
chiefly for warehouse space. There 
is a large office at the front of this 
section that is employed for sales 
meetings or meetings of local refrig- 
eration groups. An archway has been 
cut through the wall between the 
two stores. 

Forward section of the other 
store is devoted to showroom display 
area and offices for Jessel and John 
G. Eagle, branch manager. 

Directly behind is the ‘city desk” 


~® with its counter and rows of shelv- 


SHE'S A BETTER SECRETap, 


THANKS TO THIS pp, 
U 


t’s a better cooler... because it is equipped with 
TECUMSEH Hermetic unit 


GOOD HEALTH AND GOOD WORK HABITS are 
mutually dependent realities; thus, wise employers 
do everything possible to maintain the good health of 


their employees. 


Medical men agree that one of the most important 
daily essentials to good health is an adequate water 
intake both summer and winter; which also represents, 
pleasantly enough, one of the most inexpensive means 
of helping to maintain work efficiency. 


The application of drinking water coolers in com- 
merce and industry is increasing rapidly; and the 
application of Tecumseh Hermetic compressors by 
water cooler manufacturers continues at the same 


TECUMSEH 


2 


CHIEFTAIN 


‘a4 ro 


high level... 


TECUMSEH PRODUCTS COMPANY 


TECUMSEH, MICHIGAN 


EXPORT DEPARTMENT: 2111 WOODWARD AVE., DETROIT 1, MICH. 


for Tecumseh Hermetic compressors are 
famous the world over for their long-lasting, trouble- 
free performance, their low operating cost. Here are 
just a few of the many reasons for their superiority: 


Large, oversize bearings; counterweighted crank- 
shafts; super-finished bearing parts ( 
tainized connecting rods and pistons; simple and posi- 
tive motor controls; leakproof motor terminals. 


Many models include both fan-cooled and _ static 
condenser type units. In various combinations of com- 
pressors, motors and condensers, they cover the entire 


range of applications from 1/9 h.p. to 3/4 h.p. 


WATER COOLER 


+.0001”) ; Chief- 


ing. The counter is L-shaped and 
has been so designed that it can 
readily be moved should the store 
arrangement be altered. 

Shipping and receiving for the 
new store is simplified by an automo- 
bile-type hoist at the rear. 


Coolerator Field Post 
Goes to Earl Kitileson 


DULUTH, Minn.—wWilliam C. Con- 
ley, Jr., general sales manager for 
the Coolerator Co. has announced 
the appointment of Earl Kittleson as 
district manager for the midwest 
territory. 

Formerly a sales representative fo: 
the Fargo Glass and Paint Co. o: 
Fargo, N. D., exclusive Coolerato: 
distributor, Kittleson is credited wit! 
the origination of the Coolerato: 
“Mad Man” and “Screwball Sweene: 
Series’ of promotions that have bee: 
successfully used throughout the na 
tion by the Coolerator sales organi 
zation during the past four months 
He was also a member of the Coo! 
erator field promotion staff. 

A veteran of four years in th 
Navy during World War II, Kittle 
son attended Moorehead State an. 
Concordia colleges. 


2-Way Mortuary Refrigerator 
Installed In Buffalo Hospital 


BUFFALO—A nine-cadaver mo:- 
tuary refrigerator was recently i: - 
stalled in the Veterans hospital here 
by The Jewett Refrigerator Co., In:. 

The refrigerator is located between 
the morgue and autopsy room and 
has two fronts so that the stainless 
steel stretcher trays are availabie 
from either room. 

Front finish of the refrigeratoi, 
including the doors, is_ polished 
stainless steel. The mortuary rack 
assemblies consist of stationary 
frames equipped with ball-bearing 
telescopic carriages into which are 
fitted the nine removable stretcher 
trays. 

The refrigerator is operated by a 
blower unit cooler mounted in the 
ceiling and connected to a 1-hp. air- 
cooled condensing unit installed on 
top of the refrigerator in the rear 
of a ventilated panel. 


Write for complete information. 


World's largest inde- 
pendent producer of 

>. 4 compressors and con- * 
densing units for the 
refrigeration industry. 


Boone & Son To Represent United Mfg. on East Coast 


MILWAUKEE—Geo. I. Boone & 
Son, Great Neck, Long Island, N. Y., 
is representing ‘“Unilectric” wiring 
systems, harnesses, and assemblies in 
the Eastern Seaboard states, accord- 
ing to H. W. Hoard, president, 
United Mfg. & Service Co., which is 
located here. 


The Boone organization is offer- 
ing service to United customers in 


Maine, Vermont, New Hampshire, 
Connecticut, Massachusetts, Rhode 
Island, New York, Pennsylvania 


(east of Pittsburgh), New Jersey, 
Delaware, West Virginia, Maryland, 
and the District of Columbia. 


SHELL AND TUBE 


CONDENSERS 


Pat. Pending 


Advanced construction methods give new 
Standard shell and tube condensers maxi- 
mum strength at low cost. 
are brazed to a stamped tube sheet outside 
of shell. 


Finned tubes 


Tubes are continuous through 


the shell with no joints exposed to the 
refrigerants. 


Write for Specification 
Bulletin SC-4 


The flanged heads are interchangeable to provide any arrangement cf 
tubes. This flexibility makes Standard condensers adaptable to coolin3 


tower or city water supply applications. 


The copper tubes are straigh , 


to permit easy cleaning and the exterior surface of the tubes are finne! 
to give maximum heat transfer efficiency. 


The shells are fabricated of heavy steel with all pressure surfaces curve! 
to give extra strength. Removable water heads are provided for eas/ 
access to tubes for cleaning. All condensers are tested to 300 Ibs. pressur“. 


STANDARD REFRIGERATION CO., 


AY TANDAR' 


332 $. Hoyne Ave., Chicago 12, lil. 


LIQUID RECEIVERS. ‘ 
COUNTERFLOW CONDENSERS. 


- ’ 
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Cooking Schools Highlight Promotion 


CLEVELAND — A _ practical ex- 
ample of results possible where 
‘sales muscles” have been strength- 
oned at the retail level has been pro- 
rided by nine appliance dealers in 


‘ hree counties of northeastern Ohio. 


They sold more major appliances 
1 the first four months of this year 
han in all 1949 through a coopera- 
ive promotion which teamed the 
ealers’ group with a distributor and 
ianufacturer in a plan devised and 
irected by Robert C. Hienton, sales 
anager of Cleveland Electric Illu- 


‘ymmer Appliance Show 
teatures Prizes, Gifts 


ROCHESTER, N. Y.— Meacham 
_.ppliance & Television Corp., Pitts- 
ford, put on a Home Appliance Show 
(> stimulate summer appliance sell- 
iig, employing contests, refresh- 
ments, souvenirs, newspaper adver- 
tising, and other promotional 
techniques. 

The firm extended an _ invitation 
to residents throughout the Rochester 
area to attend the show which fea- 
tured numerous appliance demon- 
strations by factory representatives 
who stood ready to discuss freezing, 
cooking, washing, and ironing prob- 
lems with visitors. 

A Rochester radio personality was 
on hand as master of ceremonies. 
The first 100 visitors received a sur- 
prise bonus. All visitors received 
souvenirs and refreshments as guests 
of the store. 


Goodyear Ups V-Belt 
Production Facilities 


LINCOLN, Neb.—Ground will be 
broken within 60 days for a $1,000,- 
000 addition to the Goodyear Tire & 
Rubber Co. plant here for the pur- 
pose of expanding production to 
include additional sizes of V-belts for 
the major appliance field, it was an- 
nounced by Richard A. Jay, Lincoln 
plant manager. At the present time 
only 120-in. V-belts are manufactured 
here. 


minating Co. 
Cooperating with the utility and 


the appliance dealers in Lake, 
Geauga, and Ashtabula. counties 
were Graybar Electric Co. (Cleve- 


land) and Hotpoint, Inc. In an area 
where there are only 36,000 residen- 
tial electric customers, the sales 
record rung up was 262 electric 
ranges, water heaters, refrigerators, 
home freezers and other major ap- 
pliances sold by the nine retailers 
from Feb. 1 to April 15. 

The hard-hitting yet simple plan 
might be used anywhere. It high- 


lighted a series of cooking schools . 


in seven small towns with advance 
advertising and follow-up’ dealer 
open houses. 

Campaign advertising on a coop- 
erative basis began in 15 news- 
papers in early February. Copy 
plugged the range demonstrations to 
be held in local theaters during 
March and April. 

Some 35,000 reminder tickets for 
the cooking schools were passed out 
to movie-goers during the week pre- 


ceding each school, and a short movie 
trailer on Hotpoint ranges was pre- 
pared by Graybar for showing in 
each theater. Announcement adver- 
tisements were run by the theaters 
which. also displayed a range, and 
put up a 40 by 60-in. lobby card 
listing participating dealers and the 
Hotpoint range story. 

The program in each town brought 
out capacity house crowds, with paid 
admission at regular theater prices. 
The turnout varied from 300 in 
Orwell, Middlefield, and Chardon to 
950 in Ashtabula. Total attendance at 
the seven schools was 3,450, repre- 
senting a substantial percentage of 
the families in these towns with a 
good delegation from _ surrounding 
farms. 

The theater program included in- 
troduction of the dealers to the 
audience as sponsors of the event, a 
skit on how to prepare a complete 
breakfast electrically in nine minutes, 
a demonstration of the range fol- 
lowed by a short product story on 
Hotpoint’s major appliances. A range 


Theater Program Adds Humor, 
Salesmanship to Mass Selling 


and six small electrical appliances 
were given away plus baskets of 
groceries as prizes. Interesting side- 
light on range winners in the vari- 
ous towns is that five of them became 
new :converts to electric cooking as 
a result. 

Open house showings were held by 
the nine cooperating Hotpoint deal- 
ers for the remainder of each week 
after the theater demonstration in 
their respective towns. Two appli- 
ance merchants held their grand 
openings at this time, one of them 
selling 27 ranges. Further follow-up 
is planned by all the dealers as regu- 


lar “sit-down’ demonstrations at a 


future date. 

The successful pattern of this pro- 
motion will be repeated elsewhere in 
the marketing area, according to 
project director Hienton. 

“This theater program is some- 
what different from any that I have 
seen. I believe that it does a good 
mass selling job and injects humor 
and showmanship into the perform- 
ance,” he said. 


Niagara Falls Appl. Store 
Stirs Consumer Interest 
With History Contest 


NIAGARA FALLS, N. Y.— The 
Cataract Furniture, Inc., appliance 
dealer here, is stimulating consumer 
interest with a “Great Events in 
American History” contest in which 
more than $500 worth of prizes will 
be awarded. 

The contest is promoted with large 
newspaper advertisements © which 
carry sketches of eight important 
events in the country’s history. Six- 
teen possible answers are listed in 
the advertisement and contestants 
must select the right answers. 

Events include the signing of the 
Declaration of Independence, _ the 
landing of the Pilgrims, and the 
Boston Tea Party, etc. 


Heads G-E Credit Branch 


SAN FRANCISCO — William P. 
Monagle has been appointed local 
representative for the General Elec- 
tric Credit Corp. in Boise, Idaho. 


The new building will be 250 x | 


500 ft. adjacent to the present two- 


story plant at 4133 North 56th St. | 
The present Goodyear plant here | 


employs 500-600 men, and the new 
addition, expected to be ready for 
operation around the first of the year, 
will boost capacity by 50%. 

Jay affirmed that the increase in 
Goodyear’s production here has no 
connection with the present interna- 
tional situation. 


Freezer Dealer Offers 


Buyers Free Frozen Foods 


PITTSFORD, N. Y.— Meacham 
Television-Appliance Corp. promoted 
the sale of farm and home freezers 
by offering up to $100 worth of 


frozen foods with the purchase of | 


new freezers of various sizes. 


The firm tied in with the Freeze- 
mart, a large frozen food dealer, in 
the promotion. Customers were per- 
mitted to select the frozen foods of 
their choice after buying a freezer. 


Wherever 


CONTROL 


is vital 


GENERAL 


801 Allien Avenue. 


CONTROLS 


Glendole |. Colifornia 


FACTORY BRANCHES: Baltimore 5, Birmingham 
3, Boston 16, Buffalo 3, Chicago 5, Cincinnati 
2, or ead 15, en Denver 4, Detroit 8, 
neapolis 2, "Newark 6, New ’ 
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THE HOTPOINT FOOD FREEZER 


As a sales leader for August we proudly present the Hotpoint 
Food Freezer. . . with a size for every family need. THRIFT- 


MASTER unit . . ..automatic temperature control .. . freezer 


alarm signal . . . rust-proof interior and all steel cabinet are 
but a few of the many sales appeal features engineered into 


this amazingly popular product. 


Hotpoint’s dynamic year ‘round sales program 
is a working fact—not just a theory! Profit-wise 
merchandisers, everywhere, are feeling the impact 
of the Hotpoint plan in their profit 


statements month after month. 


The Hotpoint Full-Line Franchise provides every 
major unit for the complete electric kitchen and 
home laundry, plus a fully developed 
-merchandising program for every month of the 
year. There is never a dull month with Hotpoint. 


Talk to your Hotpoint distributor and get all the facts 

concerning the complete line of Hotpoint products and 

the Hotpoint Full-Line Franchise. Get on the right track now to 
constant, profitable turnover ... every month. 


* No more ‘letdowns "following hot selling seasons 


* No more “doldrums” that eat away profits 


* No more “valleys” that reduce profit peaks 
.». but a full line of products that insures a full year of profits 


with ls Hopoiit/ 


for YEAR 'ROUND Profits! 


Ranges « Refrigerators + Dishwashers + Disposalls® « Water Heaters © Food Freezers 
Automatic Washers « Clothes Dryers « Rotary lroners « Cabinets 


(A General Electric Affiliate) 


5600 West Taylor Street, Chicago 44, Illinois 
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toox!... Paragon 


DEFROSTING TIME SWITCHES 
NOW AT LOWEST NET PRICES! 
series 300-M 
$ .0o 
\ ONLY 17st 
FOR ALL TYPES OF 
COMMERCIAL REFRIG- 
ERATOR DEFROSTING: 
Electric Heat © Hot Gas 
or Compression Shutdown 
for UNIT COOLERS © FROZEN FOOD 
DISPLAY CABINETS @ REACH-IN 
CABINETS ® WALK-IN BOXES © LOCKER 
PLANTS @ FUR STORAGE VAULTS 


See your jobber or write for free 
bulletins and installation data. 


(Paragone.ecreic COMPANY. 


1687 12th STREET © TWO RIVERS, WIS. 


Deepfreeze Expects 


New Refrigerator Plant 
To Be Ready by Dec. 1 


NORTH CHICAGO, Ill.—L. J. 
Sorenson, vice president and general 
manager of the Deepfreeze Appli- 
ance Div. of Motor Products Corp., 
reports that work is progressing 
rapidly on the new Deepfreeze re- 
frigerator plant being erected on the 
Skokie Highway at North Chicago. 

The 236,000-sq. ft. single-story, 
flat-roofed structure is scheduled for 
completion by Dec. 1, 1950. 

Designed for highly flexible, 
straight-line production, the plant 
proper will be 863 ft. long and 300 
ft. wide, with depressed tracks for 
receiving and shipping in 60-ft. bays 
at either end. A clearance of 40 ft. 


will be provided in the high receiv- 
ing bay and 20 ft. throughout the 
rest of the plant, where the use of 
40-ft. jack trusses in combination 
with 60-ft. H-section welded trusses 
will hold the number of interior 
columns to a minimum. 

Use of these standard roof trusses, 
which were developed by Austin Co. 
engineers to accomodate a_ wide 
range of loading patterns, will en- 
able plant engineers to install ma- 
terials handling equipment and other 
facilities wherever they may be 
needed. 

One unusual feature of the build- 
ing will be the location of drying 
Ovens overhead on the roof, where 
they will rest directly on the regular 
building trusses. This will result in 
increasing the floor space available 
for other manufacturing functions 
by about 10,000 sq. ft. 


America’s Foremost exclusive 
manufacturer of Time Con- 
trol Switches for all uses, 
including ‘‘de-frost-it’ for 
domestic refrigerators, only 


Sehd for FREE CATALOG on Your Letterhead 


rast main SERVICE / 


"Speedy, friendly days vice from our 


_ large, complete stock of .. é ¢ 


SERVICE PARTS CO. 
MAIN OFFICE * 2511 LAKE ST., MELROSE PARK, ILL. 
BRANCH STORE * 724 BROADWAY, ROCKFORD, ILL. 


MOTEL COOLING JOB: 


DYERSBURG, Tenn.—Air condi- 
tioning of the 12 buildings compris- 
ing the Dyersburg Plaza motor 
court here presented certain prob- 
lems to A. H. Hugo, refrigeration 
contractor, and the solution worked 
out has some unusual features. 


Largest of the 12 buildings in the 
court contains the office and living 
quarters for the manager. The 11 
“cabins” each have four rooms, each 
furnished to provide different ar- 
rangements for occupancy by one, 
two, or four persons. 

These buildings are of brick and 
hollow tile construction with a 2-in. 
air space between the brick and tile 
on outside walls. The partition walls 
are brick. Floor is concrete with tile 
or carpet covering while the ceiling 
consists of acoustic board and 3 in. 
of insulation. Telephones, ice water, 
and combination tub and shower, are 
also provided for each room. 


A total of 12 completely separate 
air conditioning systems was _ in- 
stalled, one for each building, the 
equipment for each of the 11 
“cabins” consisting of a 3-ton com- 
pressor and four %-ton Krack 
Comf-E-Fex ceiling type comfort- 
cooling coils—one for each room. 

Explaining why this arrangement 
was employed, Hugo, the contractor, 
says, “window units were ruled out 
because of the appearance from the 
outside, and the console or floor 
types could not be used on account 
of heating convectors under the 
windows, their space, and the prob- 
lem of steel sash. Duct systems were 
eliminated because of possible noise 
and odor between rooms. Also, by 


AT LAST! A scientifically accurate way to 


MATCH THE DRIER TO THE JOB! 


—made possible by the New 


Eliminate Guesswork! Save Money* 
Secure Adequate Protection 


Mi ciXtineE engineers mark another milestone 
on the road to scientific drying! This time, 
by eliminating the out-moded method of select- 
ing driers by horsepower—and replacing it with 


GET YOUR FREE COPY OF THE 
DFN DRIER-GRAPH FROM 
YOUR WHOLESALER 


. . . or write to us direct. 


re 


a simplified, accurate method meeting today’s 
more complex requirements of evaporating 
temperatures—newer refrigerants—BTU ratings 
—flow rates—suction pressures, ete. - 


Using the DFN Drier-Graph, all you need to 
know is the horsepower, type of condenser 
(water or air cooled) and the evaporating tem- 
perature based on the suction pressure of the 
system. Then refer to the DFN Drier-Graph 
and, in a matter of seconds, determine the most 
effective size of McIntire D-C Filter Drier to 
use for the system. 


The DFN Drier-Graph assures the proper size 
and capacity of drier for each job—greatly 
reduces call-backs and service costs due to 
freezups, clogging and corrosion. Get your free 
copy from your wholesaler—or direct from us. 


McINTIRE CONNECTOR CO. 


265 Jefferson St., Newark 5, N. J. 


ov" 25th Yeo, 


for Catalog R-8. 


DRIERS .... ail types and sizes, up to 100 tons 
ee OISTURE INDICATOR - 


_ MOISTURE CONTROL UNIT | 
sat", SERARNERS 4 


All ratings based on guaranteed 
moisture pickup and efficient 
filtering of 


McINTIRE D-C 
FILTER DRIERS 


¢ These high-capacity filter-driers for 
liquid line installation—charged with 
McIntire Processed Granular Du-Cal— 
provide first pass drying to minus 60° 
dew point. Efficient filtering media 
collect and hold sludge, solder flux 
and foreign particles. Cartridge type 
and factory-sealed type, straight thru 
and angle type, up to 100 tons. Write 


FILTERS 


al — 


To make a neat appearing 


installation like this, it was 
necessary to construct a plat- 
form inside closet, mount cool- 


ing unit on it, and fit in grille 


flush with wall. Return air 
grille is cut in bottom of 
closet door. 


using this unit system, only one 
building would be affected in case 
of mechanical difficulties.” 

To install the coils, a platform 
was built inside the clothes closet of 
each room, and the ceiling mounting 
brackets removed from each coil. 
Through an opening cut in the wall 
above the closet door, the coils were 
then mounted on the platform. 

A piece of %-in. veneer with an 
opening about 1-in. smaller than the 
grille was then fitted flush with the 
wall and painted to blend with the 
wall. The grille, which had been re- 
moved from the cooling unit, was 
then mounted over this opening, 
using longer screws to reach the 
original holes in the unit. 

For return air a grille was cut 
into the bottom of the door to the 
closet. 

Temperature in each room is con- 
trolled individually by a thermostat 
operating a solenoid valve in the 
liquid line of each coil, a flush wall 
switch being installed near the 
thermostat to cut off the fan and 
solenoid when the room is_ unoc- 
cupied. When the unit is in opera- 
tion, the fan runs continuously. 

Tubing and drains are run through 
the back wall of the closet to the 
utility room in the center of the 
building which houses the compres- 
sor, ice water equipment, heat cir- 
culator, etc. 

“No trouble has been experienced 
from short cycling when only one 
coil is in operation,’ Hugo declares, 
“due partly to the capacity of the 
tubing in the idle coils, the low 
pressure cut-out on the compressor 
being set lower than we would or- 
dinarily set it if one coil of equal 
capacity to the compressor was used. 

“The units are started by turning 
on the flush switch controlling the 
solenoid liquid line valve and fan 


Ceiling Units Blended In with 
Room by Mounting Above Closet 


¥%,-hp. Krack Comf-E-Fex ceiling 


Four 
type units of the type pictured here 
were needed for each of the buildings 


at the Dyersburg motor court. 


when a room is rented, as a separate 
room can be cooled in 10 to 15 
minutes,”’ he adds. “If all four room 
coils were turned on simultaneously, 
a longer time would be required. 

“No provision was made for in- 
troducing outside air, since there is 
a ventilator in the ceiling of each 
bathroom and the rooms all open to 
the outside and thus can be aired 
each day. Due to the absence of 
ducts, smoke or odors from one room 
cannot enter another.” 

The Evansville branch of F. H. 
Langsenkamp Co., parts wholesaler, 
aided in designing this installation. 


Wholesale Druggist To Cool Off 


NEW ORLEANS—Representing a 
total investment of more than 
$450,000, a new building is being 
erected here for occupancy by Sharp 
& Dohme, wholesale druggists. One 
story in height, the new structure 
will contain a warehouse and com- 
pletely air conditioned offices. 


WATER AND COMFORT 


BAKER 
CENTRAL-AIR 


uses less water 
provides more comfort, 


@ Compact, Central Station 
Baker Central-Air Units have built-in evapora- 
tive condenser — come in 9 models in capacities 
from 3 to 40 tons of refrigeration — superb for 
large Restaurants, Department Stores, Thea- 
tres, Super Markets, etc. 


@ Year-round Comfort 
Baker Central-Air pays its way all year ’round 
—a perfect air conditioning system that can 
be equipped to provide warmth in winter. 


@ Simple to Install 
Units are delivered assembled and charged, 
ready to operate as soon as electrical, water, 
= and ductwork connections have been 
made. 


BOTH ATA PREMIUM? 
— 


@ Automatic Control . 
Positive thermostatic control responds imn edi- 
ately to temperature and humidity char ges. 
Other control devices for safe a econ mic 
operation are built in all units. 


CUSTOM-BUILT WORK 

Baker provides a comprehensive line of F eo? 
and Ammonia compressors and conder ‘inf 
units, and all auxiliary equipment for e ery 
custom-built job, large or small. 

Liberal franchise with localized advert) int 
available to well-established Distribu: 
Write today to: 


BAKER REFRIGERATION CORPORATION _, 


General Offices and Factories: 


South Windham, Maine 


AIR CONDITIONING 
AND REFRIGERATION 
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Co-op Program Featuring Tableware Gift, Silverware Offer for 
Live’ Prospects at ‘Home Freezer Night’ Gets Results on Coast 


LOS ANGELES—One of the out- 

anding jobs of merchandising home 
- eezers in Southern California is 
t e cooperative method being used 
} ' Sues, Young and Brown of Los 
ageles, Coolerator distributor and 
t 2 retail dealers with whom the 
« stributor works. 

With the definite switch from a 
s lers’ market to a buyers’ market, 
—F  Dymek, sales manager of Sues, 
y ung and Brown knew that differ- 
e t and effective type of merchan- 
da sing had to be pushed if sales in 
h me freezers were to become an 
j) portant item to the dealers. It 
ws decided that instead of trying 
t. promote home freezers in general 
oe particular model would _ be 
c osen. That one is the Coolerator 
“ ‘yeez-R-ator” model with 15.5 cu. 
fi. of freezer space and 3 cu. ft. of 
n oist-cold refrigeration in a cabinet 
less than 6 ft. long. 

The next step was to get the 
dealer to carefully go over his cus- 
tcmer and prospect list and pick out 
12 to 15 couples he felt would be 
the best prospects. Rondens, a dealer 
in Inglewood, Calif., contacted each 
prospect personally and invited them 
to the store for an evening demon- 
stration and talk on the home freezer. 
To compensate the prospects for their 
time, each invited couple was told 
that a gift of 6-place settings of 
stainless steel tableware would be 
given them that night. 

Reasons for the tableware pre- 
mium: first, while the cost of each 


set is not excessive, 12 or 15 sets ® 


runs into a few dollars and the 
dealer, to make sure he gets the 
most possible out of his share of 
the cost really scans and works his 
prospect list to make sure he picks 
“live” ones. Secondly, it does com- 
pensate the prospect for his time, 
and third, if the prospect does not 
make a purchase on “Home Freezer 
Night” at the store, the chances are 
that when the need arises for an ap- 
pliance carried by the dealer who 
gave them the tableware they will 
be very likely to give their business 
to him. 

The dealer when contacting pros- 
pects emphasized the necessity of 
both the husband and wife being 
present to get the gift of tableware. 
The reason he does this is that if 
both are present and the home 
freezer sales talk and demonstration 
hits home, the decision to buy can 
be pressed to a sales conclusion right 
at the moment. 

Another inducement used to make 
immediate sales at the conclusion of 
the meeting is that a fine set of a 
chest of silverware is given to each 
couple who buys a ‘“Freez-R-ator” 
that night. If a couple is wavering 
and can’t quite decide, the silverware 
will often tip the decision to a sale. 
At the end of the meeting light re- 
freshments are served. 

The cost of the gifts of tableware 
and silverware and refreshments is 
shared equally by Sues, Young and 
Brown and the dealer. The demon- 
stration and sales talks are put on 


ARKIN HUMI-TEMP UNIT 


or clean, smart lines, satin-smooth 
nish, color and overall good 
oks—Larkin leads. Behind this 
eauty is the quality and perform- 
ace that keeps Larkin ahead. 
o 

‘anufacturers of the original Cross-Fin 
»il — Humi-Temp Units — Evaporative 
nd Air Cooled Condensers — Air 
onditioning Units and Coils — Direct Ex- 
ansion Water Coolers — Steel Vacuum 
‘ate Coils — Heat Exchangers. 


-HDOG OF THE NATION’S FOOD SUPPLY A 


7 ne 


Ed Dymek, sales manager 
of Sues, Young & Brown, 
shows silverware set that 
was to be given to each 
couple who bought a 
“Freez-R-ator” during 
“Home Freezer Night” at 
Rondens, Inglewood deal- 
ership. 


by the personnel of the distributor. 
The dealer likes this cooperative deal 
and its success proves again that 
when good merchandise combined 
with active sales demonstrations, are 
applied to “‘live’’ prospects the cash 
register will ring. 

The meeting at Rondens is typical 
of what goes on at other dealers on 
“Home Freezer Night:” 

1. Welcome. 

2. A 10-minute color and sound 
movie of the Freez-R-ator. 

3. Illustrated talk by Sues, Young 
and Brown personnel on frozen foods 
and how savings are achieved with 
the home freezer. 

4. Explanation of the 5-year war- 
ranty and 5-year insurance plan of 
$200 coverage for any damage to 
contents of box. 

5. Question and answer period. 


6. Showing of chest of silverware 
to be given to each couple who buy 
a freezer that night. 

7. Orders taken. 

8. Refreshments served. 

9. Stainless steel tableware given 
to each couple by the dealer as they 
leave the store. 

The points heavily stressed are 
those that show how time and money 
are saved by buying meat and fresh 
frozen foods from the frozen food 
dealer who delivers the goods direct 
to the house. The prospects are shown 
how such items as fresh peas are 67% 
waste, 35% of fresh shrimp is waste, 
etc., compared to the frozen foods 
which are 100% edible. As_ the 
Freez-R-ator is a big freezer stress 
is laid on the need of a big freezer 
because food takes space and with a 
big freezer the gain in food savings 


is big; it is only necessary for the 
housewife to shop once or twice a 
month; that the unexpected guest 
will not create havoc with the food 
supply; that fish and game can be 
kept indefinitely; garden produce 
can be preserved at the peak of its 
seasonal goodness. 

This particular merchandising plan 
is not stressed by Sues, Young and 
Brown in the Los Angeles area, as 
the size of the freezer being pushed 
is more appealing in rural areas and 
outlying communities. However, the 
demonstration at Rondens in Ingle- 
wood did show that there is a definite 
market for the large freezer even in 
the metropolitan area if the proper 
prospects are contacted. At Rondens 
one Freez-R-ator was sold the night 
of the demonstration, three prospects 


were definitely follow up cases for . 


sales in the near future, and three 
others were in the “maybe” stage 
and likely to be customers for 
smaller size freezer. 

In rural areas and in the smaller 
communities some distance from Los 
Angeles the results of Home Freezer 
Night were excellent. For example, 
in Bakersfield, Gaylers held their 
demonstration for 15 couples, results: 
five Freez-R-ators, two refrigerators, 
and one range sold that evening. At 
Boler Furniture Co. in Ventura the 
Home Freezer Night resulted in the 
sale of four Freez-R-ators and one re- 
frigerator. 


Dealer Plays Up Theft 
With Play on Song 


TORONTO, Ont., Can. — Better 
Plumbing Co., Ltd., here, appliance 
dealer, turned a recent burglary into 
an effective bit of public relations 
strategy through a newspaper ad- 
vertisement which focused attention 
on the firm’s appliance business. 

On the day following theft of the 
contents from the company’s safe, 
the firm placed an advertisement 
headed: “If I Knew You Were Com- 
ing I’d Have Opened The Safe!” 

Copy read: “There’s never a dull 
moment at the Better Plumbing Co. 
Last night, while the staff were 
sleeping, we had callers. They found 
their way to our safe and made 
away with the contents. Quality is 
one thing that is never overlooked at 
Better Plumbing Co. 

“We don’t know why we were 
chosen for such a raw deal, but, 
undoubtedly, they couldn’t help but 
admire our showroom chock full of 
quality appliances. 

“We don’t look forward to doing 
business with this customer again 
. . . but, to all of you who haven't 
visited our showroom, why don’t you 
pay us a visit during the daylight 
hours. You'll find our staff always 
willing to help you.” 


It’s No Fish Story—Freezer Used In Auto-Sales Promotion 


BUFFALO—A home freezer is 
being used indirectly by Kenmore 
Motor Co., Inc. here to help promote 
the sale of automobiles. 

The auto agency is sponsoring a 


fishing contest this summer and the 
best catches during the contest are 
being displayed in a freezer on the 
showroom floor. The first fish dis- 
played was a 22-lb. muskie. 


No other freezer line offers so many worthwhile exclusive sales advantages. ht 
Wilson Sectional Models put you ’way ahead of competition because they can 
be placed where the user wants the freezer. They are shipped completely as- 
sembled but can be readily disassembled for installation in the basement or 


The Spotlight is on 


WILSON 
SECTIONAL | 
FREEZERS | 


with these Exclusive 
Sales Advantages 


otherwise inaccessible locations. 


Wilson Sectional Freezers occupy less floor space per cubic foot—no other 
type of freezer can match them for space economy. 
It’s easy to double or triple the storage capacity of 
Wilson Sectional models in the field. Simply add a 
section and the job is done. 

The complete line of Wilson Freezers and Storage 
Cabinets includes both chest type and front opening 


models. 


Write A. A. Davis, Wilson Refrigeration, Inc., 
Smyrna, Delaware for complete information and avail- 
able dealer franchises in your territory. 


“>, WILSON ZERO°SAFE 
| SECTIONAL FF-30 
STANDARD 


Gross Capacity: 

28.8 cu. ft. Front- 

* opening double 

doors for reach-in 

convenience. Addi- 

a tional sections eas- 

| J 4 ily added. Remote 
—— aS a installation. 


WILSON ZERO’SAFE 

SECTIONAL FREEZER MODEL FD-300 DELUXE 
Gross capacity 29.7 cu. ft. Full front opening door 
with inner doors give complete reach-in conven- 


ience. Additional sections easily added. Remote 


on side mounting. 


WILSON ZERO°SAFE 
F-300 DELUXE 
SELF-CONTAINED 


++ 


Gross capacity 29.2 cu. ft. ® 
America’s most modern freezer, 
Ideal family size, 


REFRIGERATION, Inc., Smyrna, Delaware 


FARM MILK COOLERS « HOME FREEZERS « COMMERCIAL REFRIGERATION 


Oe en 


installation, or can be supplied with compressor 


t 


WILSON ZERO°SAFE CHESTS 
Capacities 8, 15 and 23 cu. ft. Space- 
saver design holds up to 1/3 more food 
than other chests of same exterior 
dimensions. 
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Do You Havwe ‘One Foot In the Door’? New Products To Watch 
And To Sell! 


ne of the newest and most promising developments in this 

business is reverse cycle refrigeration (the “heat pump’’). 

This clever invention heats and cools a building with one 
and the same mechanism—and inexpensively, too. Some day 
this method of total air conditioning (heating and cooling) may 
originate one of the biggest markets of all for our industry. 

Already successful in experimental installations, it is being * 
predicted cautiously that the “heat pump” can be sold right 
away to small and medium-sized commercial establishments in 
temperate zones—where the “hot and cold in a package” idea 
should be fairly easy to sell on a strict money-saving and space- 
saving basis, and where service and operation headaches in this 
initial development stage will be easier to handle. 

Later on, this intriguing new product may be sold to 
thousands of factories—yes, and to millions of home and apart- 
ment houses. 

Last minute news: “reverse cycle’ refrigeration may revolu- 
tionize the water heating business! Yes, it seems possible to 
heat water with a refrigeration unit. 

Get in on the ground floor! 


ONE TO THREE 
BRANDS OF 
DRAUGHT BEER 


Having come a long way from the circus and county fair 
days, portable counter freezers and frozen custard units are 
coming into their own. Presently many of them are located, and 
soon many more will be located, in an infinite variety of perma- 
nent establishments—confectionery and ice cream stores, road- ch 
side stands, filling stations, vacationland food emporiums, bowling co 
alleys, theaters, etc.—anywhere the fun-seekers pause for re- 
freshment. : 

For a relatively small investment in a specialized freezer 


for ready-mixed ice cream, thousands of I-want-to-be-independent 4 
entrepreneurs can set themselves up in the frozen custard busi- tan 
ness. And they are doing it. Furthermore, the short-order “dog- - 


wagon” or “one-arm joint” which buys one of those specialized 
freezers can augment its profits, too. 
Few dealers, and few manufacturers, have looked into the wt 


Here is your answer to a long-standing need for a cooled through the upper exterior coil on the beer | lucrative possibilities of this “marginal” business. There’s “gold bee 
compact draught beer, soda water and sweet water cooler, just before being dispensed. The lower exterior | jn them thar hills,” though, and it will pay all miners to stake oa 
dispensing system .. . for taverns, bars, clubs, hotels coil cools up to 8 gph of plain sweet water. out their claims quickly. Frozen custard is cooling, refreshing 


and cafes! The complete, compact installation shown There is an unlimited profit opportunity for refriger- oer a had . 
requires a space only 11” wide x 20” long x 15” high. ation men who can offer Temprite’s new combination satisfying, and nutritive, and it’s almost fantastically profitable. 


A Temprite Instantaneous Beer Cooler and a Temprite Carbonator and Beer Cooler installation. The demand renin 
Instantaneous Carbonator can easily be installed in any for new installations of this type is increasing daily; The automat habit, long accepted by the American publiv, 


new or existing coil box. This system can dispense up and a ready-made market exists for the sale of Temprite | entered the refrigeration dealer’s ken via the coin-operated beve!- 
to 60 gph of carbonated water; one to three brands of Carbonators to the thousands of satisfied users already age vending machine shortly before World War II 


constant 40° F. draught beer; and ample cool sweet water. equipped with Temprite Beer Coolers. 3 ? : , : 
Beer is cooled to just the right temperature through You can now offer your customers these 2 compact Although this product is a comparative baby in our industry s 
the interior stainless steel coils of the famous Temprite Temprite units, with assured long life; trouble-free lively family, a production figure of 100,000 refrigerated vendinz 


Instantaneous Beer Cooler. Normal temperature city service; and at really worth-while operating economies. | machines was recorded in 1946. In 1947 more than 200,000 r- 
water is efficiently converted to sparkling soda water New Prospects and New Profits can be yours! Write for frigerated vending machines were built. Manufacturers of ven: - 


— || me 


in the Temprite Instantaneous Carbonator and then complete details today! in machines comprised the third largest refrigeration condensin 2 
"> 
j si cei hci ha eh fi ica tama cna Diana 1 B,. unit purchasing category last year. 1 
j TEMPRITE PRODUCTS CORP. | In 1948, close to 350,000 refrigerated vending machines we?2 ee 
a ae a ae purchased, and in 1949, the figure rose to 400,000 plus. (N.B: $ 


Puanee Sane Se eninete Cetels on your now quimenater purchased, not sold.) Makers and operators of refrigerated ven  - 


and beer cooler application. : : : 
| ing machines have had to fight for their condensing units every ‘ 
NAME inch of the way. 
ADDRESS | em Corp. 43 Piquette, Detroit 2 If promoted, this special refrigeration business might easily 
ciry ZONE STATE | absorb a million condensing ynits annually. Its potential °s 
ee ee a ‘ infinity. 
. \ : - : 
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Getting Story on New 


eed ‘Cold’ Cash—See Oneida 


UTICA, N. Y.—An air condition- 
ng system has been installed in the 
yneida National Bank & Trust Co. 
‘ere. 


"liquefied 
Petroleum 


SAVES 


up to two thirds 
on fuel costs! 


SAVES labor 
dollars on 
every job! 


SAVES time, 
effort, energy! 


CLEANS OWN ORIFICE 
IN 30 SECONDS 


NOW, for the first time, with ONE Dual Pur- 
pose Torch, you can detect and correct non- 
combustible refrigerant gas leaks. 

EASY, quick operation. Fully visible flame 
changes color when hose opening comes in 
contact with leak. Then, without changes or 
adaptations, you can solder and make 
sweat fittings. 

IN EVERY WAY the economical Bernz Leak 
Detector and LP Gas Torch cuts time and 
effort in HALF, Lights instantly, operates in any 
position, fits pocket or tool kit. No heavy 
tanks or tangling hose—perfect for service 
calls. Try it... buy it...and SAVE! 


1°C Approved 
os Ne. 
Vt. 2Y% Ibs. filled Burner quickly 
e detached for 
| ‘erchangeable, “refill cylinder” 
2 ustable burners exchange ... at 
your jobber, only $1. 


QIRDER THROUGH YOUR JOBBER 
Write for Literature 


TTO BERNZ ® 


Since 1876 "Always Reliable” 
De  E-2 280 Lyell Ave., 


¥ (ORCHES - FIREPOTS - MECHANICS TOOLS 


Rochester 6, N.Y. 


Coolerator Promotion 


Listening to W. G. 
Wicklund, Coolerator 
district manager, ex- 
plain details of the 
new Coolerator- 
“Fresherator” promo- 
tion are Brouse D. 
Rinehart, Coolerator 
} dealer in Richmond, 
' Ind., and his wife. 
“Fresherator” is new- 
type refrigerator con- 
tainer. 


Dealers Using Container 


In Contest as Premium 


: To Build Store Traffic 


DULUTH, Minn.—The ‘“Freshera- 
tor,” one of the nation’s newest 
housewares items, is now available 
on an exclusive basis to Coolerator 
dealers for promotional purposes, it 
was announced by W. A. Mac- 
Donough, Coolerator advertising and 
sales promotion manager. 

A new-type refrigerator container, 
the Fresherator is claimed to keep 
foods fresh from three to 14 times 
longer than those stored in ordinary 
refrigerator containers, MacDonough 
said. Because it has nine true air- 
tight hermetic seals it will keep 
cheese fresh for 60 days or more in- 
stead of only a few days as in or- 
dinary containers, onions 20 days in- 
stead of 4 or 5 without transfer of 
odor to other foods, celery—20 days, 
parsely—10 days, gravies—14 days, 
fresh berries up to 14 days. 

Presently, the Fresherators are be- 
ing used by Coolerator dealers in 
several ways as promotional traffic 
builders. In many dealerships the 
complete set of four hermetically 
sealed jars constitutes a premium 
with every Coolerator sold. Other 
dealers are offering the 18-o0z. Fresh- 
erator jar as a free give-away to 
every customer who opens the door 
of the display Coolerator and hears 
the Coolerator sales story. 

One of the most _ successful 
“Fresherator’ promotions to date in- 
volves a consumer guessing contest. 
Placing a fresh gardenia in the con- 
tainer, the dealers invited customers 
to guess the exact day, hour, and 
minute that the first brown spot 
would appear on the white flower. 

Hundreds of customers entered the 
contest. Since gardenias ordinarily 
remain fresh only a matter of a few 
hours, most guesses were far short 
of the actual time that the gardenia 
began to wilt. 

At the completion of the contest, 
the exact time was. prominently 
posted in the dealer’s store to demon- 
strate dramatically the claimed ad- 
vantages of this new refrigerator 
container. 

Basic promotion for this activity 
consists of newspaper advertisements 
and direct mail pieces, plus a special 
emphasis upon television. 

At the point of sale Coolerator 
refrigerator models are equipped with 
Fresherator jars containing live 
foods. Each jar is labeled, giving 
the date when the food was placed 
in the container. For greater con- 
sumer interest and confidence each 
label is certified by a notary public. 

As advertising aids for the pro- 
gram, the Coolerator company has 
produced a complete set of news- 
paper advertising mats, a series of 
window and wall posters plus a dis- 
play for the inner door panel of the 
refrigerator, a self-mailer broadside 
for direct mail purposes, and several 
television film commercials. This ma- 
terial is now available to dealers 
through Coolerator distributorships. 
through Coolerator Glatributoretpa, 
the company said. 


| EP IN TOUCH WITH 


official organ of the British 
R ‘‘igerating Industry incorporates the 
t original British Journals: “Cold 
S rage & Produce Review" and “Ice 

<old Storage.” Now in its 52nd 


©. SCRIPTION, POST FREE 


Send for a free specimen copy. 


MODERN REFRIGERATION, Empire House, St. Martin's-le-Grand, 
London, E.C.1, 


mn CHAO 


» ©, “Modern Refrigeration" gives the latest reliable — and practical information. 


$3.00 A YEAR 


England 


Tyler Service Manual, 
Parts List Published 


NILES, Mich.—Covering its com- 
plete commercial line and home freez- 
ers, a new service manual and parts 
list has been prepared and published 
by Tyler Fixture Corp. here, an- 
nounces Art Perez, Tyler service 
manager. 

The manual, which is bound in 
loose-leaf form to facilitate adding 
new material in the future, considers 
both installation and service pro- 
cedure on the various Tyler com- 
mercial fixtures and the Harderfreez 
home freezer. 

First section of the manual is de- 
voted to general installation and op- 
erating problems, giving special em- 
phasis on open equipment and de- 
frost systems. Various control hook- 
ups are diagrammed; importance of 
proper suction line sizing is stressed 
in a section that includes a chart 
showing recommended line sizes; 
compressor selection charts are pro- 
vided, with the final pages devoted to 
schematic drawings of defrost sys- 
tems. 

Complete sections are provided also 
for conventional meat, delicatessen, 
and produce cases; open meat, dairy, 
and produce cases; multiple shelf 
meat or dairy cases; reach-ins, bever- 
age coolers, and walk-ins. 

Another section contains detailed 
instructions for reglazing cases; 
wiring diagrams are also covered in 
a separate section. The ‘Miscellane- 
ous” section contains instructions 
for installing thermometers, joint 
trip strips, sliding door hardware, as 
well as a discussion of color fading 
of meats. 

Installation and service data on 


Harderfreez home freezers is con- 
tained in a section by itself. 

At the end of the manual two 
tabbed dividers are provided for 
filing of service bulletins and letters 


as they are issued by the factory. 


Sunroc Gets U.S. Order 
For 231 Water Coolers 


GLEN RIDDLE, Pa.—Frank X. 
Scheidel, vice president in charge of 
sales for Sunroc Co. here, announced 
receipt of a U. S. Government order 
for 231 water coolers, to be shipped 
to all parts of the world. 

The order was received through 
Capital Sunroc Agency, Inc., the 
company’s Washington, D. C. sales 
outlet. 

Destinations to which onsiere 
covered by the government order 
will be shipped include Nagoya, 
Japan; Bombay, India; Karachi, 


Pakistan; Bangkok, Thailand; Kuala 


Lumpur, Malaya, and Mombasa, 
Kenya, East Africa. 

Coolers will also be shipped to lo- 
cations in Hawaii, the Philippines, 
Switzerland, Germany, Palestine, 
Yugoslavia, Denmark, Egypt, the 
Netherlands, Italy, Arabia, Puerto 
Rico, Canada, and Australia, as well 
as to many points within the Conti- 
nental United States. 


National-Rose Names Doyle 


MEMPHIS, Tenn.-—J. H. Patton, 
Jr., vice president of the National- 
Rose Co., regional Crosley home ap- 
pliance distributor, has announced 
the appointment of Granville Doyle, 
Jr., as sales manager of the com- 
pany’s appliance division. 
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Do 


ONE-STOP 


FOR ALL OF YOUR 

REFRIGERATION AND 

AIR CONDITIONING 

MATERIALS & SUPPLIES 
at any of these 


HAJOCA 


REFRIGERATION 


SERVICE CENTERS 
PHILADELPHIA, PA. 
225 W. ERIE AVENUE 
LANSDOWNE, PA. 
130 E. BALTIMORE AVE. 
CAMDEN, N. J. 
1687 HADDON AVENUE 


READING, PA. 


SECOND & GRAPE STS. 


BALTIMORE, MD. 
28th ST. & LOCH RAVEN RD. 


CHATTANOOGA, TENN. 


515 EAST ELEVENTH ST. 


COLUMBUS, GA 


1301 SIXTH AVENUE 


JACKSONVILLE, FLA 


929 EAST BAY STREET 


HAJOCA 
CORPORATION 


General Electric Parts Depot 
In Pennsylvania, New Jersey 
Delaware and Maryland 
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You Want Tubing That 


Reships Without | Repacking § 


., & a Be BES a cy 


('M THE ANSWER, IM coiLeD AND PACKED IN, 
AN INDIVIDUAL CARTON WHICH IN TURN IS INCLUDED 
WITH SEVERAL OTHERS IN A MASTER CARTON. THUS 
1 AM WELL PROTECTED AND CAN BE RESHIPPED 


VERY QUICKLY, CONVENIENTLY AND SAFELY IN 
MY ORIGINAL INDIVIDUAL CARTON 


Plants at Detroit, Mich. and Decatur, Ala. 


Sales Offices in Principal Cities 


Seeooaee 
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WOLVERINE TUBE DIVISION 


Calumet & Hecla Consolidated Copper Company 


INCORPORATED 


MANUFACTURERS OF SEAMLESS, NON-FERROUS TUBING 
1413 CENTRAL AVE. + 
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DETROIT 9, MICHIGAN 


re | te 
2 eaiiniaadaiaiie — a ee 
- i Moet ARRIVED | RR SR | G @ Cy Se ie 
ry Was 5 ACE: ee “i 
\ Coglersior iting Q Beek agen a) C/ mn 
ee ad ae sme (e _ = | ee ( het! —— 
a - R BR Once, FE Se : __. ac 2 
Pan- re. % — — CU ye he Pe 
tries: <a NES — 3 
ST LO | 2 
ative i * * & pS 
p. + 
Ss ee ; 
al — « 
ao + a 
| t on | 
Gensatl es | |e 
SE as 
| ee i 
cr : 
we | r 
me DETECTOR ___ 
K DE 
; | EAMES SEO REET RSET HS 
this l P* Gas ToRCH 
’), and , | 5 ts te ; 
one 44 ~~ si a ™ a 
day  3660°F SAS 0G | _ : se ee 
nay ~ Pot . | . i 
_) ) “HIP gf | 
og | acute: fi 
" 7s 3 vA Convenience | atte: . " EE: Saar ieee ; Br. i 
_ 7 | — —_— Ce | 
this , pe | z ” 
je | ; 
art- P ’ : . 
ylu- i. hid e ; ; 
” - d ‘ | 
el : ; 
aa | am y ae ae Pee ae 
and ho Gecipente sg ue al : = ah - ae : 
ing bg % 4 i ‘ a ee ; : a aaa x ioe = 
FENG oe ae MY ts ork hee 
og- | — = wa BS Cn SN 2 170 BLACK Y ' 
the cy Cy ce oy pi : x 
old | ay | a e | 
ake | ey ® a a 
7 ~ eS 
ng, | ee : - YN e a . ie ~ | , 
a | optic Aa en en. @ 
' . . -_ x 7 
lic, a im e. | ‘er Se : 
| aoe | TO JONES i @. pe I Te, a%, Be. 4 a “S : in h». >»... &. * 
ing | gd : S 
r- [Fam Scene ODS SSNSSSnSNENSNNSSSSNaAAaSSa aap 3 i? 
ms ae ee | 
a : CC 
B: — ‘i 
ne- eC 
! ‘4 sae me € F Behe : a | e od ng : e 
ee ee 
— 
F « E ms Be bt eee fe teat 2 * ae Wades 7: si ; : Ks | Sige a %, Mare? : = i ow % ; seid cag pest 7% F - 4 ae — . 2s n. wih ey AL are * t 


= 


18 


AIR CONDITIONING & REFRIGERATION NEWS, 


AUGUST 7, 1950 


Departmentalized Setup Helps Commercial 
Dealer Keep Closer Check on Sales, Profits 


By John O. Sweet and George M. Hanning 


DETROIT—Streamlining its com- 
mercial refrigeration and air condi- 
tioning dealership by breaking it 
down into departments has enabled 
F. D. Stella Products Co. here to 
eliminate duplication of effort and 
maintain a closer control over the 
various phases of the business. 


Stella Products—operated by 
brothers Frank (president) and 
“Hank” (general manager)—actu- 


ally does more than sell refrigeration 
and air conditioning equipment. 

It completely plans, engineers, and 
equips restaurants, bars, markets, 
dairy bars, and other establishments 
—and even builds them occasionally 
through subcontractors. In addition, 
the company is distributor of the 
Kold-Draft beer dispensing system 
for Michigan and part of Ohio. 

The. firm was established in 1946 
after both Stella brothers had been 
separated from the armed forces. 
Frank had become fascinated with 
the food service business while serv- 
ing as exchange officer for the Air 
Force’s Troop Carrier Command and 
decided to continue in this field. 

Hank (his name is actually Ameri- 
go J.; that’s why he’s called Hank) 
wound up his tour of duty in charge 
of German and Italian service troops 
in the 9th Corps Area. He then 
opened a restaurant in Dallas, Tex., 
and worked there until his brother 
asked him to join the Detroit firm in 
1947. Hank came and the two have 


SAN 


Frank D. Stella (left), president of F. D. Stella Products Co., and his brother, “Hank,” 
general manager, who draws a glass of beer in the Kold-Draft demonstration room. 


run the business together ever since. 
(A third brother, Andy, is service 
manager). Hank still maintains an 
interest in Texas, being the owner 
of some orange groves. 

Up until about a year ago, there 
was no division of authority between 
the brothers. As a result, salesmen 
and other employes would consult 
Hank and then consult Frank on the 
same problem. The Stellas found 


that they were taking from 12 to 16 
hours a day to get their work done 
—work that could certainly be 
handled in much less time. 

So the brothers sat down together 
and decided to streamline their or- 
ganization. Frank would take three 
departments and Hank would take 
three. A seventh department and ad- 
ministration responsibilities they 
would handle together. 


© 


Save ...with a truly interchangeable motor line 


of 
ufacturers 
ic o—_ chang ee ad back- 


fs FR 


motorized equipment. 


MOTORS -« FANS 


A shoe for every occasion is the key- 
note of a woman’s wardrobe, and one 
way of illustrating interchangeability. 
In motors it offers important cost and 
sales advantages, to manufacturers of 


Emerson-Electric pioneered in the 
building of electric motors with uni- 
form mounting dimensions, for simi- 
lar horsepower ratings, in all current 
specifications. It was the forerunner 
of all-industry cooperation in adopt- 
ing NEMA dimensional standards. 


THE EMERSON ELECTRIC MFG. CO. 
ST. LOUIS 21, MO. 


Np 


that standardized dimensions means 
standardized performance. Your best 
choice is still the motor with a known 
reputation for dependable perform- 
ance and long life. 


Interchangeability is only one of 
many sound reasons why the reputa- 
tion of dozens of famous equipment 
and appliance names have been built 
with Emerson-Electric Motors. Your 
inquiry is invited. 


> ELECTRIC 


APPLIANCES 


| 


But don’t be misled into believing | 


Division of Authority 
Between 6 Sales Depts. 


From that day forward, Frank was 
the final authority over the market, 
institutions and retail dairy, and 
wholesale departments. Hank headed 
the restaurant and bar, air condi- 
tioning, and Kold-Draft  depart- 
ments. Together they handled the 
miscellaneous department. 

In addition a supervisor was named 
to head each of the six sales depart- 
ments. Salesmen were assigned to a 
definite department and became spe- 
cialists in the particular merchan- 
dise they were selling. 

They were trained, however, to 
work in two departments, so that 
when the slack season hit one field 
the excess salesman in that depart- 
ment could be shifted to another 
that was at its peak. 

“We have a well-rounded business 
here in that respect,” Frank de- 
clared. ‘‘We never have dips. Business 
holds up pretty much the same 
every month of the year.” 

This division of the company took 
a great deal of the load off of the 
executives. Frank, for instance, now 
consults with one supervisor each 
day for the first three days of the 
week. 

He spends as much time as is 
needed—whether it be an hour or 
all day—with the supervisor, dis- 
cussing the operation of his depart- 
ment. He has before him the figures 
on what that department is doing 
and can talk over its progress. 


Sales Dept. Supervisors 
Are Assigned Quotas 


He tells the supervisor the break- 
even point for his department and 
assigns him his quota. At that same 
time, the supervisor turns over to 
Frank (or Hank) a list of prospects 
from his department for follow-up 
with promotional material. 

The supervisors are given consi- 
derable authority, for the brothers 
encourage them “to take the bull by 
the horns” and build their individual 
departments into the “best in the 
business.” 

Supervisors are expected to super- 
vise their salesmen, give them advice 
and help, assist them in closing sales, 
conduct specialized sales training on 
their particular lines, do preliminary 
interviewing of new men, handle 
sales promotion on their particular 
lines, apportion territories, keep up 
collections, and iron out service prob- 
lems. Although each supervisor has 


a desk, his is no “desk job.” Each 
one spends most of his time in the 
field helping his salesmen. 

The supervisors are expected to go 


ahead on their dwn to try out new 


ideas and methods, gaining the ap- 
proval of the Stellas after the idea 
has gone into effect rather than ask- 
ing the principals what to do every 
step of the way. 

These weekly meetings with the 
supervisors give Frank and Hank 
close touch with the operation of each 
department and yet leave them free 
for other necessary activities, such 
as contact with industry organiza- 
tions (Frank is secretary-treasurer 
of the National Commercial Refrig- 
erator Sales Association), interviews 
with manufacturers’ representatives, 
and, in Frank’s case, time to teach 
a class on the organization and op- 
eration of small business at the 
University of Detroit. 


Departmental Bookkeeping 
Shows Up Weak Spots 


Another advantage of this depart- 
mentalization has been the break- 
down of company bookkeeping by 
departments. Thus, the Stella 
brothers have a day to day recorc 
of just what each department is 
doing and know month by month iti 
each department is making a profit 
or not. 

“We know immediately if any 
weak spots develop and if any de- 
partment starts to lose money. We 
don’t believe in throwing good money 
after bad. When any department 
shows a loss for two months in a 
row, we are going to drop it—after 
making every effort to make it pro- 
fitable again, of course,” Frank de- 
clared. 

Stella asserted that the company 
has never had to drop a department, 
but the air conditioning department 
once came close to being a casualty 
because “we found we had _ the 
wrong approach.” 

When the brothers discovered that 
it was not making any money, they 
brought in a York factory man to 
supervise the department and hired 
expert salesmen and_ servicemen. 
Before long, the department was on 
its feet again and has continued to 
operate profitably. 

Company personnel totals 29. 
There are 15 men in the sales de- 
partments, seven servicemen, two de- 
signers, two secretaries, a book- 
keeper, and the two brothers. 

The salesmen meet every morning 


(Continued on next page) 


W 5 HERE ! 


Here, ready to bring new profits to you 
and better beverages to your custom- 


ers is the revolutionary Everfrost 
The newest 
addition to the famous Everfrost line 
of Soda Fountains, Carbonating Equip- 


Super-Mite Carbonator. 


ment and Drink Dispensers. 


The Super-Mite is a complete carbon- 
ating unit so small and so light it can 
be installed in any convenient loca- 
tion; yet large enough and powerful 
enough to reliably supply fifty gallons 
of high volume carbonated water 


every hour. 


Fully automatic, the Super-Mite is rug- 
gedly constructed to give years of 


trouble-free service. 
ORDER DIRECT OR WRITE FOR 


ADDITIONAL INFORMATION TODAY 


- 8701 South Mettler Street + Los Angeles 3, Calif. 


¢@ 50 gallons per hour capacit 
® Only 14” x 17” x 13” high 
® Weighs only 65 pounds 

*® Diaphragm type pump 

® Easy to install 
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Part of Complete Layout Service 


William P. Ternes, Stella designer, works on a drawing for a new installation. 


chief designer for American Store Equipment & Construction Corp. 


* 


* 


Before 
joining Stella Products, he operated his own designing service and prior to that was 


for 17 years. 


* 


Clearly Understood Plan of Compensation 
Assures Salesmen’s Loyalty, Efficiency 


(Continued from preceding page) 


for a brief session with their super- 
visors. At this time, each supervisor 
.goes over individual problems with 
his men and hands out new ideas. - 

A general sales meeting of all 
men is held each Friday at 5 p.m. 
These sessions run anywhere from 
one to several hours—depending on 
the men themselves. When a long 
meeting develops, the men lunch on 
the company. 

The supervisors conduct the meet- 
ings themselves, serving alphabeti- 
cally in rotation as chairmen. The 
Stella brothers only add a few final 
remarks at each meeting. They feel 
that by letting the supervisors con- 
duct the meetings there is enough 
fresh enthusiasm added to keep the 
men interested, whereas if they con- 
ducted every meeting, the sessions 
might soon become stale. 

Sometimes training films are 
shown, or factory representatives dis- 
cuss their lines. At other times, 
supervisors conduct sales demonstra- 
tions. 

Frank emphasized that these meet- 
ings are strictly for sales training. 
No individual salesman is criticized. 
Collection and service problems are 
not brought up. These are matters for 
the individual supervisors to attend 
to. 


Friday Is Best Day for 
Sales Training Sessions 


The brothers decided to hold the 
meetings on Friday night because 
Friday afternoon is a bad time to 
see prospects anyway. They tried 
breakfast meetings but these did not 
work because the office was much 
too busy in the mornings and every- 
one was anxious to get to work. 

Saturday morning was not a good 
time either because the store gets a 


lot of walk-in trade then. Saturday 


is one of the best business days the 
company has, Frank said. All the 
salesmen are in the store to handle 
the traffic. 

Group sales training meetings are 
held because the brothers feel that 
sales techniques in general are the 
same for all products. The sales- 
men can apply the general techniques 
to their particular products. 

These meetings have made a big 
hit with the salesmen, according to 
Frank. They take pride in preparing 
sales demonstrations on their prod- 
ucts for presentation at the sessions 
and take an active part in discus- 
sions, he said. 

To keep its salesmen up to date 
on developments in their fields, the 
company subscribes to nearly all 
trade journals pertaining to the busi- 


) 
VA 


» By eliminating losses 


from leaking 
Liquid Indicators 


leak-proof E-Z2°-SEE CG 


pulls up greater profits! 4 


ness. These are routed to the proper 
department and each man checks 
off his name when he has read them. 

An interesting aspect of the firm’s 
operation is the low turnover of 
salesmen. Only two have called it 
quits so far. 

Frank attributes this to the fact 
that the men have a clear under- 
standing of the compensation sys- 
tem. He believes much of the in- 


getting everything coming to him 
and assure his loyalty to the com- 
pany.” 

In addition to commissions on his 
own sales, the salesmen also get 
credit for any sales that the Stellas 
themselves might close in their terri- 
tories. 

This helps the salesmen’s morale 
and has the further effect of stalling 
off wily prospects who might think 


Another factor in keeping sales- 
man turnover low is the careful 
screening of job applicants. A pro- 
spective salesman is first asked to 
fill out an application blank, which 
is turned over to the proper super- 
visor. The latter then interviews the 
applicant, using a detailed rating 
sheet. 


Factors In Screening Men » 


stability in sales organizations is that they can work a better deal if For Sales Positions = 
due to vagueness in compensation they contact “the boss” directly : 
terms. rather than work through the sales- Listed on this sheet are 41 ques- 


Salesmen Get One Third 
Of Gross Profit 


In his company, he declares, each 
man knows exactly where he stands. 
Nothing is hidden from him. He 
knows the cost of merchandise and 
just how much he is to be paid 
(144 of the gross profit on the f.o.b. 
price of the equipment). 

A record of each man’s sales is 
kept on a special form that is avail- 
able to him at the beginning of each 
month. This form shows every sale 
for which he was given credit, how 
much he made on each sale, how 
much the company has paid him, and 
how much the company owes him, 
or vice versa. 

One advantage of the earnings 
form is that the salesmen can see 
that the company is not trying to 
“chisel” on him. As Frank put it, if 
a dealer expects his salesmen to go 
all out for him, he has to play ab- 
solutely fair with the salesmen. 

“We never try to pull a fast one 
on our salesmen,” Frank declared. 
“If there is a question of who owes 
who $10, we would rather give it to 
the salesman than argue about it. 
This will convince him that he is 


. man. 


“Our salesmen are just as com- 
petent as we are to handle jobs in 
their fields,’ Hank declared, ‘and 
there is no reason for the customer 
to come directly to us.” 

But they do anyway, it seems, for 
Hank commented that on a recent 
“day off’? he got 19 telephone calls 
from people who wanted to talk to 
the boss personally. That is one of 
the drawbacks of having the company 
name the same as the name of the 
principals, he noted. 


Pay-Period Is Flexible 


An usual practice of the Stellas in 
paying their salesmen is to set up 
each man’s pay period to fit his per- 
sonal needs. Thus, some men may 
be paid once a. week, others once a 
month. One man is taking his com- 
missions every 15 days and another 
once a quarter. 

“We try to see that the salesman 
has money to meet his bills when 
they come due,’ Frank commented. 

The supervisor’s pay is based on a 
percentage override on sales and 
comes out of the two thirds of gross 
profit left to the company after the 
salesmen are paid. 


tions grouped under the following 
headings: industry and _ -persever- 
ance, stability and maturity of judg- 
ment, ability to get along -with 
others, ambition and desire to work, 
loyalty, leadership, expression, and 
appearance. 

If the applicant is hired, his ap- 
plication blank and rating sheet are 
put in a personal file the company 
maintains on all employes. Another 
rating sheet is made out at the end 
of six months and the two sheets 
compared to determine the _ sales- 
man’s progress. 

The company likes to employ men 
who are not experienced in selling 
the lines it handles. It’s felt that 
such men can adapt themselves to 
the Stella system much easier than 
those who have operated under a 
different setup. 

Stella Products uses a well or- 
ganized promotion program to pro- 
vide leads for their salesmen. 

The company name appears regu- 
larly in the business section of a 
metropolitan daily newspaper. This 
advertisement is used more for 
prestige value than for getting di- 
rect sales. 

Frank explained that most of the 


(Concluded on next page) 
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SELF ~ SERVICE 


SELF-SERVICE 


* MARKET MEN CAN’T KEEP IT FILLED! 


Sounds like exaggeration, doesn’t it? It isn’t. In busy markets, 


re cepa rar it calls for vigilant servicing . . . to keep this KOCH open front case 

2 » A filled. Because customers see, and want, and buy! 
+33 HEIGHT: 56-in. high overall. 

- _| Of course, market men . . . and dealers . . . don’t mind that problem! Pasi 
. P ° LENGTH: 10-ft. In multiple 
And there is only one answer: add a second case . . . load it up, and, a 

eups, each individual 
3 let the cash registers ring up the sales and profits! section occupies 118% in. 
uae ated . This fine self-service case will result in more sales and more _—FIN!SH:_ Porcelain enamel 


dering without disassembling. 


Note how in E-Z-See, unlike in conventional liquid indi- 
cators, spring-compensated leak-proof gaskets and ‘floating’ 
high-pressure Pyrex glass assure you the following advan- 
tages: (1) Perfectly Safe... 
damage by unique slotting arrangement — safe at pres- 
sures up to 500 PSI. (2) Positively leak-proof . . . 
leak because springs automatically maintain just the right 
force to form a positive seal around the glass. (3) E-Z-to 
see through . 
light through the tubular high-pressure gauge glass. No 
more losses from leaking—here truly is the 100% answer to 
the industry's demand for a fool-proof liquid indicator. 


E.Z-See available in connection sizes %", %” and 
%”—in male flare both ends; one end female and 
one end male; or sweat connections to permit sol- 


glass is protected from 


can't 


. » both sides of the body are open to let in 


Send for Literature and Prices 


in, 


(REMCO 


turnover. It will encourage valuable impulse purchases. It will 
complete more sales in less time, and with less store labor. More 
customers can be served, especially at rush hours. 


And it will provide dependable, economical refrigeration. 


The KOCH Model 5710 is ideal for pre-packaged fresh meats . . . and 
also for produce, dairy products, delicatessen, and bottled beverages. 


There are sales opportunities in every business block for you. 
Get the details on this new case and the entire KOCH line, today! 


applied to genuine enamel- 


ing iron, combined with 
polished stainless steel and 


Dulux. Copper-back mirror. 


REFRIGERATION: Designed 
for remote operation. Nor- 
mally requires % h.p. unit. 


GLAZING: Genuine Ther- 
mopane panels made up 
of two thicknesses of glass. 


LIGHTING: Full length 
fluorescent lighting system. 


NORTH KANSAS CITY 16, MO. 


c+ RIED IN STOCK BY LEADING WHOLESALERS EVERYWHERE 
est Coast warehouse stock et: 2103 So. San Pedro, Los Angeles, Calif. 
‘PORT DEPARTMENT: Melchior, Armstrong, Desseu—Ridgefield, N. J. 


INCORPORATED 
TELIENOPLE, PEMMSTLVANIA 
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View of sales supervisors’ 
service manager. 
over some figures with Ann Kuligoski, 


used equipment for sale. 
* 


room at Stella Products. 
Behind him, Arthur Lober, supervisor of the market department, checks 
bookkeeper. 
Racks on right contain an ample supply of sales literature. 


In foreground is Andy Stella, 
Blackboard in background lists some 


* 


Stella Backs Salesmen with Steady Flow 


Of Direct Mail to Firm’s New Prospects 


(Concluded from preceding page) 


businessmen with whom his com- 
pany deals read this business section 
regularly and they see the company 
name there repeatedly. They may 
not be at all interested in any of 
the firm’s services when they see 
but they recall 


the advertisement, 


the name immediately when a sales- 
man drops in on them. 

For getting direct leads, the com- 
pany uses local trade papers in the 
grocery, restaurant, tavern, and in- 
stitutional fields and sends. out 
thousands of direct mail pieces— 
usually manufacturer’s literature 


BTU CAPACITY 


SURFACE LIST 


MODEL 


At 1° TD | At 12° TD 


At 15° TD 


SQ. FT. PRICE 


190UC 190 2280 


2850 


56.29 | $103.00 


260UC 260 3120 


3900 


82.34 129.00 


347UC 347 4164 


5205 


109.39 160.00 


443UC 433 5196 


6495 


121.49 173.00 


540UC 540 6480 


8100 


154.13 211.00 


688UC 688 8256 


10320 


204.19 269.00 


867UC 867 | 10404 


13005 


256.50 306.00 


1080UC 1080 12960 


16200 


307.92 360.00 


1490UC 1490 17880 


22350 


443.14 468.00 


with the Stella name imprinted on 
it—through a local direct-mail ad- 
vertising firm. 

Prospect names are also culled 
from Dodge building reports that 
list names of persons with new build- 
ings under’ construction. These 
owners of new buildings are sent 
appropriate literature and a letter 
asking if they are open for bids on 
the types of equipment that Stella 
handles. 

Other leads come from the sales- 
men themselves. When they come 
across a prospect for any piece of 
equipment not in their field but 
which the company handles, they 
make a note of it. On their return 
to the office, they make out a pros- 
pect card in triplicate. One card goes 
to the appropriate supervisor, the 
other goes to a salesman, and the 
third goes into the company’s cen- 
tral file. 

From information on the card in 
the central file, Stella sends out ap- 
propriate literature to the prospect. 

Mailings from this file, Frank in- 
dicated, are the company’s best 
source of sales. This is true, he said, 
because the company knows that 
the prospect is definitely interested in 
the equipment described in the litera- 
ture he is sent. 


Nobody Goes In ‘Cold’ 


From all these sources, come suffi- 
cient leads to supply each salesman 
so that he never has to go into a 
place “‘cold.’’ He is assured that the 
prospect already knows at least the 
name of the company he represents 
and probably something about the 
equipment he is selling. 

Inventory control is another aspect 
of the business on which the Stella 
brothers have spent some time and 
thought to cut down on paper work 
and still maintain an intimate work- 
ing knowledge of just how their 
stocks stand. 

Their system is simplicity itself. 
One 3 by 5-in. card is all that is 
needed to keep track of a piece of 
equipment from the time it is pur- 
chased until it is installed in the 
customer’s place of business. 

On the card (pictured above right) 
are spaces for the customer’s name, 
phone number, address; city and 
state, the name of the manufacturer 
of that piece of equipment, its 
model and serial number. There is 
also room for installation data and 
date warranty expires, and receiving 
and delivery shipment numbers. 

When a piece of equipment is re- 
ceived a card is made out with the 
name of the manufacturer and model 
and serial numbers. The card is then 
filed. 

When it is sold, the information 
on the customer is added. When it is 
installed, the card is completed and 
placed in another file. 


Counting Cards Tells 
Story of Inventory 


Thus, anytime the Stella brothers 
want to know how much stock they 
have on hand, they merely have to 
count the cards in their file. The 
company makes a physical check of 
inventory every two months and 
this is matched against the card 
file to correct any errors that might 
have been made. 

Keeping the card file handy helps 
the brothers in ordering new mer- 
chandise and in guaranteeing that 
they will not run out of any particu- 
lar type of equipment. 

Frank, who swears by this system, 
measures its effectiveness by noting 
that the company has made 11 stock 
turns in the past year—higher than 
average for this type of operation. 

Keeping track of merchandise on 
order is equally as simple as the 
inventory control. All pertinent in- 
formation is kept in a single accor- 


replace it 


right with Kan... 


all-automatic defrosting — 


with TYPE 0-91 “ALL-WEATHER” CONTROL 


Completely automatic defrosting—re- 
gardless of weather, load conditions 
or cold location of the compressor— 
helps maintain uniform relative hu- 
midity with this Ranco “All-Weather” 


anco Dac. 


COLUMBUS 1, OHIO 


Replacement Control. Eliminate expen- 
sive call-backs...increase your prof- 
its on every service job. Ask your 
wholesaler to show you the complete 
line of Ranco Replacement Controls. 


Refrigeration Controls . . . more 
than 20,000,000 controls in use 


CHECK WITH hawt rns FIRST 


@ specialists in refrigeration 

@ dependability 

@ greater customer satisfaction 
@ more Ranco controls in use 
@ less stock to carry 

@ more profit to you 


Simple Inventory Card Cuts Paper Work 


Installed By: 
Cost 
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Information such as this, maintained on a simple 3 x 5-in. card, helps Stella Products 
keep tab on a product from the time it's received from manufacturer until it's installed 
for a customer. 


dian file that is considered to be the 
right hand of the office. 

The file is divided into three al- 
phabetical indexes. Under the second 
index are filed the company’s out- 
standing purchase orders. When bills 
of acknowledgment but not original 
invoices are received from the sup- 
plier, these are filed under the first 
index. When delivery slips are made 
out by Stella, “the “office copy” is 
filed under the third index until the 
customer is invoiced. 

These slips are checked against 
the actual merchandise received and 
the invoice to make sure that the 
supplier filled the order as written 
and that the correct merchandise 
was received. 

When the invoice is paid, the data 
on that particular order is removed 
from the file. 

This file is kept up to date every 
day and is an excellent form of in- 
ternal control, Frank said. 

The Stella brothers find these 
simplified records particularly use- 
ful inasmuch as their office and dis- 
play room on Fenkell Ave. is not 
large enough to allow them to keep 
their stock on the premises. 

The stock and the company’s serv- 
ice department are located in a 
warehouse on Oakland Ave. in an- 
other part of the city. Only receiving 
and shipping—and __ trade-ins—are 
handled at the Fenkell Ave. address. 

“We used to store our used equip- 
ment taken in on trade at the ware- 
house, too,” -Frank declared. “But 
we found that we were forgetting 
about it and accumulating so much 
of it that we did not have enough 
room for new merchandise. 

“So one Sunday, we brought all 
of the used stuff over to the main 
store and held a Sunday sale to get 
rid of it. We sold most of it and 
kept the remainder right here. 

“We figured that if we were 
always tripping over it, the sales- 
men would get busy and sell it. 
That has worked out well for us 
so far. All trade-ins are stored and 
reconditioned right here. As a re- 
sult, they are here for only a few 
days and then out they go. 

“We pay the salesmen the same 
commission rate on the used equip- 
ment as we do on the new. We de- 
termine the cost of the merchandise 
—trade-in value plus reconditioning 


> 


costs—and give the salesman one 
third of all he gets over that figure.” 

A list of both new and used equip- 
ment on hand and on order is pre- 
pared and kept up-to-date by each 
supervisor. 

Other than the main display floor, 
only special showing of equipment is 
reserved for the Kold-Draft beer 
system. A complete system is set up 
in a small room next to the office of 
the supervisor of this department. 

There is a walk-in unit to house 
the beer kegs, and cooling equipment 
and a regular bar for drawing the 
cold beer on tap. 

A wide variety of refrigeration 
equipment is displayed on the main 
sales floor. Represented there are 
products of Viking Refrigerators; 
Coldin Cabinet Co.; Ace Cabinet 
Corp.; Brewer-Titchener Corp.; 
Stanley-Knight Corp.; Foster Re- 
frigerator Corp.; Leitner Equipment 
Co.; Hudson Industries, Inc.; Mills 
Industries; Typhoon Air Condition- 
ing Co.; Carrier Corp.; Philco Corp.; 
Emery Thompson Machinery & 
Supply Co.; Brunner Mfg. Co.; Freez- 
King Corp.; and the Sta-Kold divi- 
sion of Victory Metal Mfg. Corp. 

In addition, Stella displays the 
allied equipment that they handle 
to completely serve the restaurant, 
bar, and market trades, such as 
dishes, silverware, coffee urns, cook- 
ing equipment, sandwich units, stools, 
chairs, booths, shelving fixtures, 
griddles, canopy sections, exhaust 
fans, salad cases, and water stations. 

These listings bear out the Stellas’ 
statement that they are prepared to 
do a “turn-key” job in any of these 
fields. 


> 
¥" 


COLD 
PLATES 


For the Refrigeration Industry 
@ For quick freezing, chilling and holding, short 
period cooling and other applications. Made by 
men who KNOW refrigeration. 


Send for Technical Data Book 


DEAN 


PRODUCTS, INC. 
1042 Dean St. ore 16, N.Y 
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Get a complete line... 


General Refrigeration Division 
YATES AMERICAN MACHINE Co. 
Beloit, Wisconsin 

Gentlemen: 
selling air conditioning . 
way. Send details. 


Address 
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get Lipman... 
water, air, and combination Refrigeration Units 
. . . PLUS the finest Air Conditioning Equipment! 
Lipman gives you a full sales kit... 
meet every sale! Mail coupon today! 


I am interested in making money 
. the Easy Lipman 
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‘New Entry In Low-Priced Field’ 


Frigidaire’s “new entry in 
the low-priced refriger- 
ator field” is this 7.4-cu. 
ft. Master model carrying 
a suggested cash price of 
$249.75. Features include 
full-width “Super-Freezer” 
chest and white, gold, and 
“Ice-Blue” styling, among 


others. 


New Continuous Quick Freezer Can Handle 
4,000 Lb.-Packages of Frozen Food Hourly 


YORK, Pa.— Development of a 
continuous package quick freezer 
capable of handling 4,000 pound- 
packages of frozen food per hour 
or hardening 8,000 pint packages of 
ice cream in a continuous cycle has 
been completed by Freezing Equip- 
ment Sales, Inc., custom engineers 
and control specialists here. 


The Freez-Pak resulted from co- 
ordinated engineering between Freez- 
ing Equipment Sales, Inc., and V. C. 
Patterson & Associates, professional 
engineers, who were retained as con- 
sultants. The executive personnel of 
these two organizations have been 
successfully handling complete en- 
gineering of frozen food and ice 
cream plants for a number of years. 
H. B. Pownall is president of Freez- 
ing Equipment Sales and V. C. 
Patterson, A. W. Ruff, and L. R. 
St. Onge represented the Patterson 
organization in the development. 


All control circuits and mechanisms 
which are responsible for the auto- 
matic operation of the Freez-Pak 
are located outside of the cold room. 
The moving parts which are neces- 
sary in the cold room are hydraulic, 
insuring precise operation at all 
times. The cycle timing is electrically 
locked and operated by positive me- 
chanical means. 


The Freez-Pak is attractively de- 
signed, the counter where packages 
are received being built of stainless 
steel while the freezer room is clad 
in aluminum and insulated with cork 
and aluminum. 


From the time that unfrozen pack- 
ages of food or unhandled ice cream 
are delivered to the machine by con- 
veyor from packaging or filling ma- 
chines until the frozen or hardened 
packages are ejected to the carton- 
ing line, no hand operations are re- 
quired. When the conveyor belt has 
delivered 15 packages of food or 
24 pints of ice cream to the loading 
table, the packages are pushed onto 
the push-carry belt which delivers 
them to the freezer tray shelf. In 
the same. operation the frozen pack- 
ages aré ejected from the opposite 
side. 

The packaged food freezer con- 
sists of a structural steel framework 
with 80 aluminum freezer trays 
which contain 12 shelves 5 ft. wide. 
‘The ice cream quick hardener uses 
‘9 hardener trays with seven shelves 
‘ ft. wide. The freezer tray never 
!-aves the cold room. Since only the 
ood or ice cream packages enter 
ind leave the cold room, there is no 
‘ance for frost or ice to build up 
(1. the freezer trays. 


After a shelf is loaded, the tray 
indexes up one position and is ready 
to receive the next charge of pack- 
ages. Four thousand packages of 
food or 8,000 pints of ice cream are 
loaded each hour. The Freez-Pak 
can be designed to handle a smaller 
capacity. When the freezer tray is 
loaded, it is automatically pushed 
into the low 
velocity air blast. 

On food freezing, the freezer room 
handles 14,600 packages at one time 
and the freezing cycle is approxi- 
mately 3% hours while on ice cream, 
the capacity is 8,400 pint packages, 
and the hardening cycle is one hour. 
The freezer tray travels on the upper 
level to the rear of the freezer room 
and then is automatically lowered to 
the lower track to complete the cycle. 

Cold air is circulated over the 
packages by four axial-flow fans 
which blow the returning air over 
the evaporators across the coldest 
packages on the lower track and 
up over the top trays. In this way, 
the coldest air is always against 
the leaving package. Refrigeration 
circuits are arranged for fast de- 
frosting of evaporators. 

Because of the compact design, the 
Freez-Pak occupies a minimum of 
space. The space required for a ma- 
chine of 4,000 lbs. per hour capacity 
is 22 ft. long, 19 ft. 11 in. wide, and 
8 ft. 9 in. high for the loading and 
discharge section. If the same quan- 
tity of food were carried through 
the freezing room on an endless belt, 
it would require a 5-ft. belt 480 ft. 
long packed solidly with packages. 

Access doors to the freezer room 
are provided through a full length 
stainless steel freezer room door on 
the front and a rear door which 
open into the evaporator fan section. 

The Freez-Pak can be built in 
sizes to handle smaller freezing loads 
and is adaptable to packages of vari- 
ous sizes. Patents covering the 
equipment and processes have been 
applied for. 


Incorporation Articles Filed 
For Frost 37th Ave. Corp. 


NEW YORK CITY — Articles of 
incorporation were filed with the 
office of the secretary of state, 
Albany, recently for Frost 37th Ave. 
Corp., which will handle refrigera- 
tion equipment of all kinds. 

Capital stock was listed at 100 
shares no par value. Directors are 
Edward L. Dublin, Woodmere, Long 
Island, and Bernard Weinstein and 
Flora Ratner, Brooklyn. 


College Level Training Offered In 
GJ, * AIR CONDITIONING 


Deepfreeze Shifts 9 to 
New Posts; Sacha, Hall, 
Lowber Head Changes 


NORTH CHICAGO, Ill.—Appoint- 
ment of nine Deepfreeze men to 
new positions has been announced by 
Ben G. Sanderson, general sales 
manager of the Deepfreeze Appliance 
Div., Motor Products Corp. 


“Rapid sales expansion due to the 
complete line of Deepfreeze appli- 
ances which now includes refrigera- 
tors, ranges, water heaters, as well 
as the Deepfreeze home freezer,” 
was given as the reason for the ac- 
tion. 

F. L. Sacha has been appointed 
assistant general sales manager. His 
former position, that of manager of 
range and water heater sales, has 


Figures In Deepfreeze Staff Realignment 


been filled by F. C. Lowber. W. S. Hall F. L. Sacha F. C. Lowber 
Seine ‘bk f Mer., Home Freezer Asst. General Mgr., Range, Water 
“~ , Saaee 6S — Soe Sales Sales Manager Heater Sales 


sales is W. S. Hall. L. W. Wells takes 
over Hall’s former post as Kansas 
City district sales manager. 


W. D. Randolph has been named 
district sales manager at Memphis, 
Tenn., a newly-created district in the 
southern region. 


E. W. Butler has been appointed 
district sales manager at Chicago, 
succeeding W. B. Rives, who has re- 
signed. Butler’s former position as 
product service engineer in the cen- 
tral region, headquartering in Chi- 
cago, has been filled by H. J. Gast- 
man. 

W. A. Costello has been appointed 
sales promotion manager, a newly- 
created position. G. L. Harmanson 
has joined the sales promotion de- 
partment. 


temperature, high @— 


W. D. Randolph 
District Sales 
Mer., Memphis 


L. W. Wells W. A. Costello H. J. Gastman 
District Sales Mgr. Sales Promotion Regional Product 
at Kansas City Manager Service Engr. 


ADVANCE-DESIGN 
TRUCKS 


POPULARITY LEADERS chevrotet 


trucks are the favorites by far! In every 
postwar year truck users have bought more 
Chevrolets than any other make. And that's 
proof of the owner satisfaction they have 
earned! 


PERFORMANCE LEADERS crev. 


rolet trucks give you high pulling power 
over a wide range of usable road speeds 
. « « cut down total trip time with high 
acceleration on the straightaway. 


P AYLOAD LEADERS Careful design 


and rugged construction permit you to haul 
more goods more miles—at lower cost per 
ton mile! You enjoy real savings on oper- 
ating and repair costs. 


PRICE LEADERS You're money ahead 


with Chevrolet trucks! Chevrolet's rock- 
bottom initial cost—outstandingly low cost 
of operation and upkeep—high-trade-in 
value, all add up to the lowest price for you. 


Packed with VALUE... 
Primed with POWER 


Chevrolet Advance-Design trucks have everything it takes 
—and plenty to spare. Rugged construction to withstand 
the wear and tear. Handling ease and comfort to lighten the 
load of a day’s work. And more power than ever! Two 
great Valve-in-Head engines—the Loadmaster 105 h.p. 
and the Thriftmaster 92 h.p.—make these the most power- 
ful trucks Chevrolet has built! Yes, these new jobs 
bring you peak value—and at a low price. They cost 
surprisingly little to buy, to run and maintain. That’s why 
Chevrolet trucks outsell them all! 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICH. P 


AHEAD WITH ALL THESE PLUS VALUES 


e@ TWO GREAT VALVE-IN-HEAD ENGINES: the New 105-h.p. Load- 
master and the Improved 92-h.p. Thriftmaster—to give you greater 
power per gallon, lower cost per load e THE NEW POWER-JET 
CARBURETOR: smoother, quicker acceleration response @ DIA- 


PHRAGM SPRING CLUTCH for easy action engagement e SYNCHRO- 
MESH TRANSMISSIONS for fast, smooth shifting e HYPOID REAR 
AXLES—5 times more durable than spiral bevel type e DOUBLE- 
ARTICULATED BRAKES—for complete driver control e WIDE-BASE 
WHEELS for increased tire mileage ¢ ADVANCE-DESIGN STYLING 
with the “Cab that Breathes’’ e BALL-TYPE STEERING for easier 
handling @ UNIT-DESIGN BODIES—precision built. 


* HEATING * REFRIGERATION 
mevietestnten HEAT PUM ENGINEERING 
pone a ae ae pens vnc e Basic and Advanced a 
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DETROIT AIR CONDITIONING | INSTITUTE 


4258 Woodward Detroit, Michigan 


wi 
’ 


| Address 


se 
Ba a 

= = ” 
— 


a 
oe i a ial 


—ee ee eee Le ET TE LE EE LE a aT EEE EI TE I 
ait he EE : & ; Pts: pee ES es eugene, + > = Kn ae = i if 
$-9 *e y ~ = S tye es &. 
eee WS SS ay . . fa a 
. $ 4 ~ . 7 SS 4 . ’ 4 = “| - aM 
sssansinttnmenasnnossacinsanantenstsn cite wt, ‘ y Se ss s os > ; Yee 
Wie : ’ : i i ws SS . ; a. : yi 
Se | cae » : . ; = ; : 3 
on —— oe = i*? ae 6 C6, bal Vid £ 
: VAs ay ~ Bs J 3 at i a 
a = s. Sy = ' » : . eaiaiee 4 6 
Eanes ES ee. ‘A \ a =< * 7 
= ——- . ' oe Bes 
_ aan | (——— a y pees es: aor ees oe 
ee | F i SER. SiS <i - $34 er Dee Bi : eS : 
: mee ae | Ae ee ee EE aay | Filly 2 ae ee 
ucts ae ES aaa eee Bo Fae Wa” G5 
lled a Be a aie ou yey een em aise ie eRe fee 
e es (peat es Me. cou Uc. sass BN <i ae Pens ey GA - : 
as: este i Sa ee Wace ara me eee bial ase " 
or a iv 
F % i Kees ai as » a 
one , 3 Be cola pp “ 
ure.” : vr: ” ; bi Sie : 
5 Aes.) Piha: es : Bt Sat =e 
pre- ae pial ar gee i 
each ee 
BENE S RRS SURO oe oats sa) F SSR ashes 7 iF 
floor, ru ; : ‘ ei 
nt is r : . | i 
beer : j ' . Shs ™ . 7; 
st up ' : x v< d : 
oh Ny 24 NE , Te 4 ; 
S sant? R : 4 . . , <? 
nt. be ‘ aa X i > Lk 4 = : S : of es 
ze tae Pe : a : 2 5 
ment a 5 ee s : “" al nN a . ja 
the . 2. a é % 
- scald -. <<) oe “ af 
ation cl —— ~~ Jo a a 
: Sa AG PAS Fal ee vi a Dt, a x 
main ." al ee : Se hs at 
are ae 
tors; 
dinet 
DEP. ; 
Re- 
nent ee ee ee Re er a ee LE Re en 
Mills 
tion- 
orp.; 
& 
"eeZ- ' 
divi- 
‘D. 
the 
ndle 
‘ant, 
as 
00k- 
00ls, 
res, 
aust a 
oa 
ons. 
las’ ee 
d to Z f 
e 
hese is 
— 
De 
. 
ie 
J | é 
j ee ee 
short ‘ 
by ee 
4 | ne 
a ee 3 
a 
i 
ery aie eee! eRe EO oo ‘ 7 * per 253 
ee eg Ma RR ee ce ; Pa he ~ = 
ie, ee eta, Ay | Sigs Ce tag Oy Ce NM 2 in H Cd Pee a ae ’ ins ts 
4 ie ae hes ss eae ee re Se ee > ~ ae k aa % - Sie 
ed Peel oy ah , x oe 
Dae gee Re ee, Pn ee Ba ie ge 2 cal a 7% y j 
Ke - Ms og A Saget Seg oe Mes at se Se he dain Pikes } ri 
5 (gs cee eeeie sa em ae Sanat Bae, SO ans en hoe et. BY »* - : 
<é ie etree = ene en | ‘acl, ’ pas’ : 
SS ae j Be Fhe. , 
| ns - 8 sige ag, ta 7 7 : is i ae Ki 2. aI 
tes ae ae ° ia Se hd ti uD te, . ep, = AR 
a es Sse 6, 3 gncé - { ; 
1 ties : Y _ P : ~ sn es RRR i sae } ¢ : t 1 poets boy Pe. J 
j = ——— i es ee , . ven & ae 
ee — 2 °° Ss $ a Oe a wae al 23 
SRE pias Sr pie AE aay ie. — } «4 : . 
: hae 2 A — — — <<" — gs : g oi .. 4 % 
7 ; ; ae hes. f. . aS ae , its * a 
: ; - 7 : 5 6 al Pe fn ee ee : 
bx é i nee z 4 Pics De ie pee ‘ Pa *% r 
| | . « * . 2 2 
cael i ¥ e/ — = % * 
e " ae ily. ae = ts ; a 
CC _— MT eee 
’ rat i —a! : er ae : si a ae ig: ee wnat ; . 
y . 
* * i & 
= ~ q . / < - ‘ i 4 
a a Py ‘ < f ~ - f , : en a oe : ? * Le . 4 i ” “el aoa Re Hy Py a Fz a a : 
be a be + : 4 ee a : ‘ Ree 2% + : / = ae E 
ad <> o.. Z - . \ ¥ ys = v4 Ms ei .- teas * . » Vig ¥ ata 


22 AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 7, 1950 


| MORE Only Sce M YOUR MONEY 


KEROTEST HAS THE PRODUCTS 
—- 


_ At your KEROTEST Wholesal 
_KEROTEST MANUFACTURING COMPANY 


PITTSBURGH 22, PENNSYLVANIA . 
OFFICES AND WAREHOUSES: New York City Chicago Los Angeles en rane 
Richmond 


‘ : Houston Odessa, Texas Atlanta 
4 et: Charleston, W.Va. Rete 


Less Air, But Colder 


Huge Air Conditioning System Installed In Dept. Store Saves 
Space, Fits In with Decorative Scheme, Yet Minimizes Noise 


PITTSBURGH—tThe new air con- 
ditioning system serving the entire 
top 12 floors and augmenting the 
basement and main floor systems of 
Kaufmann’s department store here 
was installed without giving up a 
single square foot of sales, office, 
or storage area, without building 
alterations and without disturbing 
existing lighting fixtures, sprinkler 
heads, or decorations, it was reported 
here recently. 

A major feature of the $2,000,000 
Kaufmann’s modernization program, 
the system will have an ultimate ca- 
pacity of 1,650 tons of refrigeration— 
said to be one of the largest to be 
installed in an existing store. Rather 
than a compromise of multiple uni- 
tary conditioners scattered through- 
out the building, one large central 
conditioning unit in a new pent- 
house serves the entire system. 

Instead of the usual huge, space 
consuming air ducts, the more than 
400,000 cu. ft. of cleansed, cooled, 
and dehumidified air circulated every 
minute is conducted throughout the 
store through more than four miles of 
small shallow ducts at a velocity of 
about 30 miles per hour and dis- 
charged through 3,500 special, uni- 
formly distributed air diffusers. 

Two elevator shafts in the approxi- 
mate center of the building had to 
be “donated” to house the main ver- 
tical ducts required to supply and 
return the air to and from each 
floor. But this contribution was more 
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The selection of the right motor to power your product 

is all important. Troublefree operation, dependable long 

life performance, the ability of the motor manufacturer 

to provide on-the-spot service when needed, and the 

reputation of the manufacturer are all factors that build 
# real customer satisfaction. 


The yersatile Wagner Type RA repulsion-start induction 
motor is not only the best choice for practically every 
type of motor-driven appliance and machine utilizing 
single-phase current, but is practically the on/y choice 
for a wide variety of applications because of its low up- 
keep cost, minimum servicing, freedom from vibration 
and noise, and years of reliable service. 


More than 450 Wagner Authorized Service Branches 
and Parts Distributors p/vs 25 Wagner-owned Service 
Branches provide on-the-spot service, genuine repair 
parts, or replacement motors. 


The graph at right shows the performance curves of the 
Wagner Type RA Motor. The motor starts as a repulsion 
motor with high torque but low current and switches to 
an induction motor while approaching rated speed to 
assure a constant high operating speed, even under over- 
load, and a flat eficleacy curve over a wide operat- 
ing range. 
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: Choose this VESEA Two-in-One Motor 


The Wagner single-phase repulsion-start induction 
motor is widely known as industry’s “general purpose” 
motor because it combines the best features of two types 
of motors: the repulsion motor during the starting 
period, and the induction motor while running at rated 
operating speeds. Pioneered by Wagner more than half 
a century ago, the Wagner Type RA offers the most 
simplified, troublefree 
standard by which all other single-phase motors 


WAGNER ELECTRIC CORPORATION 
6441 Plymouth Ave., St. Louis 14, Mo., U.S.A. 


ELECTRIC MOTORS + TRANSFORMERS + INDUSTRIAL BRAKES 
AUTOMOTIVE BRAKE SYSTEMS —AIR AND HYDRAULIC 


BRANCHES IN 31 PRINCIPAL CITIES 


——é¢ 


| 


| 


| 
esign available, and is still the | 


PERCENT OF SYNCHRONOUS SPEED 


than compensated by the substitution 
of the 16 new high speed elevators 
which were part of the moderniza- 
tion plan. 

What is unique about the air con- 
ditioning system is its method of 
air distribution and diffusion. It is 
actually the first to utilize the high 
velocity or conduit principle for 
large interior zones, common es- 
pecially to large department stores. 

The principle, which relies on sup- 
plying less air at colder tempera- 
tures through small ducts at conse- 
quent high velocity, enabled the net- 
work of small distributing ducts to 
be located alongside and flush with 
existing beams so as to be practi- 
cally obscured. 

Since these branch ducts had to 
be of uniform size regardless of the 
amount of air flowing through any 


—@ one portion of the duct, the air out- 


lets had to be adjustable to dis- 
charge the required air volume at 
the same outlet velocity over identi- 
cal areas, regardless of the air pres- 


| sure behind them and without creat- 
| ing noticeable air noise, uneven tem- 


peratures, or objectionable drafts. 
These special air diffusers, with- 
out which the _ necessary results 


were designed and fabricated by the 
W. B. Connor Engineering Corp., 
specialists in air diffusion. They 
were initially tested in Connor’s lab- 
oratories and then “proved” in a 
trial bay under actual store condi- 
tions. 

Each diffuser discharges between 


Ducts at Kaufmann's are lo 
cated flush with existing beam 
to render them less noticeable 
New-type air diffusers can b: 
from ducts 


seen protruding 


PATS PEND. 


Close-up of special Connor air diffuser 
used in the Kaufmann installation show 
small size of outlet which can be 
adjusted to suit shifting traffic conditions. 


90 and 180 cu. ft. of conditioned air 
per minute over an area of about 
150 sq. ft. at an outlet velocity of 
2,400 lin. ft. per minute. 

Each mixes the discharged air 
with the store air so that completely 
uniform comfort temperature and 
“live” yet draftless air movement is 
achieved. 

The diffusers are adjustable to 
regulate the air supply to suit load 
and traffic conditions and are lined 
with Fiberglas sound absorbing ma- 
terial. 


Cooling for Macon Hospital 


MACON, Ga.—Conditioned Air, 
Inc. here, has been awarded a con- 
tract for window air conditioning 
units at the Macon hospital. 

Dr. C. L. Ridley, Sr., superintend- 
ent, said the units will be placed in 
the nurseries and delivery rooms. 


Dryness i is a critical 
requirement in the specifications 
of ANSUL Refrigerants and AN- 
SUL Refrigeration Oils. To safe- 
guard the dryness of Ansul Refrig- 
eration Products, specially designed 
container-drying and product-de- 
hydrating equipment is used to 
eliminate the last trace of moisture. 
Moisture in refrigeration systems 


results in the formation of ice, rust, 
sludges, and contributes to the de- 
velopment of other impurities and 
complications. These seriously in- 
terfere with the proper operation 
of a refrigeration system. 
ANSUL Technicians have pre- 
pared a series of bulletins on the 
effects of moisture and other for- 
eign matter in refrigeration sys- 
tems. Copies may be obtained from 
ANSUL wholesalers or by writing 
directly to Ansul Research. 


ANSUL 


ANSUL SULFUR DIOXIDE, 


ANSUL METHYL CHLORIDE, ANSUL one, 


ALL 
"net RIGERAT! 
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ANSUL 150 OIL - 


The All-Temperature R:- 
frigeration Oil—is sold ty 
leading refrigeration whol - 
salers everywhere. (If yo: 
require a higher viscosi'’ 
oil ask for ANSUL 300.) 


CHEMICAL COMPANY 


REFRIGERATION DIVISION, MARINETTE, WISCONSI® 
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Market Puts Ice Cream Cases Just Ahead 


QUICK-SALE LOCATION: Note how the three Frigidaire ice cream cabinets are spotted 
where supermarket customers line up to check out. 


ABC supermarket, in Antioch, Calif., 


has found this arrangement inspires many last-minute purchases. 


SPACE-SAVING ARRANGEMENT: Mounted on two tiers, these eight Frigidaire reciprocat- 


r, ing air and water-cooled compressors 


refrigerate 12 


self-serve display cases, two 


l- frozen food cases, and a walk-in. 


SELF-SERVE DELICATESSEN: ABC market draws attention to its delicatessen items by 
the use of three double-duty self-service display cases. 


It's New! 


PERLICK’S 
FLAT TOP 
Bottle Cooler 


Greater 
Bottle Capacity 


~ 


| Three 


% ‘e 
“opular Sizes 


Perlick 


Designed for User Preference 


Here's the Bottle Cooler that's easier to sell because 
it's ideal for hundreds of small taverns, restaurants, 
clubs, fountains, stands, etc. 
struction in every detail. 


Fits Under Counter—Only 30” High 


Plenty of room to use the cooler top as an extra 
shelf—yet a large bottle capacity. 
line of 
Write for» bulletin and prices. 


Quality Perlick con- 


Rounds out the 


bottle coolers for every need. 


Milwaukee 


Available in Black Enamel or Stainless Steel 


os ata 


~~ 
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Of Check-Out Stands To Spur Impulse Sales 


ANTIOCH, Calif. — Refrigeration 
is playing an important part in food 
merchandising in the new ABC 
supermarket, opened recently by 
Adolph Prevost at 19th and “A” St. 
here. 

The building is of modern design, 
constructed of concrete with a low 
gabled roof, and set back from the 
main thoroughfare in a corner posi- 
tion. There are large show windows 
extending the full length of one side 
and across the front. Along one side, 
a wide roof overhang gives the effect 
of a veranda and provides convenient 
shelter for customers in inclement 
weather. 

The self-service supermarket con- 
tains a general merchandising area 
about 60 by 107 ft. in a building 60 
by 128 ft. Included in the new store 
are a fresh fruit and vegetable de- 
partment, a fresh meat department, 
delicatessen section including frozen 
food display cases, a cutting and 
wrapping room, and walk-in cooler. 
In addition, there is a packaged 
liquor department 26 by 46% ft. 
near the check-out stations. Meat, 
vegetable, and delicatessen sections 
bound the two side walls and rear of 
the area. 

There are nine 25-ft. island self- 
serve grocery shelves in the general 
merchandising area, spaced from 
five to six feet apart to provide 
plenty of room for store traffic. In 
addition there are two 13-ft. island 
shelves for dry produce, located 


adjacent to the fresh fruit and vege- 


table cases in the rear of the area. 

Completely refrigerated by Frigid- 
aire, there are 29 separate pieces of 
cooling equipment in the ABC mar- 
ket. In the store layout are 12 dis- 
play cases, two frozen food display 
cases, three self-contained ice cream 
cabinets, four gravity cooling units, 
and eight combination air and water- 
cooled compressors. 

About 140 ft. of refrigerated self- 
serve display cabinets are used for 
fresh packaged meats, vegetables, 
fruits, beverages, dairy products, and 
frozen foods. 

Five 10-ft. self-service display 
cases along the east wall, make up 
the meat department. One of these 
cases is used to merchandise pack- 
aged fresh meat. Two others hold 


fresh meats while the remaining two. 


provide space for beverages. 

End-to-end along the south wall 
and rear of the market are four 
10-ft. self-service fresh fruit and 
vegetable display cases, equipped 
with storage compartments below 
similar to those used for meat mer- 
chandising. 

The delicatessen department is lo- 
cated along the west wall and holds 
a variety of products including frozen 
foods. Three self-service double-duty 
display cases are included together 
with two 18-cu. ft. frozen food self- 
serve display cases complete with 
illuminated merchandising tops. 

The ABC market’s merchandising 
pattern is thorough—right on down 
to the checkout stations. Forming an 
extension to each pay station counter 
are three self-contained  four-lid 
single-row ice cream cabinets. Frozen 
delicacies are easy to reach and buy 
just before the shopper pays for 
his purchases. At the left of the 
checkout stations is the packaged 
liquor department. 


Behind the scenes is adequate food 
handling and refrigerating equip- 
ment. Opening off the meat cutting 
room is a large walk-in cooler 10 ft. 
by 18 ft. with a 10-ft. ceiling. Four 
Frigidaire gravity cooling units, each 
96 in. in length and suspended from 
the ceiling, supply refrigeration. Spa- 
cious shelves line the cooling room 
walls, providing plenty of storage 
space. In addition an overhead track 
is provided to facilitate the move- 
ment of meat in bulk. 

A second entrance to the room is 
provided at the rear with the track 
extending to the outside area for 
receiving shipments. This track also 
extends to the meat cutting and 
packaging room, which is 10 by 18 ft. 
in size. 

An unusually neat installation job 
was accomplished in the refrigeration 
compressor room. To conserve space, 
the eight reciprocating air and 
water cooled compressors were in- 
stalled in upper and lower tiers con- 
structed of steel. 

Located on the upper deck are 
two 1%-hp. compressors, each op- 
erating two fresh fruit and vege- 
table cases in the merchandising 
area. Two other compressors on this 
level, each of 1-hp. capacity, are 
hooked up with the two frozen food 
display cases. 

On the lower tier at floor level 
is a 2-hp. compressor of similar de- 
sign, which operates the four gravity 
cooling units in the large walk-in 
cooler. Alongside is a 1%4-hp. com- 
pressor which refrigerates two 10-ft. 
meat display cases. 

Three other cases of similar de- 
sign are operated by another 2-hp. 
model while three more display cases 
are hooked up with the remaining 
2-hp. compressor located on the floor- 
level deck. 


What's new from McCray 
to help you sell more grocers 7 


hi 


A CHAMPION IN SERVICE... AN INVESTMENT IN QUALITY 
COMMERCIAL REFRIGERATION FOR EVERY NEED 


Now refrigerated ...a 


“High Angle” Produce Display 
Now, twice as much product 
on display . . . shelf set at 90° 
angle to mirror...no front 
glass obstruction. . . 8-posi- 
tion shelf. . . famous McCray 
Koldflo ‘‘above-and-below”’ 
refrigeration. 


Improved 3-in-1 Display 


Ideal for the small store... 
has self-service section for 
items related to those in serv- 
ice display ... generous stor- 
age capacity... ahigh-volume 
sales builder with latest 
McCray quality and design 
features. 


@ You’ve got the most com- 
plete line of commercial refrig- 
eration on the market today 
... When you offer McCray 
Koldfio. And the most exten- 
sively advertised. . . in those 
publications reaching the 
greatest number of your cus- 
tomers. 


1 
* CLIP AND MAIL TODAY °* 
ce) ee 7 
| McCray Refrigerator Company | 
| 1095 McCray Court, Kendallville, Indiana | 
| Please send me information on the complete | 
| line of McCray Koldflo commercial refrigera- | 
tion equipment. | 
| Name _ = ; 
; Address __ 
| City Zone Stete | 
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Whats New 


Recold ‘Delta Coil’ Will Fit Corner of Walk-In 


LOS ANGELES—First production 
schedules have been completed on 
the new Recold “Delta Coil” after 
more than a full year of factory re- 
search and actual field testing, re- 
ports Hy Jarvis, vice president and 
general manager of Refrigeration 


Engineering, Inc., manufacturer of 
the new coil. 

The Delta Coil (patent applied 
for) is a corner coil designed to fit 
into the corner so that it may be 
used in many unusual applications. 
It will provide temperatures above 
34° F. 

Recold did not release the Delta 
for general production until engi- 
neers had proven that the new prod- 
uct was sound. In order to test this 
coil under every possible condition, 
Recold conducted exhaustive factory 
tests and made field installations 
under various conditions and in vari- 
ous applications where the perform- 
ance of the Delta could be accurately 
recorded and checked. 

The new coil has two distinguish- 
ing features. First, the triangular 
shape of the coil makes it possible 
to install it snugly into the corner 
of any walk-in refrigerator. This 
places the coil out of the way, in an 
unused portion of the box where it 
takes up no valuable storage space. 

The second feature is the complete 
accessibility of the interior of the 
coil for service, if necessary. The 


bottom pan of the coil is held securely 
— 


ws 


BUILT “NOT TO LEAK.” Con- 
tact your jobber or send for 
free literature to 


CEE-KLEER SELLS YOU 
TO YOUR CUSTOMERS 


Make Trouble Visible 
with the only liquid indicator that fully indicates 
FULL 360° VISION 
Making Possible a Rapid Diagnosis of Operating Troubles. 

ENGINEERED By Service Men for Service Men 
PROVIDES Positive indication of excess oil in the system 
CEE-KLEER Sight Driers are 100% cleanable and refillable. A 
combination: Sight Drier-Strainer-Filter ALL IN ONE. Traps sludge, 
wax and foreign particles—assures clean systems. Makes servicing 

easier, faster—eliminates guess work. 


CEE-KLEER PRODUCTS CO. 
1335 Walnut St., Cincinnati 10, Ohio 
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in place by means of a single air- 
plane type fastener. One turn of this 
fastener permits the fan and motor 
assembly to be removed quickly, 
thereby providing easy access to ex- 
pansion valve and coil interior. 

The Delta Coil is manufactured 
in eight sizes, the largest of which 
is less than 15 in. in height. The 
larger sized coils are designed for 
use in walk-in refrigerators, while 
the smaller coils have special appli- 
cation in reach-in refrigerators. 

For smaller walk-ins a single coil 
mounted in one corner of the box 
is sufficient. In long, narrow combina- 
tion reach-in, walk-in refrigerators, 
such as those used for self-service 
dairy products, two coils are used— 
one mounted in each end of the 
fixture. 

For reach-in refrigerators a single 
coil is usually mounted in the center 
of the box against the ceiling with 
the face of the coil being only a few 
inches from the rear wall of the box. 
The coil is so designed that the warm 
air is drawn in through the bottom 
of the coil from the front of the box 
and the cold air is discharged 
through the face of the coil, away 
from the service doors. In walk-in 
refrigerators the coil is mounted in 
a corner of the fixture. In this way, 
the cold air is perfectly distributed 
throughout the interior of the re- 
frigerator. 

According to Dan D. Wile, Recold 
chief engineer, the Delta was de- 
signed to furnish high B.t.u. per- 
formance with comparatively low air 
quantities. Exceptionally low air 
velocity from the face of the coil 


is another design feature claimed. , 


New Wagner Motors Mounted In Cast Iron Frame 


ST. LOUIS—The Wagner Electric 
Corp. has announced the development 
of a full line of fan cooled motors 
totally enclosed in a cast iron frame. 
These motors are available in rat- 
ings from 5-hp. to 250-hp. in both 
standard (type EP) and explosion- 
proof (type JP) designs. 

The cast iron frame motors are 
especially suitable for industrial ap- 
plications where corrosion is a prob- 
lem, either because of the nature 
of the materials processed or be- 
cause the motors must be installed 
outdoors, the company said. 

In addition to the frame, the end- 
plates, blower shield, and conduit 
box are also made of cast iron. The 
blower shield has an_ integrally 


formed air intake to protect the ex-° 


ternal blower. A cast iron shield on 
the drive end is designed to deflect 
the emerging air stream around the 
bearing. 

The two-piece conduit box is 
diagonally split and screwed onto a 
threaded nipple which is brazed to 
the stator frame to allow maximum 
room for easy connection of the 
motor to the line. A gasket is used 
between the two halves of the box, 
which are fastened together with 
corrosion resisitant cap screws. 

The leads are brought out through 
the threaded nipple, which is then 
filled with a flexible sealing com- 
pound. 


Blowers used on the type E> 
motors are of malleable iron, tho;e 
used on the type JP motors ae 
of non-sparking bronze. On all e-:- 
cept the largest ratings, the blow r 
design permits operation of =; |] 
motors in either direction of roti- 
tion. 

The stator laminations are isolat«d 
from the air stream by the cast 
iron inner frame which completely 
surrounds them. 

The rotor squirrel cage is of 
aluminum cast under heavy pressu:e., 
Each rotor is dynamically balanced 
to eliminate vibration. 

A drain plug is provided in each 
endplate to remove condensation in- 
side the motor. Name plates are of 
corrosion resisitant material and 
contain complete operating and servy- 
ice information. 


De-Hu-Matic Air Cooler Has Automatic Adjustment 


MINNEAPOLIS — Automatic ad- 
justment of evaporation rate with the 
temperature change is an exclusive 
patented feature of United States Air 


Conditioning Corp.’s ‘De-Hu-Matic” 
air cooler and represents “a new ap- 
proach to evaporative cooling,” ac- 
cording to L. P. Hanson, vice presi- 
dent in charge of sales. 


Operation of the cooler was de- 
scribed as follows: 

De-Hu-Matic’s cooling surface is 
divided into five zones which are 
automatically wetted, one by one, as 
dry bulb temperature increases. The 
water flow to the mats is controlled 
by a port valve actuated by a bel- 
lows responsive only to dry bulb 
temperature. Another bellows respon- 
sive only to wet bulb temperature 
acts as a safety valve to shut off 
water to the mats as humidity rises. 


This evaporation control enables 
De-Hu-Matic to cool without damp- 
ness in any kind of weather. 


Each of the new coils is provided 
with access holes in both ends so 
that refrigerant connections may be 
brought in from either the right or 
left hand side. The drain pan is re- 
versible, thus’ permitting either 
right or left hand drain connections, 
also. The liquid and suction lines 
may be run down the corner of the 
box and covered with a _ simple 
molding for neat appearance. 

On the larger sized coils, electri- | 
cal access holes are provided in both 
ends so that electrical connections 
may be brought in from either side, | 
while on the smaller models the elec- | 
trical cord connection is made 
through the removable cover for 
greater convenience in installation in 
smaller fixtures. 


Count these BENBAR features! 
They add up to MORE SALES! 


® Hermetically sealed condensing unit 
Panelyte covered door jambs—Frost break- 
ing lock 
Trouble free capillary system 

® Two step door construction 

¢ 4” fiberglas insulation 


Sell the kind of freezer that all America is 
demanding. 2 standard sizes—14 and 17 cu. ft. 


DISTRIBUTORSHIPS NOW AVAILABLE 


Write for full Information regarding opportunities. 


AUGUST G. BARKOW 
MANUFACTURING CO. 
2230 S. 43rd St., Milwaukee 15, Wis. 
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DEALERS ALL OVER U.S.A. SAY 


(75 A SALES 
LANDSLIDE! 


NOBODY CAN BEAT THE COLDIN 


LINE FOR VALUE, PRICE, SERVICE 


NOTE TO DEALERS: 


~ COLDIN is expanding into new t 
 ritories. We're ready now to back 


good dealers with POWERFUL 
merchandising and promotional 
assistance. Here's your opportunity 

profit with the most complete, 


most value-packed, most competi- 
tive line of refrigerated cabinets in 
America. Write for Fane om g 


Also available for oy temper- 
ature display of Ice Cream, 


YOUR KEY TO 


NEW YORK 58, N. Y. 
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New (Cont) 


yevelops 2 Improvements 
For Evaporative Coolers 


MINNEAPOLIS—Two new items 
‘esigned for use with evaporative 
oolers—the ‘“Strato-Diffuser’ and 
he modulated volume control—have 
»yeen introduced by United States 
Air Conditioning Corp. here. 

They are said to “provide a posi- 
tive means of compensating for cool 
and moderate ‘in between’ dry con- 
ditions and to prevent discomfort 
usually caused by on or off blower 
operation.” 

The Strato-Diffuser is described as 
a deflecto-grille with vertical and 
horizontal blades individually adjust- 
able that raises the air discharge 
stream above the occupants and re- 
duces body heat loss to the air. 

“This special built-in feature of 
deflecto-grille eliminates the chilly 
feeling associated with the high air 
circulation of evaporative coolers on 
mild days that are neither warm nor 
chilly,” the company said. “Since 
shutting the cooler off entirely per- 
mits internal heat to build up, the 
Strato-Diffuser allows the blowers 
to run without causing discomfort.” 

Balancing the outdoor air to the 
interior heat condition by precisely 
adjusting the volume of air dis- 
charged by the blowers the modu- 
lated volume control reportedly eli- 
minates the chilliness on cool days 
caused by too much cool air. By use 
of the electrically-operated control, 
the exact air volume needed is 
easily obtained, according to UsAirco. 


Farr Introduces Cheaper 
Air Filter Washing Unit 


LOS ANGELES —A new utility 
washing and oiling machine for serv- 
icing viscous, impingement, panel- 
type air filters has just been an- 
nounced by the Farr Co. here. 

The new washer and oiler is a 
modified version of previous models 
with a considerably lower cost. 

It is claimed that use of the 
washer and oiler reduces air filter 
maintenance costs as much as 67%, 
substantially increases filter life, as- 
sures positive oiling, and permits 
‘over inventory stock. 

The unit can be operated by one 
‘experienced man because all con- 

is are automatic. The Far-Air 

lity filter washer and oiler accom- 

dates filters up to 20 in. x 28 in. x 

n. in size. 

“omplete information including 

cifications, installation and oper- 

ig instructions, plus filter cleaning 
data, is available from the 
\ufacturer. 


E WILL BUY 


SURPLUS 
‘SFRIGERATION CONTROLS 
P) SURE and THERMOSTATIC 


MES@UANTITIES «© MUST BE NEW 
me §=6Write, Phone Or Call For i 5 
S IMMEDIATE ACTION 

SCO Industrial Corp. 

E19 St. N.Y. 19, WAtkins 4-4302 
Bend for Traco’s complete, list E 


of sensational bargains) 
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Raytheon ‘230’ Motor Has 
More Uniform Air Gap 


CHICAGO — Raytheon Mfg. Co., 
motor division, Russell Electric Co. 
here, has announced further develop- 
ments in the con- 
struction of its 
Raytheon type 230 
fractional _horse- 
power motor. 

Manufacturing 
techniques have 
been worked out 
whereby a more 
uniform air gap is 
produced around 
the stator of this 
1499 to so-hp. motor, resulting in 
longer motor life and a substantially 
freer and quieter operation. 

The small motor is suitable for use 
in fans, blower, heating equipment, 
and similar product applications. 
Russell Electric engineers claim the 
type 230 motor with its flat speed 
torque curve and its unusually high 
starting and pull up torque achieves 
higher efficiency at lower operating 
costs per given rating. The motor is 
made in deluxe and economy models. 


Victor Offers Self-Serve 
Frozen Fruit Juice Case 


HAGERSTOWN, Md.—Victor Prod- 
ucts Corp. here has introduced a 
self-service cabinet for frozen fruit 
juices. 

The new merchandiser is built in 
7%- cu. ft. and 9-cu. ft. sizes, hold- 
ing, respectively, 58-dozen and 72- 
dozen 6-oz. cans. Heavy ball-bearing 
casters, swiveled, produce’ easy 
mobility for sales effectiveness in 
any part of a food store. 

The open-topped cabinets have a 
removable superstructure which is 
used as a night cover. Two full- 
color fruit juice photos to stimulate 
impulse buying are provided. 

The merchandiser is 39% in. wide, 
28 in. deep, and 58% in. high. 


Ors ; % : 


Toy Ice Cream Freezer 
Has Capacity of 1 Cup 


AURORA, Ill.—Processed Plastics 
Co., 500 Rathbone Ave., here, has in- 
troduced a new toy ice cream freezer 
which will make old fashioned, home 
made ice cream in a matter of 
minutes, according to the company. 

The “Kiddie Freez’r’’ which retails 
for 98 cents provides an eye-catching 
dealer give-away or attention-getting 
display. The freezer comes in red, 
blue, and transparent plastic. 

Cracked ice from half a dozen ice 
cubes and salt are placed in a plas- 
tic outer container around an alumi- 
num inner container which holds 
enough ice cream ingredients or pre- 
pared mix to make a full cup of ice 
cream. The container cover holds 
the agitator and handle so that the 
child can assemble the freezer easily. 


Revolving Barbecue Fits 
Standard Electric Range 


CINCINNATI— A _ new idea in 
electric range accessories—a revolv- 
ing barbecue that automatically 
turns and barbecues meat or fowl in 
the oven of an electric range, has 
been introduced by the Crosley Div. 
of Avco Mfg. Corp. 

W. A. Blees, Avco vice president 
and Crosley general sales manager, 
said “the new Crosley ‘Rotary Barbe- 
cue,’ designed to fit any standard 
Crosley electric range, gives the 
housewife a brand new home cooking 
technique which should delight her 
family and make entertaining a 
pleasure. She can serve in her own 
home foods prepared in a way usually 
associated with festive outdoor bar- 
becues or the more expensive res- 
taurants.” 

The rotary barbecue is extremely 
simple to operate, according to A. 
Raysson, electric range manager. The 
food to be barbecued is skewered on 
the steel spit and held in place by 
adjustable prongs. The spit is then 
simply laid in the grooves of the 
two brackets. The gear on the front 
end engages another gear which is 
turned by the flexible shaft coming 
from the motor. 

When cooking is completed a 
handle is screwed onto the _ spit, 
giving a cool grip for removing and 
handling the food. 

Suggested retail price for the bar- 
becue attachment is $24.95, accord- 
ing to the manufacturer. 


Preliminary Power Rinse Helps New G-E Unit 
Wash, Dry 100 Pieces In 30 Minutes 


In less than 30 minutes this 
new G-E dishwasher will wash 
and dry the dinner dishes for 
eight people, according to the 
company. A preliminary power 
rinse removes food particles 
before the washing begins and 
the dishes for 


efficient washing. 


warms more 


BRIDGEPORT, Conn. — A new 
automatic electric dishwasher that 
is claimed to wash and dry up to 
100 pieces of china, glassware, and 
cutlery in less than 30 minutes has 
been announced by the General 
Electric Co. 

According to C. J. Enderle, man- 
ager of the electric sink and cabinet 
division, ‘the exceptionally fast 
operation of the dishwasher stems 
from four major improvements built 
into it.” 


PRELIMINARY POWER RINSE 
INCORPORATED 


A preliminary power rinse has 
been incorporated in the 14-minute 
washing cycle to remove loose par- 
ticles from the dishes and flush them 
from the tub before the washing ac- 
tion starts. The rinse also serves to 
warm the dishes and thus to make 
the subsequent washing and drying 
actions more effective, it is ex- 
plained. 

A wash-action regulator has been 
added to permit uniform washing of 
both full and part loads of dirty 
dishes. 

An electric heating element has 
been built into the bottom of the 
tub to maintain the wash and rinse 
waters at the most efficient tempera- 
ture. 


IMMEDIATE 
DELIVERY! 


WHOLESALERS ACCLAIM AQUA-SAVER 
TOWERS AND SALES POLICY! 


are finding Aqua-Saver 


Wholesalers 


Cooling Towers a new source of profit- 


able business. 
equipment necessary 


are immediate. 


Dealers and contractors are finding the 
new Aqua-Saver Cooling Tower very 
profitable because of its being com- 
pletely self-contained . . . because of 
capacity without 
changes in drives, and because Aqua- 
Saver Cooling Towers are available in 
nearby wholesalers’ stock for conven- 


its variable 


ience in delivery. 


CONTRACTORS and DEALERS— 
See Your Nearest Jobber for Details 


Send for complete price lists and catalog sheets 
Now is the time to capitalize on the 
Write, wire or call us if 
you do not know your nearest wholesale outlet. 


PEERLESS SALES 


MANUFACTURERS 


today. 
cooling tower market. 


Because of 
stock piles of metals, motors and all 
to manufacture 
Aqua-Saver Cooling Towers, deliveries 


strategic 


The same heating element reduces 
dish-drying time to only 15 minutes 
per load. 

During the drying cycle, Enderle 
said, the impeller, which drives the 
water in the rinse and wash cycles, 
serves as a fan that circulates the 
heat from the heating element 
throughout the tub. 


TOP OPENING, FULLY 
AUTOMATIC MODEL 


The new dishwasher, a top-open- 
ing model, is fully automatic. All 
the housewife has to do is load the 
racks, fill the detergent cup, close 
the lid, and turn on the motor. The 
machine then automatically rinses, 
washes, and double-rinses the dishes, 
opens the lid and dries the batch of 
dishes. 

The dishwasher is available in 
four models. The free-standing cabi- 
net model, designated the BE-100, 
carries a recommended national re- 
tail price of $279.95. The combina- 
tion dishwasher-sink model (SE-100) 
is priced at $369.95. There are also 
two chassis models for counter in- 
stallation. The AE-100, with porce- 
lain-enameled cover, is priced at 
$234.95; while the AN-100, with 
stainless steel cover, is priced at 
$249.95, it is announced by the manu- 
facturer. 


costly 


THE BOYLE BLDG. 
LITTLE ROCK, 
ARKANSAS 


a a a a aa a 
arts Ye oe, a 
EE ite cea fee. 
a ———_— + > Hthiv. 5 
one = - soa i +? Tk « . - 
35 JS ail = so ee at) ols Pe, x ee ‘= a c: oo 1 
Pee ee Soar eee s gee” ee ‘. % Ss ae Se nr a4 aL aes 
eens Stee rt s ~— — a At ee wee Ai a s ry 
= | — See” - ao sous aa eh cf _- r— 2 
apa =—_—— pape arg bs 3 Bee ce ee Ti . SF ® aie 
: : inne AcAatnssainanes ; ep me . ips te ry Pg e a, is ‘ 
——— Re Co a cor | * m 7 
: ee | : : os Bete te, * ae 
* 2 @ & eee = oe oe 
i. Lea : oe eae sep. P 
a So i. = - hanes Be cate te hs 
ease EE SE i S ze * Ai ee my 
. ; bi Ss 2 eas . ae in . . « ’ = a ie 
> : = eeees te 7. : 3 hie, 
lO; e — ~~ Ee eee : a 
ae . ss aie ~ Se ¥ 
e- Grrl _ . 3 
‘ . es x: * 
ot 1- ; 
uted 
ca st 
tely 
of : 
ure, = 
iced 
ach 
> of 3 
and 
~~ OURS oe ri 
, : = 
re ; = es g 
~~ se: J aye =—# 
oT , : r : fu . 
tic” aa re 
ap- Sewe Pug : 
"esi- 
de- : is 
. Vad rr 
> is : 
are . 
, as 7 
The G 
lled is 
bel- ; 7 
bulb ae 
pon- o— R 
ture * * # SEEDED OT LO EI LLLLI A ELE LR ES ALATA ELEVA ILENE LN OLLIE LELAND EMEA EOE 
off 
ises. < 
bles ‘ 3 
mp- _ 
“i oe, a SS Scar é a 
j - ee ogg ee * » ‘ i. L — s : \ 2% we 
- ey : | \ + _. obey ee ‘ = Bi 
a a { a } + Hoagie, . be 
ON ° cne to — 4 ee 
Cc °o ° ~ ay, A ‘ f : 
a “naar » 3 
Fonds i eth ‘ 
: | 5 lee 
5 | ‘ a ;- ge ‘ sem 2 E a 
, ae Pyehy » 
| i 2) } a | 4 
F s\ ti ae \ ~s 
, ao ie “ee ie iB \ a 
b fa “w" f , { ‘ ae % 
4 é f : = ‘o\ ll ; . fie 
+ ‘ ‘ dig ie ah ‘ 
UL H rf - a ; di * = ms he PY e 
: se F eae F : 2, er uf 
* | : pie ber ———_ Se ee. at sim % \ : gay ze sad 
sai - es 4 aia : r- > & Ae By. ie 
- Wee _ a af 
-* a 7 ee +, PR wre 7 . 
»g } iw ail At ; iq ee 5 * 
ae een - = 
= i ba & 
ee “tanmreeemeeneoversveeedd | 
S * 2 Pe * coeemaeeee .nceenee 4 
der tapreetees eee : 
“sToaseeeee TeSSSESSSEaMM fg 3 : . 
| soreeeens, Stee : 
| Ree. i “4 
seh | irra pete ‘ 
| ase 8 “ageee A | 
| oasis ““Sse0s0g | ) 
| et at 
| ae ee 3 
So a 
—— | j shee htt ® . : 
| ee atte “A y | 
P| | ’ al ae is ~ 
| — Le ’ 
y is : 
- 3 <a | | = 
. 
hy ’ ve - : s ane igh a x " ot ’ z < - Ls b. ~ ae aE ? 2 7 e hie: . ‘ * a f F “ 5 ~ 4 
. r a rs / 4 +, . 2 i oe “ 9s = | 
“ a Me Feet ¥ a —— oa” e a < Keli > ae By Ee we * : é “<i : ; a Faia ae f ¢ 
“! i r 4, . eg dyth e ah ¢ ; r- 7 7 vi eres * ms ¥ ¢ = ri : at SS a & 3 ‘ \ _, . 4 . “> 2 a 


ne 
Se 


AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 7, 1950 


and 


Use of Desiccants In 
Refrigeration Systems 


There are two points about the 
use of dehydrators and desiccants 
that are quite controversial, and 
anytime these points come up, there 
is usually an argument; and, as in 
most controversies, there is some 
good basis for the arguments on 
both sides. 

One of these is whether the dehy- 
drator should be in the liquid line 
or in the low-pressure side of the 
system. For all practical purposes, 
there are only three locations in 
which the dehydrator may be placed. 

1. In the suction line. Those who 
favor this location cite the fact that 
a desiccant is more effective in re- 
moving moisture from the gaseous 
refrigerant than from liquid refrig- 
erant. This is true, and in fact, SO» 
must be dried in this manner, but 


their Solutions 
by Paul Reed 


there is less and less SO» being used 
and SO» absorbs so much moisture 
that a dehydrator is not generally 
used with SO»v systems. 

Pressure drop is very important in 
the suction line. It should never be 
more than about one pound per 
square inch between the inlet of the 
evaporator and the suction service 
valve of the compressor in home 
freezers, ice cream cabinets, or other 
low temperature equipment, nor more 
than 2 p.s.i. in ordinary above-freez- 
ing equipment. Therefore, the dehy- 
drator must be quite large or have 
such design (a_ large area of 
desiccant exposed to the refrigerant) 
to keep pressure drop in the suc- 
tion line very low. 

Then too, the dehydrator must 
have large fittings, such as %-in. 
or %-in. so that it can be connected 
into the suction line. Not many serv- 
ice engineers use suction line de- 
hydrators. 

2. Another low-pressure location is 
between the outlet of the expansion 
valve or capillary tube and _ the 
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Refrigeration Problems 


For Service and Installation Engineers 


WS 


FAST... ACCURATE 


DIAGNOSTS 


OFA 
SERVICE 


_ PROBLEM 


MUELLER 
BRASS CO. 
“SEEING EYE” 
LIQUID INDICATORS 
TELL AT A GLANCE 
WHETHER OR NOT 
THE SYSTEM IS 
SHORT OF 
REFRIGERANT 


ee #f 
. Efe / A 


refrigerant. 


service. 


Packaged in individual 
cartons to protect your 
investment. 


BUBBLES INDICATE 
LIQUID SHORTAGE 


ORDER A SUPPLY TODAY FROM YOUR REFRIGERATION WHOLESALER 


MUELLER BRASS CO. 


MICHIGAN 


PORT HURON, 


FOR IDEAL LIGHT CONDITIONS 


SN an aut 


NO NEED TO GUESS! with the new, improved Mueller 
Brass Co. Liquid Indicators you can save valuable time 
in diagnosing a service problem. 


By simply removing the brass protecting cap, and look- 
ing through the clear, clean sight glass, you can tell 
at a glance whether or not the system is short of 


The rugged, forged brass body is permanently leak- 
proof and is designed for years of safe, dependable 


Available in male or female flare and O.D. solder 
types in a wide range of sizes. 


© 


DOUBLE PORT 
INDICATOR 


INDICATOR 


FOR MINIMUM LIGHT 


MUELLER 
BRASS CO, 


| PRODUCTS 


ee 


This location is on the 
low pressure side, and pressure drop 
is important there, just as in the 
suction line, so the dehydrator must 
be large or of such design as to 
minimize pressure drop through the 


evaporator. 


dehydrator: In this 1 ion tie re- 
frigerant is still mostly liquid and the 
line is small, so the inlet and outlet 
fittings on the dehydrator can be 
small, ' 

The big advantage'of this loca- 
tion-—between the outlet of the ex- 
pansion or capillary and the evapo- 
rator—is that activated alumina and 
silica gel are a great deal more effi- 
cient and have much greater capacity 
if they are cold than if they are 
warm. In this location, they are cold, 
and, therefore, have maximum effi- 
ciency and capacity, and moreover 
they stay cold and do not give mois- 
ture back to the system as they 
would do if allowed to warm up. 

“Drierite,”’ when liquid refrigerant 
is passing through it, is not affected 
by temperature as are activated 
alumina or silica gel, and is as effec- 
tive warm as cold. 

3. The third possible location of 
the dehydrator is the liquid line. 
This is the most convenient place for 
the service engineer, for as a rule 
it is not only more accessible, but 
small fittings are involved. This is 
the location where the great majority 
of dehydrators are placed. 

If the dehydrator is put in the 
liquid line outside the cold compart- 
ment of the refrigerator, that is, ex- 
posed to room temperatures, silica 
gel and activated alumina are a 
great deal less efficient, and have 
much less capacity than if they are 
cold. Moreover, as room tempera- 
tures change, the efficiency and 
capacity of these two _ desiccants 
change. 

In the winter, if the room is 
cool the dehydrator located in the 
liquid line, filled with silica gel or 
activated alumina is quite efficient 
and has good capacity. In_ the 
spring, when the room warms up, 
the capacity and efficiency of these 


desiccants (in the dehydrator in the | 


warm liquid line) becomes less than 
it was during the winter. If it has 
taken up quite a bit of moisture, it 
may release some of the moisture, 
and throw it back into the system. 


There, it is free moisture and valve |@ 


freeze-up trouble ensues. 
This can be avoided simply by put- 


ting dehydrators filled with silica gel | 
/ or activated alumina 
compartment in the refrigerator, but | 


in the cold 


still in the liquid line. There they 
are at high efficiency and high capac- 


ity, and stay that way, for they | 
stay cold. 
One company, manufacturer of | 


low temperature fixtures, practically 
eliminated their freeze-up troubles in 
the field by changing the location of 
the silica gel dehydrator from out- 
side the cabinet, to inside the cold 
compartment. 

Dehydrators filled with ‘“Drierite” 
may be used in the liquid line out- 
side the cabinet, for the moisture- 
removing ability of ‘“Drierite’”’ in the 
liquid line is not affected by tem- 


perature. Moreover, it does not give 


moisture back to the system. 

One decided advantage of the loca- 
tion of the dehydrator in the liquid 
line is that it is ahead of the ex- 
pansion valve or capillary, so that 
if there is moisture in the system, 
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Blecold 


DRINKMASTER 


252 ICE CUBES—300 COLD (12 OZ.) BOTTLES. 
All within easy reach thru three slide back doors. 


POWERED BY SERVEL SUPERMETIC 
WITH FIVE YEAR WARRANTY. 


DEALER’S NET $337.25 FOB FACTORY. 
4 ft. lg. 27” w. 38” High. Shipping wt. 400 Ibs. 


“A CASE OF COOL JUDGMENT” 


GUATOR ENGRS. 


Stainless 


Steel 


MENOMINEE, 
MICHIGAN. 


it is more apt to be caught by the 
dehydrator in the liquid line and 
not allowed to get to the expansion 
valve or capillary tube to cause 
freeze-up troubles. 


PRESSURE DROP IN 
LIQUID LINE 


As previously mentioned, pressure 
drop in the low pressure side of the 
system is quite important, for it is 
there that pressure drop reduces the 
suction pressure of the compressor, 
thus reducing the capacity and 
efficiency of the compressor, increas- 
ing the running time and cost of 
operation and, in some applications, 
causing excessive drying out of foods 
in the refrigerator. 

The colder the evaporator is being 
operated, the less is the amount of 
pressure drop that can be tolerated, 
because a one pound pressure drop 
between the expansion ‘valve outlet 
and the suction service valve in a 
sharp freezer, whose evaporator is 
-25°, will reduce the compressor 
capacity about five timés as much as 
a one pound pressure drop in an air 
conditioning system whose evapora- 
tor is operated at 40°. 

If, therefore, a dehydrator is to 
be used either in the suction line or 
in the line between the expansion 
valve or capillary tube and the evap- 
orator in a freezer or other low tem- 
perature systems, it must be de- 
signed to have almost negligible pres- 
sure drop. 

The pressure drop through a de- 
hydrator in the liquid line is not so 


critical, but it cannot be ignored. I: 
the pressure on the liquid in the liquic 
line (including the dehydrator, sigh: 
glass, and fillings) is reduced, th 
liquid “boils’’ and turns into a vapor 
“Freon-12” vapor at 70° takes u 
about 40 times as much space as th: 
liquid ‘“‘Freon-12,”’ so any liquid tha. 
evaporates in the liquid line ver: 
greatly reduces the amount of liqui | 
that the liquid line can feed to th; 
expansion valve or capillary. 

This, of course, affects the capacit , 
and ability of the expansion val); 
or capillary to give the evaporate r 
enough liquid to make it fully activ . 
As a consequence, the evaporatcr 
may be. only partly frosted and tr> 
suction pressure may be reduce, 
with resulting reduction in capacit 
and efficiency of the compresso , 
greater running time, etc. Therefor , 
a liquid line drier must have reaso - 
ably low pressure drop. 

It is generally considered go i 
practice to size the liquid line fir 
“Freon-12” of methyl chloride so th: t 
the total pressure drop will not e - 
ceed about 5 p.s.i. 

If the total allowable pressu e 
drop between the receiver and tle 
expansion valve is not to exced 
5 p.s.i., the dehydrator should not 
use up more than a pound or two :f 
that, for the tubing itself will cause 
some pressure drop; how much d»- 
pends on its size and length, what ro- 
frigerant is used, the evaporator 
temperature and the capacity of the 
system in B.t.u. per hour. 

The pressure drop of the dehydra- 


(Concluded on next page) 


ATR CONDITIONING ENGINEER : 


A leading mid-west manufacturer, not now in the air 
conditioning field, needs an engineer, experienced and 
now working on \% h.p. and 34 h.p. window air condi- 
tioning units, to be in charge of their new air condition- 


ing design department. 


window units complete exclusive of compressor. 


Must be capable of designing 


Must 


have a man with executive ability that understands the 
engineering and application of air conditioning units. 


Write 


stating experience, 


education, 


references and 


remuneration expected. Our employees know of this ad. 


Reply Box 3551, Air Conditioning & Refrigeration News. 


ROTARY SEAL 


UNIT NO. 


for Commercial, Semi-Commercial, Air 
Conditioning and Household Refrigerator 
Compressors . . Tested by time, proved 
by performance over 19 years . . Sim- 
plicity in construction —easy installation 
— efficient operation—economy—you get 
every one of these important features in 


ROTARY SEALS! 


g 
2020 NORTH LARRABEE STREET 
CHICAGO 14, ILLINOIS, U.S.A. 


CANADIAN AGENT: 2025 ADDINGTON AVENUE 
sd MONTREAL 28, QUEBEC, CANADA 
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Jse of Desiccants In Refrigeration Systems-- 


(Concluded from preceding page) 


vr depends largely on its design, 
it it also depends upon the charac- 
ristics of the desiccant in it. The 
rger granule size makes for lower 
essure drop than the smaller 
anules. Small mesh screens may 
id up with fine powder that may 
. me off the desiccant, so the screens 
e sometimes protected by felt or 
« oth pads that collect powder in 
« pth and their surfaces tend to be 
]1 ss solidly covered. 
Some use conical or 
s reens or other filters that offer 
y ore surface and thus tend to load 
}. ss easily. In some types, the 
a siecant or mixture of two desic- 
« nts is molded into a solid but 
p vous form that offers a great deal 
o surface. The screens, felt pads, or 
€ 
t 
t 
1 
a 


cylindrical 


ner filters must fit the inside of 
» dehydrator shell tightly so that 
desiccants, even those which 
nay powder off, do not work past 
ound the edges. 

Most of the manufacturers take 
tl.ese points into consideration in their 
designs, but “home-made” dehydra- 
tors may overlook some of these 
necessary and desirable features. 

Some chemical desiccants, such as 
calcium chloride, actually dissolve, 
and neither screens nor felt pads will 
stop them from going on into the 
system. Others, such as calcium 
sulphate, do not actually dissolve, 
but do break down into a “slush” if 
there is a great deal of water in the 
system; however, a filter will stop 
them. 

All of the desiccants will powder 
or “sluff’’ somewhat, even the most 
stable ones. Some powder merely 
from the errosive action of the re- 
frigerant. Activated alumina and 


silica gel powder very little if packed 
— " 


“KNOW HOW” 

MAKE CTI GRADUATES THE 
MEN FOR THE BETTER JOBS 
PRACTICAL SHOP TRAINING IN 
AIR CONDITIONING — REFRIGERATION 
FROZEN FOODS LOCKERS 
ELECTRICITY MAJOR APPLIANCES 
SERVICE, MAINTENANCE & INSTALLATION 


Use CTI Placement Service or write for 
Enroliment Details 


COMMERCIAL TRADES 
INSTITUTE 
200 SOUTH 20TH ST., BIRMINGHAM, ALA. 
MEMBER: 
Southern Association of Private Trade Schools 

An approved school to TRAIN Veterans 
and Non-Veterans 

Training in the heart of the South... 


tightly, but if they are loose, the re- 
frigerant “bounces” their granules 
against one another and the powder 
is rubbed off. So all dehydrators 
should be provided with proper 
screens and preferably with felt pads 
or other filters at their outlets. 

If the screens and pads are 
“loaded,” that is, heavily coated with 
sluffed-off powder, or if in any other 
manner the dehydrator is badly re- 
stricted, the pressure drop may be 
enough that the dehydrator is act- 
ing much the same as a capillary 
tube or expansion valve, and the out- 
let line from it is cold. This is an 
indication of restriction; however, the 
pressure drop may be_ excessive 
enough to cause trouble, and yet the 
cooling of the liquid line may not 
be noticeable to the hand. 

Undoubtedly, there are instances 
where the expansion valve is blamed 
as not being of sufficient capacity, 
when the pressure drop of the dehy- 
drator or strainers or of the liquid 
line itself, was so much that gas in 
the liquid to the expansion valve was 
the real cause of the trouble. 


From the foregoing, we see that 
for activated alumina and: silica gel, 
the dehydrators should be located in 
the refrigerated space in order for 
the desiccant to remove the greatest 
amount of moisture and to the lowest 
“dryness;” also, that the desiccant 
may not put moisture back into the 
system when it becomes warm and 
thus has less capacity and efficiency. 

Whether the dehydrator is placed 
in the low pressure side of the sys- 
tem or in the liquid line must be 
governed by the characteristics of 
the dehydrator and desiccant itself. 
Also, it is somewhat a matter of 
personal choice; for satisfactory re- 
sults can be obtained in either loca- 
tion. 

(To Be Continued) 


Kuester's Gets Air Cooling 


CHARLOTTE, N. C.— Kuester’s, 
Inc., local restaurant, 427 S. More- 
head, has recently completed an ex- 
tensive modernization program which 
included air conditioning. 

According to Manager Phillip 
Hall, Jr., air conditioning has been 
installed in all of the downstairs 
dining rooms and also in the upstairs 
banquet halls. 
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IN THESE NEW 
HALSTEAD & MITCHELL 
COOLING TOWERS 


Yes ... here’s 20 years of foolproof performance in an all- 
ound, efficient, economical and lastworthy cooling tower. Halstead 
& Mitchell’s processed wetted deck surface is chemically treated 
with special Koppers wood—guaranteed 20 years against 
! ting and proofed against fungi growth. Gravity-type 
distributing pan eliminates extra pumping head required on 
pray-type towers, and cuts down windage losses due to atomizing 
of cer. And, it’s easily cleaned—accessible thru inlet air side of tower. 


Silt lke 4 Gathestp 


HO SING— of heavy 10 
gouc e’) sheet steel, with 3 coats 
of Bi castic lining, and 4 coats of 
Outs pecial weatherproof paint. No 
ain alloys used, thus eliminating 
is or possibility of galvanic 
lectrically welded cabinet. 


FAN & DRIVE ~ A quiet-oper- 

io gh-pressure 8-bladed STAIN- 
: <EL fan, and with stainless steeb 

rome-dipped rust-proofed pul- 

= all-bearing grease-sealed fan 
, Cast iron bearing supports. 


ele: 
actic 


Ha ls hat cM 


CAPACITY RANGE: 
5, 744, 10, 15 and 20 ton. 


Send for Literature and Prices 


Carried in stock by wholesalers everywhere 


MA lebell 


i 


OFFICES: Bessemer Building, Pittsburgh 22, Pa. 


Removes Unpleasant Odors from Air 


The Aerene air purifier 
shown in the air condi- 
tioning system at the right 
is said to eliminate such 
unpleasant odors as those 


caused by cooking, as 


well as those found in 
beauty shops, pet shops, 


sewage disposal plants, 


etc. No tools or plumb- 
ing connections are needed 


for installation. 


* * 


In Air Conditioning Unit 


CINCINNATI — Aerene, an _ air 
purifier for use in air conditioning 
systems, has been introduced re- 
cently by the Interstate Sanitation 
Co., 210 Post Sq. here. According to 
the manufacturer, it has even proven 
effective ‘“‘when used in the offices of 
a sewage disposal plant.” 

The chemical, which is dispensed 
by means of a diffuser placed in the 
air conditioning system, is said to be 
effective against the odors of smoke; 
foods; animals; permanent wave 
solutions; paints; etc. 

In most self-contained systems the 
unit diffuser can be installed without 
any tools, screws, or bolts. There are 
no moving mechanical parts and no 
piping or electrical connections 
needed, the manufacturer states. The 
diffuser has an over-all width of 
4% in. and is 10% in. high. 

The diffuser need not be installed 
downstream of the coils, but may be 
placed anywhere in the air stream, 
it is pointed out. However, it should 
not be placed up stream of an air 
washing unit, and should not be 
placed where condensing water from 
the coils will be likely to get into 


the shells of the diffuser. Placement | 


in the duct is recommended when it 
is desired to use Aerene in only one 
part of the central system. 

The chemical mechanisms by which 
Aerene accomplishes its mission are 
not known, says the producer, but 
the product will not function without 
air or oxygen. 


hydrogen atmosphere it has _ been 


found to be inert. In most cases it | 


has been found that approximately 
one ounce of Aerene is required for 
a 2,000 c.f.m. system per eight or 
ten hours of operation. 


Experience has shown that the | 


only problem involved in the use of 
the agent in air conditioning systems 
is that Of properly metering the 
correct amount into the system, it 
being necessary to vary the amount 
in accordance with the amount of 


fresh air introduced and the relative 
humidity. But, it is pointed out, this © 


adjustment is only difficult when 
practically no fresh air is taken in. 
It is cautioned by the company 


that Aerene should not be considered | 
as a substitute for fresh air in any | 
it can save con- | 
struction costs where purpose of more | 


system. However, 


outside air is to dilute odors. 


Mail your order now along with your 
check to: Am Conortioninc & Rernic- 
gration News, 450 West Fort Sr.. 
Derrorr 26, Micu. 


In a_ nitrogen or | 


Refrigeration Data 


MILWAUKEE—A 12-page 
pational Guidance 


tions division. 
Titled ‘Opportunities 


sales patterns in these fields. 


Also described are jobs in industry 
that students can enter at various 
stages of their educational, service, 
Finally, the 
student is analyzed as an individual 
-—as a man who needs a knowledge 
of human relationships as well as 
knowledge to become a 


or technician levels. 


technical 
success in his chosen field. 


Spartanburg, S. C. Firm Opens 


SPARTANBURG, S. C.—-Frank P. 
Gary, Kelvinator Refrigeration Sales 
and Service, has opened at 248 N. 


Church St. 


| 
gives you 
extra profits! 


The new PENN Series 325 Time-Pres- 
sure Defroster is simple to sell... it 
has a quick turnover because every 
refrigeration user of equipment main- 
taining temperatures from 24° F. and 
higher, needs and wants it. 


And here’s why. It varies automati- 
cally the defrost period to satisfy load 
conditions. It eliminates the nuisance 
of seasonal adjustments. It avoids un- 
necessary shut-down time by stopping 
operation only long enough to defrost 
-.- NO LONGER. 


Here’s the way it works... at pre- 
determined intervals a synchronous 
| timer stops the compressor. When de- 
| frosting is completed, rising back 
pressure again starts the refrigeration 
cycle. 

For pre-packaged meat storage and 
all refrigeration jobs 24° F. and 
higher, sell the Series 325. It’s easy 


—— 


Aerene Diffuser Installed ‘Bastia Guide Mas 


“Occu- 
Pamphlet,” the 
first in a series of such books, has 
been published by the Milwaukee 
School of Engineering’s public rela- 


Today in 
the World of Tomorrow,” the pam- 
phlet covers the refrigeration, heat- 
ing, and air conditioning fields. Dis- 
cussed in detail are production and 
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Eutectic Welding Offers 
Technical Paper Award 


NEW YORK CITY—R. D. Wasser- 
man, president of Eutectic Welding 
Alloys Corp., announces his com- 
pany sponsorship of a $1,000 Prize 
Competition for technical papers 
having to do with research and de- 
velopment in the field of ‘‘non-fusion”’ 
welding processes. 

The prize fund has for its pur- 
pose the offer of more adequate 
tangible rewards for scientific and 
research activity in the branch of 
welding that has shown important 
progress in recent years yet remains 
relatively unexplored. 

The Eutectic $1,000 Prize Compe- 
tition opens Sept. 1, 1950, and closes 
May 31, 1951. It invites entry of 
technical papers by persons in both 
industrial and in educational fields. 

The subject of papers to present is 
defined as follows: Technological 
and Research Aspects, Advances and 
Advantages of the Use of Lower 
Melting (lower than parent) Filler 
Metals in the Non-Fusion Welding 
Processes. Application of such pro- 
cesses may be by torch, furnace, in- 
duction, carbon arc or metallic arc. 
Papers may specifically cover one or 
more of the following: (a) Oxy- 
acetylene, low melting filler; (b) 
Oxy-fuel gas, low melting filler; (c) 
Brazing and bronze welding; and 
(d) Hard facing and resurfacing 
with low melting filler. 

Three prizes will be awarded. $500 
as first prize, $300 as second prize, 
and $200 as third prize. 

The competition is open to welding 
engineers, researchers, metallurgists, 
instructors, university students, and 
all others qualified to present basic 
principles of the art and science of 
non-fusion welding. 

Rules governing the competition 
may be secured by writing to Eutec- 
tic Welding Alloys Corp., 40 Worth 
St., New York City. 


MOTOR-BASE 
ADAPTERS 


To be sure, mount 
that replacement 
motor on a set of 
motor adapters. 


"ly to 4 hp-—101-D 
100 per cent uni- % to 1 hp.—102-C 
versal. 1 to 3 hp.—103-C 


SERVICEMEN SEE YOUR JOBBER 
Motor Adapter Corporation 


4730 JOY ROAD 


DETROIT 4, MICHIGAN 


Interior of Type 325. Note 
Timer dial with adjustment 
knok., slotted screw for 
back pressure adjustment 
and ease of wiring. 


and economical to install. Learn more 
about it...ask your wholesaler or 


write Penn Electric Switch Co., 
Goshen, Indiana. Export Division: 13 
E. 40th Street, New York 16, U.S.A, 
In Canada: 

Toronto, Ont. 


Penn Controls, Ltd., 


slsislisslssisizs sizes 


AUTOMATIC CONTROLS 


| FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 
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Condensing Unit Sales Drop, But 
Air Conditioning Shipments Gain 


(Concluded from Page 1) 


conditioners of the window and con- 
sole type. Shipments of “package” 
store-type conditioners in the 2, 3, 
and 5-hp. sizes declined some from 
1948 figures, but showed gains in the 
7%, 10, and 20-hp. classifications. 

Another factor that is indicative 
of improved sales in the air condi- 
tioning field is the fact that while 
shipments of heat-exchanger equip- 
ment (inclusive of both the conven- 
tional coils and blower-type units) 
dropped in value from $49 million in 
1948 to $40 million in 1949 in the 
figures reported to the Census 
Bureau, but “unit coolers’’ used for 
air conditioning purposes were up 
50% from the 1948 figure for the 
same classification. 

Shipments of centrifugal-refrigera- 
tion systems totaled 285 units valued 
at $8,189,000 in 1949 as compared 
with 361 units valued at $10,351,000 
in 1948. 

The principal decrease in condens- 
ing unit sales came in the smaller 
sizes—from %-hp. on down. In the 
1-hp. and larger sizes such de- 
creases aS were shown were practi- 
cally negligible. 

The following is what the Bureau 
of Census said on releasing the 1949 
figures on shipments of components 
and accessories for air conditioning 
and commercial refrigeration: 

“The shipment figures included in 
this report represent completed 


Serving THE REFRIGERATION 
INDUSTRY Since 1919 


PRODUCTS 
——_ Specify Acme 


For Top Performance 


FREON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 

FREON SHELL AND COIL CONDENSERS 

HEAT EXCHANGERS OIL SEPARATORS 

INDUCED DRAFT COOLING TOWERS * 

EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
BLO-COLD INDUSTRIAL UNIT COOLERS 

PIPE AND FIN COILS 
AMMONIA CONDENSERS 


*A new Acme product with out- 
standing features. Write for 
Catalog No. 40. 


Write for free 
catalog on any of 
the above items 


ACME INDUSTRIES Inc. 


JACKSON + MICHIGAN 


Representatives 
in principal cities 


WE WILL BUY! 
SURPLUS 
GASOLINE - DRIVEN 
MOTOR GENERATORS 


ANY QUANTITIES * MUST BE NEW 


Write, Phone Or Call For 
IMMEDIATE ACTION 


She nto 


TRACO Industrial Corp. 
455 W. 19 St., N.Y. 19, WAtkins 4-4302 


_ (Send for Traco’s complete list 


of sensational bargains) 


—® 


sales of equipment, that is, units ac- 
tually billed and shipped. Complete 
units delivered on consignment or 
shipped to a branch warehouse for 
stock are not included until such 
time as they are actually sold. The 
dollar values are manufacturers’ net 
billing prices, f.o.b. factory. 

“This report presents data for vir- 
tually every company manufacturing 
components and accessories for air 
conditioning and commercial refrig- 
eration and complete air conditioning 
equipment. The 1949 figures are 
based on reports received from 93 
companies on Census Form M52A. 


“Data previously published for 
1948 represented only 71 companies, 
but this release contains revised 1948 
figures based upon the addition of 
data for four sizeable companies 
which were not originally included. 

“The rest of the difference in the 
number of companies included in the 
survey for the two years represents 
small concerns active in 1948 as 
well as in 1949, but not included in 
the statistics for the former year. 
These manufacturers accounted for 
less than 2% of the total value of 
shipments of $186 in 1949. 

“The names of these additional 
companies were obtained from the 
1947 Census of Manufacturers and 
accordingly, the 1947 data in table 1 
of this release, which have been ad- 
justed on the basis of that Census, 
are comparable with the 1948 and 
1949 figures. It is not known to 
what extent these companies were 
active in earlier years but, to the 


| extent that they were in production 


of the specified items, statistics for 


| 1946 and earlier aren’t comparable. 


| tables of this report 
| avoid disclosing figures for 


| 


“Table 1 presents a historical sum- 
mary of the quantity and value of 
snipments of air conditioning and 
commercial equipment, by class of 
product, from 1944 through 1948. 

“Table 2 shows the quantity and 
value of shipments of individual 
types of air conditioning and com- 
mercial equipment (except compres- 
sors and compressor units) for 1948 
and 1949. 

“Table 3 presents data on quantity 
and value of shipments of compres- 
sor and compressor units for 1948 
and 1949. 

“Data for some types of air con- 
ditioning and _ refrigeration equip- 
ment have been combined in the 
in order to 
indi- 
vidual companies. 

“Any inquiries concerning these 
data should be addressed to the 
Bureau of the Census, Industry Divi- 
sion, Metal and Mineral Products 
Section, Washington 25, D. C. 

“This publication was prepared in 
the Industry Division under’ the 
supervision of Owen C. Gretton, 
Chief of the Metal and Mineral Prod- 
ucts Section by David N. Cohen and 
William R. Gray.” 


Marvin Yarosh To Supervise 
Test Laboratory at UsAirco 


MINNEAPOLIS — United States 
Air Conditioning Corp. has announced 
the appointment of Marvin M. Yarosh 
as head of its test laboratory. 

Yarosh, a graduate of the Uni- 
versity of Minnesota, holds a B.A. 
degree and an M.A. degree in me- 
chanical engineering. 


Air Conditioning, Commercial Refrigeration Shipments 1944-49 
From Figures Collected by the U.S. Bureau of the Census 


Table 1—Shipments of Air Conditioning Equipment and Components and Accessories for 
Air Conditioning and Commercial Refrigeration Equipment, by Class of Product: 1944-1949 


(Money Figures In Thousands of Dollars) 


1949 1948* 1947* 1946 1945 1944 
Class of Product No. Value No. Value No. Value No. Value No. Value No. Value 
ee 610,341 $53,534 841,609 $73,443 1,039,772 $98,296 755,538 $55,379 354,401 $36,902 189,578 $21,87: 
Ammonia refrigerants ....... 254 346 1,129 1,799 1,646 2,107 1,409 1,464 1,785 2,503 1,431 2,481 
Refrigerants except ammonia 610,087 53,188 840,480 71,644 973,093 90,224 754,129 53,915 352,616 34,399 188,147 19,391) 
pp errr err errr er 570,280 40,127 797,098 56,829 924,553 73.742 712,781 40,340 327,031 23,378 177,717 15,28: 
i. Ue ere 39,807 13,061 43,382 14,815 48,540 16,482 41,348 13,575 25,585 11,021 10,430 4,106 
Condensing units, not ; 
Feportea BF tYPe ....cesces 65,033 5,965 
Compressors and . 
COMPFONSOF UNITS ..ccccsccces 601,810 29,771 459,390 33,493 + 34,586 191,770 15,377 107,340 9,578 78,925 6,63: 
Ammonia refrigerants ....... 2,240 5,620 4,156 9,209 4,415 9,481 3,176 5,862 3,211 5,059 2,259 3,32: 
Refrigerants except ammonia 599,570 24,151 455,234 24,284 313,682 20,148 188,594 9,515 104,129 4,519 76,666 3,31 
Compressors and compressor 
units, not reported by type. T 4,957 
Centrifugal refrigeration 
I Soca ak one Was ad aie <lec 285 8,189 361 10,351 563 7,889 312 6,593 185 2,994 70 1,73 
Heat exchanger equipment .... « 40,352 .. 48,552 ... 63,025 .. 40,451 we 22,422 we 
Evaporative condensers ...... 5,147 5,646 5,560 7,505 7 7,875 4,859 4,957 2,885 2,829 1,626 1,69 
rere eee 96,839 16,671 102,825 17,874 + 20,167 190,552 18,203 91,003 10,186 58,921 6,62 
Air conditioning ........... 30,695 8,102 21,633 8,276 7 6,208 9,551 3,880 2,850 1,485 1,523 643 
TROLFIMOTATIOR onc ccc csess 66,144 8,569 81,192 9,598 + 18,959 181,001 14,323 88,153 8,701 57,398 5,98 3 
Other heat exchanger 
Eee r rr tT errr 18,035 23,173 28,246 17,291 9,407 9,28 
Heat exchanger equipment, 
not reported by type....... ule rs 6,737 
Self-contained air conditioning 
GE ea retr rrr eee 123,407 49,980 111,620 49,008 74,976 39,509 47,664 19,500 14,973 11,230 7 
MD MD wackvcadadtaseeeces 89,320 17,940 73,638 15,503 42,904 9,930 29,835 5,870 1,126 326 7 
Other than room type........ 34,087 32,040 37,982 33,505 32.072 29,579 17,829 13,630 13,847 10,904 4,468 3,615 
Ice making machines ........... 6,523 4,434 5,947 5,266 7,822 3.122 7 7 2,805 4,044 3,665 3,351 
*Revised. +Not available. 
—_ e . *,? ° 
Table 2—Shipments of Air Conditioning Equipment and 


Klein New Penn Electric 
Atlanta Area Office Mgr. 


GOSHEN, Ind.—Frank D. Klein 
has been appointed manager of the 
company’s Atlanta district office, ac- 
cording to R. H. 
Luscombe, general 
sales manager of 
Penn Electric 
Switch Co. here. 

Klein, formerly 
southeastern _ dis- 
trict manager for 
Typhoon Air Con- 
ditioning Co., Inc., 
has a long back- 
ground of engi- 
neering and sales 
experience relative 


F. D. Klein 
to the application of automatic con- 


trols for heating, refrigeration, air 
conditioning, pumps, and air com- 
pressors, as well as safety controls 
for internal combustion engines. 

A new location has also been an- 
nounced for the Atlanta district 
office. It is 1145 Peachtree St., N. E. 


Meacham Heads Output at 
Crosley, American Central 


CINCINNATI—Appointment of F. 
L. Meacham as general works man- 
ager of the Crosley and American 
Central Divisions of Avco Mfg. Corp. 
has been announced by John W. 
Craig, Avco vice president and gen- 
eral manager of Crosley and Ameri- 
can Central. 

Meacham will report directly to 
Craig and will be responsible for 
production in the divisions. 

At the same time, Craig announced 
that Lisle W. Adkins has been ap- 
pointed general controller for the 
Crosley and American Central divi- 
sions with the divisional controllers 
reporting to Adkins. Adkins formerly 
had been controller for Crosley be- 
fore going into business for himself 
in New York. 
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HAMPION % Zac 


* National's 


CHAMPION Dry 


Beverage Cooler has earned 
its title by always coming 
out on top when it comes to 
performance. It gives clean- 
er, faster cooling, and its 


improved 


construction _re- 


duces cooling costs. Exteriors 
available are in all stainless steel (except back) or 
Black Morocco with all stainless steel tops. 


* Automatic Inner Lighting 
* Easy Slide-Up Doors 


Other National 
STANDARD slant top model, 
flat top cooler. 


Write For Our General Open 


Dry Beverage Coolers 
and the new MIRACOOL 


* Removable Partitions 
* Reinforced Structure 


include the | 


Kitchen Catalog and 


Our New Dry Beverage Cooler Folder 


NATIONAL COOLER CORPORATION 


1600 Woodland Ave. 


ee “ide 


Cleveland 15, Ohio 


Available in four sizes and 
capacities in remote or 
portable models. 


Components and Accessories for Air Conditioning and 
Commercial Refrigeration Equipment (Except 
Compressors and Compressor Units) 


By Product: 1948 and 1949 


(Money Figures In Thousands of Dollars) 


1949 1948* 
ne Shipments 
Product Value No. Value 
Condensing Units, Total .............0.. 610,341 $53,534 841,609 $73,443 
Refrigerants except ammonia (1) total.. 610,087 53,188 840,480 71,644 
, CR RA rer eer er 570,280 40,127 797,098 56,829 
Gee. SG, TOU akc ccseesssst cies 167,062 19,277 245,541 26,087 
14 hp. and under (except units 
for household refrigerators).... 7,884 388 14,046 656 
ME ME Rak viteeewenksasapeteaves sexs 25,499 1,614 45,354 2,845 
Ok Ma “pe Gav eae vers arebines 00 b4RRRNS 42,447 3,480 70,820 5,641 
SS Pe ne fete rene rere 35,721 3,730 48,656 5,160 
_ | Perr retreat rey ete rts 26,872 3,872 34,967 5,037 
Be Se eee rea bbassetenkactoredsxees 15,436 2,746 16,296 2,809 
BO Ey Seas UN OSEAN Ror WAs SeEK ES 5,501 1,184 6,687 1,495 
MG. shee eeweicnni vee narteniee rh 4,917 1,245 5,331 1,380 
Pi OM. ceded icandabnaihekasne 2,785 1,018 3,384 1,064 
Hermetic type, total ......ccccssceee 403,218 20,850 551,557 30,742 
1 hp. and under (except units 
for household refrigerators).... 202,608 8,270 264,951 11,724 
Me WR. Cua Pincende ena ees Seek ASR RES 92,553 4,730 153,885 9,874 
2 Seer recrirrrrr: heer 83,172 5,458 109,195 6,902 
% hp. and over 24,885 2,392 23,526 2,242 
Water cooled, total 39,807 13,061 43,382 14,815 
By type 

Open (except units for 

household refrigerators) ....... 38,661 12,533 7 7 
Hermetic (except units for 

household refrigerators) ........ 1,146 528 7 7 

By horsepower 

1%, hp. and under (except units 

for household refrigerators)..... 843 89 764 75 
a ere er ee rere e 4,784 627 5,815 781 
SL Kav uneeWeies sc0OsRGs Neakietees 6,176 986 7,064 1,109 
BJ, BARSUG NSS Shaws NETAesE eden ER 6,589 1,237 7,560 1,461 
SSP rr rere re eee 6,461 1,486 6,052 1,453 
MOM Sekcersisdend eka Gitkhavecev ers 5,390 1,508 4,400 1,201 
PE Riachekrevdashsnanerveesecunes 4,091 1,495 4,159 1,498 
= Ser ee ere er retry 2,225 1,060 3,402 1,712 
WE ED, 8 5ecaccbertesionaeadsadawees 787 579 1,237 946 
Be MN, téeecenaedcasdawacwatvers caer 773 726 1,129 1,076 
BE ME Seb d U5 KeR TELE PORE ER TREE 596 759 729 929 
Be  Unkhyted cecbeaerindasecevars 279 471 291 516 
Se disetseiaseswevundswoseeaedas 318 552 296 552 
Sr eee ee re re ee 121 267 140 329 
at SEPP eee Treen rere ee 142 362 133 354 
ML. “S0AN44KeR440RR BEE ROUNEO SOE 120 393 101 346 
RO errr Teer rT rrr erry es 41 163 58 227 
, RP rwrrrertr ete err Terre 64 257) 
ee EE SS er 7 444 52 250 

Ammonia refrigerants (2) 

Reciprocating water cooled, total.... 254 346 1,129 1,7 
Dy We MN acc cctucevasotncased 69 61 205 153 
Err er Teeter ere 35 36 113 118 
| i ECC Ter Perr rere reer r 62 86 248 308 
et Mk Acepedeersuebakseabe den cunnece 51 87 240 404 
i eS erererrerer errs 37 76 323 816 

Centrifugal Refrigeration Systems (Water 

and Brine Chilling), Total (3)........ 285 $ 8,189 361 $10,351 

Fe 8 ae rere 75 1,300 134 2.278 

Sy I an b46466 6 Cee Keeiwe ners 93 2,351 77 1.914 

ke OD ore rere 43 1,293 58 1 936 

ee ree ee ree ’ f 36 1 375 

See Ms HE WOE vsiiccicesncestnseries j 74 3,245 l 56 2 848 


For footnotes, see end of table. 


(Concluded on Next Page) 


140 Contractors Take Part 


In Chicago Golf Tourney 


CHICAGO—The third annual golf 
tournament and dinner of the Re- 
frigeration and Air Conditioning 
Contractors Association of Chicago, 
held at the Midlothian Country Club 
on July 18, “exceeded all expecta- 
tions,” the group reported. 

Taking part were 140 men from all 


| branches of the industry, including 
| refrigeration and air conditioning 


, contractors, 


wholesalers and _ their 
representatives, and manufacturers 
and their representatives. 

The winning contractor, Frank L. 
Haas, claimed the trophy for the 
second consecutive year. This trophy 
was presented to the association thé 
year of its first tournament by the 
wholesalers association (REWA). 


a Vite. 


eration News, 
Derazorr 26, Mica. 
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Table 2 (Cont.)—Shipments of Air Conditioning Equipment and 
) Components and Accessories for Air Conditioning. and Com’ 
Refrigeration Equipment (Except Compressors and 
Compressor Units) By Product: 1948 and 1949 


(Money Figures In Thousands of Dollars) 


1949 1948* 
Shipments Shipments 
‘roduct No Value No. Value 
‘eat Exchanger Equipment, Total...... 7 40,352 ee 48,552 
vaporative condensers, total (4) ...... 5,147 5,646 5,560 7,505 
6 Se ED owas es eeseces cases 501 142 405 134 
Tere ere reece 300 164 416 222 
Ce BEE was eaoes ec casessadacesas 378 246 677 454 
luce eS 4 Peer rere tT ere 563 449 681 560 
— SS We EE 60060000 a eecd bees Raeeaes 359 357 390 440 
87: Sa Me ME 6 ca aides es hebevceunyann 719 834 947 1,126 
483 es Ol rere reer rr: teres er 1,328 1,599 1,162 1,902 
39) eg ef a err erry 919 1,540 783 2,229 
‘9R° | err ecre Tere re Te TT 80 315 99 438 
10° ue | eee errr rere 96,839 16,671 102,825 17.874 
‘a Air conditioning (remote type), 
Ce Ce Bice y et cn cak ines sae euwe 30,695 8,102 21,633 8,276 
ee Oe Gy chee caw ecg cence Kaewnt 18,301 1,458) 
63: Pe ES ea eta ching ec iewkae nae’ 5,167 1,046) 13,380 1,566 
32. ES 4 Seer orn 1,541 693 1,816 645 
31 se hy RS rea re ree ee 1,381 834 1,695 1,018 
| ERY or rere ree 2,588 2,018 3,188 2,775 
( 2 ey GF | errr vererere ere ee 1,520 1,651 1,312 1,816 
Ce Ae Oe ead cacewew ass eo eeekbess 197 402 242 456 
2 Refrigeration, total (6) ..............- 66,144 8,569 81,192 9,598 
60 Ceiling and wall mounted, total.... 63, 369 5,839 77,738 5,476 
6S 1000 B.t.u./hr. and under.......... 1,620 78) 
62 1,001 to 2,000 B.t.u./hr. .......... 13,382 5204 9,399 380 
642 2,001 to 4,000 B.t.u./hr. .......... 13,382 626 22,093 812 
98 2 OGRt th BGO Bt /BP.. kc cicccsis 8,712 686 11,077 626 
Ces 8H BOS Bf bccccasccs 6,813 740 11,571 855 
2s 8,001 to 12,000 B.t.u./hr. .......... 8,546 1,250 9,185 799 
5 13,001 to 13,000 B.2.0./ir......005. 6,425 862 8,921 994 
Over 26,000 BAG. /AP. cccssesssces 4,489 1,077 5,492 1,010 
Floor mounted dry type, total...... 1,790 1,636 2,315 2,298 
S SON Bee ME hccscderivvsiscs 469 294 757 379 
ea ae? Ce EY kbd ned ksh aeabisace 638 585 733 790 
615 ee Se hee ee aids eek ated 253 265 339 503 
351 eS eer ee 280 274 364 431 
CVG TS SD i bak caesar se ccenrerecs 150 218 122 195 
Floor mounted spray type, total.... 985 1,094 1,139 1,824 
© CO OO WEP iii csicacsiacces 164 86 43 56 
d ST Oe 8 Oe a errr reer re 117 79) 
| iS eee er 359 5204 638 1,044 
Sa lS eer te ee 222 258 275 386 
ee Eee SE sc usackeiweercebsseeaes 123 151 183 338 
Other heat exchanger equipment, total.. y 18,035 we 23,173 
Condensers, shell and tube and 
See ee, de punks end ee nesens 250s 3,162 4,125 
Shell and tube liquid coolers...... 1,195 1,401 
Shell and coil liquid coolers...... 181 194 
Fin coils, steam (other than 
Se eer rrr 3,092 4,028 
Fin coils, water (other than 
oo ee eee rr ere 3.848 10,166 
Fin coils, direct expansion (except 
slue bunker gravity type refrigeration 
Hageet coils) and plate type evaporators. . ale 6,557 (7) 3,259 
Self-contained air conditioning 
443 SE. MN ds566-2504500 000000005 123,407 49,980 111,620 49,008 
‘644 es ee eee 89,320 17,940 73,638 15,503 
829 Window sill type ..............-. 78,454 14,425 
08% 6,000 B.t.u./hr. and under....... 17,749 3,242 
a 6,001 B.t.u./hr. and over........ 60,705 11,183 
656 PE MN 55k. 62565 iasSaeisaccave 10,866 3,515 (9) (9) 
845 9,000 B.t.u./hr. and under....... 5.444 1,542 
641 9,001 B.t.u./hr. and over........ 5,422 1,973 
160 Other than room type, total........ 34,087 32,040 37,982 33,505 
»037 2 tons and under ................ 825 460 824 265 
809 me WE Gctbs be ibiecereindiseicececve 9,329 6,131 12,442 7,512 
495 5 Sela ecer rere 18,855 16,553 21,418 19,227 
380 RN i heels AeA cas tana nicks 2,722 3,428 1,286 1,771 
064 DROME “ce vubarraycekssateinsseatbon 1,157 2,192 1,143 2,244 
742 ME adc Aee cadeucesessedes 663 1,643 605 1,455 
CE err ee oer ee 223 593 108 323 
724 EE “en 313 1,040 156 708 
874 Ice making machines ................... 6,523 4,434 5,947 5,266 
902 Packaged (self-contained) ............ 6,104 3,878) 
on All others (not self-contained)........ 419 556 { (9) (9) 


*Revised. +Not available. (1)Rating is the maximum horsepower for which a unit 
is cataloged corresponding to ASRE Groups I to IV conditions. (2)Rating is the 
! maximum horsepower for which a unit is cataloged corresponding to ASRE Groups V 

to VIII conditions. (3)Rating is the maximum horsepower for which the unit is rated. 
t (4)Rating is the refrigeration condensing tonnage at 40° F. suction, 105° F. condensing 
temperature and 78° F. wet bulb, entering air temperature, with normal air quantity 
through unit. (5)Rating is the tonnage at 40° F. refrigerant temperature and air 


a entering at 80° F. dry bulb and 50% relative humidity, and normal air quantity 
781 through unit. (6)Rating is based on normal air quantity, with refrigerant temperature 
re at 15° F. and air entering at 35° F. dry bulb and 85% relative humidity. (7)Represents 
’ plate-type evaporators only. (8)Rating based on maximum compressor and fan speeds 
= with air entering evaporator at 80° F. dry bulb and 67° wet bulb and condenser water 
"498 entering at 75° F. and leaving at 95° F., or air entering air-cooled condenser at 95° F. 
712 dry bulb. (9) Detail withheld to avoid disclosing figures for individual companies. 
po Table 3—Shipments of Compressors and Compressor Units: 
a 1948 and 1949 
oO 
552 (Money Figures In Thousands of Dollars) 
329 1949 1948 
re No. of Comps. No. of Comps. 
pos Produced Produced 
™ and Put and Put 
950 Into Other Into Other 
= Equipment Equipment 
i Shipments of at the Shipments of at the 
"153 Complete Units Same Complete Units Same 
118 Product No. Value Firm No. Value Firm 
308 Compressors and Com- 
404 Pressor Units, Total. 601,810 $29,771 814,825 459,390 $33,493 895,502 
816 Refricerants except 
é animonia, total (1).. 599.570 24,151 814,754 455,234 24,284 895,008 
351 ‘ hp. and under 
278 xcept for house- 
914 old refrigerators). 569,107 15,174 723,697 428,147 12,881 800,851 
936 RE sicaseecanececs 14,334 808 27,731 5,355 334 . 22,813 
379 MG: tus chs carixs 2,092 179 11,331 4,682 329 14,145 
848 SE Oe 4,069 350 11,041 3,450 271 10,078 
Ms sesrendasenes 1,804 292 14,897 3,704 521 18,886 
_ EE Peron: eee 2,849 591 20,137 2,707 652 24,176 
Serer e 777 341 2,594 1,064 503 1,231 
Be ‘wsohveviweves 698 438 1,244 1,033 664 1,152 
_— eT 1,053 506 681 1,268 1,092 723 
4 _, Serr ro 484 534 397 474 594 335 
Be, eecieisathede 705 903 448 1,032 1,329 305 
_, ene 268 425) 301 451 94 
Dk: usmesenekeds 480 956 708 1,359 101 
Mt 28 ¢vdnewe wens 438 903 741 1,535 74 
_ eee 164 397 | 556 299 712 29 
Tees 152 514} 153 499 14 
) hp. and over.... 96 440) 116 558 1 
ionia refrigerants, 
i Se 2.240 5,620 71 4.156 9,209 494 
ip. and under.... 120 60) 205 93 109 
Spee ae 98 61 164 101 107 
. See eee 129 123 320 212 118 
_ EP ee 236 257 | 445 410 110 
ee 240 309 | 488 527 50 
MCh 7b-ad dale bainedack 278 433 | 382 573 
De Ss wna ead 4-0 or 231 482 | 472 741 
DM: Abvecceatssaa 214 479 | 374 796 
Dede cs watiedaies 140 419\ 71 306 654 
_ ee 143 467 | 228 662 
ME dt avenenacyles 126 424 222 703 
aaa 119 532 256 985 
to 200 hp. ..... 122 820 | 224 1,377 
to 300 hp. ..... 20 279 | 31 338 
to 500 hp. ...... 15 271} 21 445 
' hp. and over... a 204 | 18 592 
Rating is the maximum horsepower for which a unit is cataloged corresponding 
: ‘E Groups I to IV conditions. (2)Rating is the maximum horsepower for which 
IS cataloged corresponding to ASRE Groups V to VIII conditions. 


Winners of ‘Salestrainia’ Contest 


“Salestrainia” 
(left to right) L. F. Golm, wholesale salesman, GESCO, Denver; A. E. Tobin, sales promo- 
GESCO, Hartford; V. R. Adamicki, branch manager, GESCO, Hartford; 
R. J. Lewis, appliance sales manager, GESCO, Hartford; L. V. Schroeder, appliance sales 
manager, Graybar, Seattle; B. H. Propert, district manager, GESCO, Hartford; L. V. Chase, 


Winners in the Hotpoint 


tion manager, 


sales promotion manager, 


Graybar, Seattle; and H. C. Moeckel, 


contest who were feted in Chicago recently are 


wholesale salesman, 


GESCO, Hartford. 


% 


Hotpoint Distributor 
Competition Helps Push 
Dealer Training Program 


CHICAGO—Winners of Hotpoint’s 
second annual ‘‘Salestrainia’’ con- 
test for distributors were announced 
here at a special “inaugural” cere- 
mony at which they were sworn in 
as “presidential” cabinet officers. 


Cash and merchandise prizes, as 
well as an all-expense two-day trip 
to Chicago were awarded by Hot- 
point to distributor officials who con- 
ducted the most complete dealer sales 
training program during the last 
year. A total of 20,000 retail sales- 
men were involved in the national 
activity. 

Winners were scored by the num- 
ber of “votes” they rolled up in a 
series of dealer training meetings 
conducted by distributor wholesales- 
men. Nearly 50 winners from all 
parts of the country were welcomed 
by Hotpoint marketing officials as 
they arrived here by rail and plane. 

R. J. Lewis, appliance sales man- 
ager, General Electric Supply Co., 
Hartford, Conn., was elected “presi- 
dent”’ on the basis of the votes he 
obtained. 

In addition to Lewis, other 
winners, in their order of importance 
were: ‘Vice president,” A. E. Tobin, 
sales promotion manager, GESCO, 
Hartford; “secretary of state,” L. F. 
Golm, wholesale salesman, GESCO, 
Denver; “secretary of the treasury,” 
V. R. Adamicki, branch manager, 
GESCO, Hartford; “presidential ad- 
visor,” B. H. Propert, district man- 
ager, GESCO, Hartford; “presiden- 
tial aide,”’ L. V. Schroeder, appliance 
sales manager, Graybar Co., Seattle; 
“speaker of the house, 
sales promotion manager, 
Seattle; “assistant secretary 
state,” H. C. Moeckel, 
salesman, GESCO, Hartford; ‘“Sena- 
tor Foghorn,” D. W. Rennewanz, 
Hotpoint district manager, Seattle; 
and “Congressman Blurp,” T. F. 
Noonan, Hotpoint zone manager, 
Boston. 

Other winners were elected to the 
post of Hotpoint district attorney 
generals, and included the follow- 
ing wholesalesmen: (New England), 
H. J. Daley, 
New York, D. A. Slade, D. E. 
Agostinelli, Graybar, Rochester; ( At- 
lantic), D. F. Flude, K. C. Roberts, 
GESCO, Pittsburgh; (Southwestern) 
Cc. L. Batey, Harry W. Cameron Co., 
Chattanooga, Tenn.; (Central) J. T. 
Miller, GESCO Albuquerque; 
Anderson, GESCO, Denver; 
Central) A. W. Storres, GESCO, 
Rockford; (Great Lakes) J. R. Hobe, 
Graybar, Youngstown; (Cincinnati- 
Ohio Valley) J. E. Guills, Bluefield 
Supply Co.; (Southwestern) S. O. 
Rose, Stratton-Warren Hardware, 
Memphis, Tenn.; (San Francisco) 
J. R. Overton, Graybar, Boise; and 


Graybar, 
of 


(Seattle) W. W. Juntilla, Graybar, 
Seattle. 

Appliance sales managers who 
were elected “district governors” in- 
cluded: E. E. Fournier, GESCO, 
Springfield, Mass; J. V. Corsaro, 
Graybar, Buffalo; A. C. Brydle, 
Graybar, Allentown, Pa.; A. B. 
Moore, Harry W. Cameron €Co., 


Chattanooga, Tenn.; O. L. Greene, 
GESCO, Denver; C. A. Turner, 
bar, Des Moines; P. E. Haynes, Gray- 
bar, Louisville; J. W. Crouch, Blue- 
field Supply Co.; L. J. Olivier, Gray- 
bar, New Orleans; L. M. Smith, Gray- 
bar, Boise; 
Graybar, Butte. 

Sales promotion managers who 
qualified for “district lieutenant 


GESCO Springfield; | 


Gray- | 


and W. E. Spaulding, | 


o—- 


governors” were: J. A. Maddocks, 
GESCO, Boston; P. V. Batt, Graybar, 
Buffalo; R. E. Kulp, Graybar, Phila- 
delphia; P. H. Kuhn, Harry W. 
Cameron Co.; J. R. Duffy, Graybar, 
Louisville; C: H. LaFrance, GESCO, 


o- 


Indianapolis; C. A. King, Graybar, Des | 


Moines; A. D. Grasser, GESCO, 
Denver; R. H. Lloyd, Graybar, Hous- 
ton; J. S. Gilbert, Graybar, Boise; 
and T. H. Challman, = Graybar, 
Tacoma. 


The “Salestrainia’’ contest 
divided into two phases, the first of 
which opened in June, 1949. It con- 
sisted of getting subscriptions from 


was | 


dealers for training materials. These | 


included a weekly sales_ builder 
series of bulletins together with a 
selling review which enabled dealers 


to conduct “on-the-job” sales train- | 


ing clinics in their stores. Other ma- 
terials used in these meetings were 
product slide films and product fea- 
ture recordings. 


The second phase involved signing | 


up Hotpoint dealers and their sales- 
men to attend a series of five ‘quality 
salesmanship” training meetings. 
Actual attendance reflected time, and 
effort put in by the wholesalemen 
in dealer contacts, and the distribu- 
tor men were graded according to 


the number of dealers who came to | 


each session. 


Summarizing the objectives and 
performance of the contest, Walters 


oe — . _ 


” L. V. Chase,- | 


wholesale | 


C.. W. | 
(North 


refrigerators, ete. 


commented that approximately 20,000 
retail salesmen participated in a 
continuing program involving all 
Hotpoint districts, 100 distributor 
main and branch houses, and more 
than 500 wholesalemen. This activity 
is part of an over-all sales —— 
program. 


Conlon-Moore Corp. Raises 
Prices of Range, lroner 


CHICAGO — Increases of about 
10% in the retail prices of its com- 
bination and bungalow ranges and 
around 5% on ironers were put into 
effect Aug. 1 by Conlon-Moore 
Corp. No change is planned in washer 
prices. 

The company said higher prices 
of raw materials, particularly pre- 
mium steel, made the price advances 
necessary. 

Allocation of shipments may be 
instituted if orders continue to be 
placed at the present high rate, it 
was stated. The company now has a 
60- ay backlog of eters. 


WE WILL BUY! 
SURPLUS 
REFRIGERATION V BELTS 


ANY QUANTITIES « MUST BE NEW 


Write, Phone Or Call For ’ 
IMMEDIATE ACTION | 


TRACO Industrial Corp. 
455 W. 19 St.,.N. Y. 19, WAtkins 4-4302 


_ (Send for Traco’s complete list 
of sensational bargains) 


WE WILL BUY! 
EXPANSION VALVES 
SOLENOID VALVES ALL TYPES 
REF. FITTINGS and PARTS 


ANY QUANTITIES « MUST BE NEW 


Write, Phone Or Call For 
_ IMMEDIATE ACTION 


TRACO Industrial Corp. 
455 W. 19 St., N. Y. 19, WAtkins 4-4302 


(Send for Traco’s complete list 
of sensational bargains) 


(PEERLESS 


PIE PLATE COIL 


USES ALL THE FIN AND TUBE 


SPierlexs Pie Plate Coil utilizes all of the cooling surface, fits in less 
faee. a8 designed compactly for maximum efficiency. 
This power packed round coil of improved evaporation design is ideal for 
such tooling applications as direct draw bars, soda fountains, reach-in 


PIE PLATE BLOWER UNIT 


, CAPACITY DIMENSIONS WEIGHT Furnished w/ fan guard 
j 85 BTU/Hr/1- 6%" Dx 8%,” W List Price $44.50— 
aeeeees NO. 82V T. D. x 914” H TVat net Freight Allowed 
° ” yy" Furnished w/ fan guard 
MODEL NO. say | TO 8TU/Hr/1 hat *' 5 tod 9# net List Price $54.00— 
o eee . Freight Allowed 
o ” unr Furnished w/ fan guard 
spepe we. ey fle ee eee List Price $65,00— 
oe" ‘i Freight Allowed 


amin 
4 as a. 
\ pEERLESS 
| Z these PEERLESS products: 
lee Cube Makers, Fin Coils, 


Boosters. Write for Details. 


PEERLESS of AMERICA, inc. 


CHICAGO 22, ILLINOIS 


1501 N. MAGNOLIA STREET 


SOLD THROUGH LEADING 
REFRIGERATION SUPPLY WHOLESALERS 
@ For superior performance specify all 
Flash Plates, 
Flash Coolers, Dome and Unit Coolers, 
Of Center 
Coils, Expansion Valves and Capacity 


PEERLESS of AMERICA, Inc. 
1501 N. Magnolia Street 
Chicago 22, Illinois 


Send for full information on 


Company Nome. 
Address__ 
Greets. 


Peerless Pie Plate Blower Unit. 


Zone___State____ 


i 
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AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 7, 1950 


PATENTS 


(Continued) 
Week of February 28 


2,498,818. EVAPORATIVE AIR COOLER 
AND CONDITIONER. James E. Nogle, 
Phoenix, Ariz., assignor of one-half to 
Theodore Lawrence, Phoenix, Ariz. Ap- 
plication Oct. 3, 1947, Serial No. 777,833. 
1 Claim. (Cl, 261—91.) 


38 56 J? 


ts 


An evaporative type cooling apparatus 
comprising, a receptacle adapted to con- 
tain a cooling liquid in the bottom thereof 
and having a side wall extending around 
the receptacle, a first wall disposed with- 


in the receptacle and extending from 
the bottom thereof to adjacent its top, 
said first wall having a flared frusto- 


conical upper end secured to the side wall 
at its outer edge and combining with 
the first wall to separate the inner and 
top part of the receptacle from the outer 
part thereof, said side wall having inlet 
openings communicating with its outer 
part and discharge openings communicat- 
ing with its upper part and above the 
flared upper end of the first wall, a 
second wall disposed within the first 
wall and spaced therefrom and_ termi- 


nating below said flared upper end, a 
filter material forming «a porous” wall 
disposed between said first and second 


walls, said first and second walls being 
perforated from beneath and adjacent 
the upper end of the porous wall to 
below the liquid level of the receptacle, 
said receptacle having an inverted cone- 
shaped top wall disposed above and 
spaced from said flared upper end and 
terminating at its outer edge above the 
discharge openings, a driven shaft journ- 
aled in the receptacle and extending with- 
in said second wall, a fan fixed to the 
shaft within the first wall and above 
the second wall for drawing air into the 
outer part of the receptacle through the 
inlet openings through the perforations 
of the first and second walls and through 
the porous wall and forcing the air out- 
wardly between the flared upper end 
and said top wall and through the dis- 
charge openings, and a conduit carried 
by the shaft and having a lower inlet 
end opening into the cooling liquid and 
facing in the direction of rotation of the 


shaft into which the liquid is forced 
by the said rotation, said conduit hav- 
ing an opposite, discharge end opening 


into the space between said 
walls and above the 
porous wall for equally distributing the 
liquid thereover as the driven shaft is 
revolved for maintaining said porous 
wall in a uniformly moistened condition. 


downwardly 
first and second 


2,498,864. TEMPERATURE REGULA- 
TION. John J. Root, New York, N. Y. 
Application Dec. 20, 1945, Serial No. 636,- 
124. 6 Claims. (Cl. 236—51.) 

5. On operating control for an appara- 
tus for regulating the temperature of a 
zone, comprising a bellows, a rigid cup 
member connected thereto and forming a 
closed chamber therewith, a thermal re- 
sponsive fluid contained in said chamber, 


chamber so as to be in thermal relation- 
ship to said fluid, a manually operated 
variable voltage source, electrical con- 
ductors from said variable voltage source 
to said electrical heater coil so as to 
produce heat variations therefrom  ac- 
cording to predetermined voltage varia- 
tions applied thereto, hermetic seals in 
said cup member permitting the intro- 
duction of said conductors into. said 
chamber while preventing the escape of 


said fluid therefrom, an electrical circuit 
for said apparatus, a switch in said elec- 
trical circuit, the responses of said therm- 
al responsive fluid to said voltage varia- 
tions being operative to effect contraction 
or expansion of said bellows, the ex- 
pansion or contraction of said bellows 
being operative to open or close said 
switch whereby the operation of said 
apparatus is controlled according to said 
voltage variations, spring means for main- 
taining said bellows in a normal state 
of contraction so that the expansion of 
said bellows pursuant to the heating of 
said fluid takes place against the action 
of said spring means, said bellows being 
disposed in the zone served by said ap- 


paratus so that the influences of said 
heater coil upon said fluid are modified 
by the temperature conditions created 


by said apparatus. 

2,498,945. GENERATOR AND HEAT 
EXCHANGER IN AN ABSORPTION RE- 
FRIGERATOR. Walter L. Edel, Detroit, 
Mich., assignor to Clayton & Lambert 
Mfg. Co., Detroit, Mich., a corporation 
of Delaware. Application March 29, 1946, 
Serial No. 658,309. 15 Claims. (Cl. 62— 
119.5.) 


«a * ts palfiga 


refrigeration having 
absorber to 
to absorber 


1. In absorption 
liquid circulation from the 
the generator and generator 
by the aid of a lift and gravity, the 
combination of a generator having an 
elongated boiler or still with a flue ex- 
tending therethrough for products” of 
combustion and means for lifting liquid 
from the hot end of said boiler to an 
elevation for separation of the vapors and 
to flow the liquid by gravity to the upper 
part of the absorber, means for deliver- 
ing the cool rich liquor from the ab- 
sorber to the cooler end of the boiler 
to flow through the boiler and around 
the combustion flue to the hot end of 
the boiler and a conduit for conducting 
and rectifying the vapors separated from 
the liquid at said elevation longitudinally 
of the boilers in countercurrent but 
heat exchange relation with the rich 
liquors in the boiler flowing from the 
corler to the hotter end. 

2,498,964. ICE TRAY. John H. Roethel, 
Detroit, Mich., assignor to Roethel En- 
gineering Corp., Detroit, Mich., a corpora- 
tion of Michigan. Application April 23, 


ACE 


re i 


an electrical heater coil within said 
_ lad 
i 
EASIER TO uss, Here’s Your New Edition of | 
15254. Fhe 1 | 
READ! COMPLETELY Some ans Fat gd HARRY ALTER’S 


REVAMPED WITH 


NEW TYPE FACES 


WHOLESALE 
ONLY 


“Service Doesn't 


DEPENDABOOK No. 153 


Mustrates, Describes and Prices* OVER 9,000 


REFRIGERATION 
PARTS and Supplies 


* some items up to 60% 
below regular prices 


Write on your letterhead to 


Falter When It wy The HARRY ALTER Co. 


Comes From P 
Harry Alter” Wg 


1728 South a Avenue 


134 LaFayette Street 


Chicago 16, Ill New York 13,N.Y. 


Subscribe Now 


Receive the greatest trade 


Fill in coupon 


ConpITIONING & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 
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Gentlemen: Send the NEWS for one year. 
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1945, Serial No. 589,764. 9 Claims. (Cl. 
62~-108.5.) 

1. A liquid freezing device, comprising 
a framework having side frame members 
forming the four’ sides thereof and 
bottom supporting members connected to 
certain of said side frame members, a 
plurality of liquid freezing receptacles 
located within said framework, and means 
for keying each receptacle to the frame- 
work including a lug on one of the 
members extending into a recess in a 
wall of the receptacle. 


2,498,965. ICE TRAY. John H. Roethel, 
Detroit, Mich., assignor to Roethel En- 
gineering Corp., Detroit, Mich., a corpora- 
tion of Michigan. Application March 25, 
1948, Serial No. 16,979. 8 Claims. (Cl. 62— 
108.5.) 


1. A liquid freezing tray comprising 
a pan-shaped member having a _ bottom 
and surrounding upright side walls, said 
bottom having a longitudinal rib  inter- 
sected by a plurality of transverse ribs, 
and a removable grid member within said 
pan-shaped member and comprising con- 
nected longitudinal and transverse divider 
strips having their lower edges engaging 
said ribs, said strips increasing in thick- 
ness from their upper edges toward -the 
lower edges thereof. 


AUTOMOBILE COOLING AIR 
CONDITIONER. Frank A. Whiteley, 
Minneapolis, Minn. Application Oct. 25, 
1947, Serial No. 782,092. 20 Claims. (Cl. 
62—117.) 


2,498,973. 


4, An automobile cooling air conditioner, 
comprising a casing portion having there- 
in a rotary pump, a tank and a con- 
duit between the pump and the tank to 
evacuate water vapor from the tank and 
thereby cool water in the tank by evapo- 
ration, the pump having a high pressure 
side and a low pressure side, an oil sump 
for each side, each sump extending to 
the bottom of the casing portion, an oil 
pump between the sumps having pumping 
connection with both sumps, means 
otherwise individually separating one 
sump from the other, and a drainage cock 
entering each sump at its bottom; where- 
by any water which may be introduced 
into the sumps or either of them may 
be withdrawn therefrom independently 
of the oil therein, 


2,499,088. REFRIGERATED DISPLAY 
CASE. Edward F. Brill and Orval 
Schroeder, Milwaukee, Wis.; said Schroe- 
der assignor to said Brill. 
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6. In a device of the class described, 
in combination, a case provided with a 
refrigerated merchandise holding compart- 
ment, spaced apart overlying shelves for 
supporting articles of merchandise in 
said compartment, a well for articles of 
merchandise located at the bottom of said 
compartment and extending forwardly of 
the front of said shelves to permit access 
to the well downwardly along the front 
of said shelves, means positioned between 
said shelves for defining an upper and 
lower duct for conveying refrigerated 
air forwardly along the bottom of one 
shelf and thence rearwardly along the 
top of a lower adjacent shelf, and means 
for supplying refrigerated air to said 
ducts. 


2,499,089. REFRIGERATED DISPLAY 
CASE. Edward F. Brill and Orval 
Schroeder, Milwaukee, Wis.; said Schroe- 
der assignor to said Brill. 


1. In a device of the class described, 
in combination, a case having a plu- 
rality of wells for holding articles of mer- 
chandise, each of said wells having a gen- 
erally upwardly directed first well part 
opening generally upwardly and a second 
well part extending generally rear- 
wardly from the lower portion of said 
first well part to provide wells of angular 
form and increased capacity, the gen- 
erally upwardly opening parts of said 
wells being disposed at  succeedingly 
higher levels and rearwardly of one an- 
other from the front of the case, with 


the rearwardly extending parts of the 
wells overlying one another upwardly 
from the bottom of the case, and means 
for maintaining the articles of merchan- 
dise in said wells in refrigerated condi- 
tion. 


Week of Meads 7 


2,499,411. AIR CONDITIONER HAVING 
THERMOSTATIC CONTROL. Neal A. 
Pennington, Tucson, Ariz., assignor of 


one-fifth to Robert H. Henley, Tiptonville, 
Tenn., and one-fourth to Roger S. Hoar, 
Wis. 


South Milwaukee, 


1. In combination with a device for 
anhydrously cooling an enclosure, which 
device includes a water-holding pad for 
evaporatively cooling certain air, and 
means to supply water to said pad, and 
means for cooling incoming air by anhy- 
drous heat exchange with the thus-cooled 
certain air, and means for then admitting 
the incoming air to the enclosure: a 
control system comprising a _ thermostat 
responsive to the dry-bulb temperature of 
air other than the thus cooled certain 
air, and means controlled by said ther- 
mostat to abruptly reduce the supply- 
ing of water to the pad in response to 
the air at the thermostat attaining a 
predetermined minimum dry-bulb- tem- 
perature, and to abruptly restore the full 
supplying of water to the pad in response 
to the air at the thermostat attaining a 
predetermined maximum dry-bulb- tem- 
perature; whereby an abrupt non-modu- 
lated thermostatic control of the device 
attains a modulated change in the dry- 
bulb temperature of the incoming air. 

2,499,736. AIRCRAFT REFRIGERA- 
TION. Nils Erland af Kleen, Stockholm, 
Sweden. 

1. Apparatus for transporting perish- 
able merchandise comprising the combi- 


nation with an aircraft having a heat- 
insulated cargo space, of a thermal ex- 
change system including a _ vaporizable 


refrigerating medium within a _ hermeti 
eally closed circuit, said circuit havin; 
a liquefying zone in the ambient air out 
side the cargo space and a _ vaporizin; 
zone thermally associated with the carg 
space, a cold accumulator thermally assoc 
ciated with said vaporizing zone and wit 
the cargo space, means associated wit 
said liquefying zone for directing ambi- 
ent cooling air over said liquefying zon> 
while the aircraft is in flight, and mean; 
responsive to the occurence of a pre- 
determined minimum temperature withi) 
the cargo space for blowing relativel:: 
warm air into the space. 


2,499,779. THERMOSTATIC SWITCH. 
William A. Ray, North Hollywood, Calif, 
assignor to General Controls Co., Glen. 
dale, Calif. 


1. In a thermostat of the type adapted 
to respond to the temperature of a 
chamber and having for that purpose a 
tube, of good heat-conducting material, 
adapted to project into the chamber 
through an opening in a wall thereo:: 
a portion of said tube defining a cylindr:- 
cal surface; an elongated thermostatic 
member in said tube and having at one 
of its ends resilient means arranged to 
grip said surface; said resilient means 
being movable on said surface to adjust 
the operative position of said member 
and serving as the sole means for main- 
taining the member in adjusted postion; 
and switching means connected to _ the 
other end of the member. 

(To Be Continued) 


CLASSIFIED ADVERTISING 


“Positions Wanted"’ $5.00 
Limit 50 words. 10¢ per 


RATES for 
per insertion. 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. BOX addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 
CAREFULLY SELECTED group of 
trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


SALES AND sales promotion in domestic 
or foreign field. Three years refrigera- 
tion experience; three years machinist 
experience. B.S. degree in business ad- 
ministration, major in foreign’ trade. 
Graduate study in Mexico for one year, 
specializing in Spanish and Latin Ameri- 
can economics. Free to travel anywhere. 
Speak Spanish and some French. 30 years 
old; single. BOX 3552, Air Conditioning 
& Refrigeration News. 


SALES ENGINEER—Twelve years ex- 
perience servicing and installing refriger- 
ation equipment. Four years experience 
in sales, engineering and designing air 
conditioning installations. Member of 
ASHVE and ASRE. Desires position with 
manufacturer as sales or field engineer. 
Will be available after Sept. 8. Reply 
BOX 3554, Air Conditioning & Refrigera- 
tion News. 


TOP NOTCH 


sales executive wants to 


make change. 20 years in commercial 
refrigeration and air conditioning, with 
headquarters in Chicago, Cleveland and 
New York. Experience covers retail, 


dealer, distributor and factory sales. Ex- 
perienced in sales training, promotion and 
advertising. Good negotiator and winning 
sales personality. If your top sales man- 
agement needs power and punch, let’s 
meet and talk it over. Will answer all 
replies and keep same in strictest con- 
fidence. BOX 3556, Air Conditioning & 
Refrigeration News. 


POSITIONS AVAILABLE 


manufacturer has limited territory avail- 


able. If you contact heating and ventilat- 
ing distributors, electrical distributors or 
contractors, or similar closely allied lines, 
if you have established, active outlets, 
our line of exhausters presents real oppor- 
tunity. Units embody unique, distinctive, 
trade-getting features definitely out of 
keen competition class. If you have con- 
sistent proven accomplishment record, 
your application will be welcomed. BOX 
3558, Air Conditioning & Refrigeration 
News. 


SALES REPRESENTATIVES: Manufac- 
turer and distributor of basic refrigera- 
tion items has opening in Middle West 
and South for experienced personnel to 
contact established wholesale and manu- 
facturing accounts. Salary, expenses and 
bonus. Please give full particulars and 
qualifications. BOX 3555, Air Conditioning 
& Refrigeration News. 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit rebuilding. 
We will rebuild and convert your unit to 
“Freon-12.”". One year guarantee. Write 
for price list and shipping instructions. 
ADVANCE REFRIGERATION COMPANY, 
829 East McNichols Road, Detroit 3, 
Mich. 


REFRIGERATOR DOORS. 3’6” by 6’6” 
double batten auto close doors complete 
with removable track heads for 7’2” track. 
1%” corkboard insulation. Brand new. 
$95 each. Door height may be altered. 
We can convert the doors to accommodate 
anything up to an 11 ft. 2 in. track at 
an additional cost of $15.00. Freight pre- 
paid in U.S. BIMEL CO., Cincinnati, Ohio. 


PROMINENT BRAND sealed condensing 
units; 4-HP. model L2M @ $42; also 
open type 4-HP. model 025 with control 
@ $47. Write or wire NEW YORK RE- 
FRIGERATION, 35 East Fourth Street, 
New York 3, N. Y. 


SEALED UNIT parts made to precision 
tolerances. External and internal replace- 
ment terminals for all model units. 
Strainers, check valves, strainer capillary 
combinations for all units, open or sealed, 
designed to replace high and low side 
fleats and defective capillary. Guaranteed 
to do the job right. See your local jobber 
for sealed unit parts made by: SEALED 
UNIT PARTS CO., INC., 261 East 16ist 
Street, New York 51, N. Y. 


AIR CONDITIONING district sales man- 
agers (2) are required for our expansion 
program. Applicants must have proven 
record in the self-contained air condition- 
ing unit field in sales and engineering. 
Write all details of your background, 
experience and give references in your 
first letter. enclosing photograph. Men- 
tion location preferred. Address Personnel 


Director, TYPHOON AIR CONDITION- 
ING CO., 794 Union Street, Brooklyn 15, 
N. Y. 


CHIEF ENGINEER—Experienced in de- 
sign, research, and laboratory testing of 
self-contained refrigeration equipment. 
Old established New York State manu- 
facturer. Give full details in first letter. 
BOX 3536, Air Conditioning & Refrigera- 
tion News. 


REFRIGERATION ENGINEER—Midwest 
manufacturer of household refrigerators 
and freezers has position open for de- 
velopment engineer with high and low 
side experience. Write giving full details 
of background and _ experience. BOX 
3539, Air Conditioning & Refrigeration 
News. 


ATTENTION MANUFACTURERS’ repre- 
sentatives—Rapidly expanding ventilator 


SUBJECT TO prior sale—standard mates 
hermetic units. %, %, % static condenser 
—$44.50. %. %, %, %, % fan cooled her- 
metics—$52.50 to $63.50, prominent braid. 
Guaranteed new, open units 4, %, }:— 
$56.50, $64.50, $84.50. Prominent brand 
relays—% or %, each $1.25, lots of \— 
$1.15, lots of 10—$1.00. 149, %, %, %, %& 
14, %, each $1.50, lots of 5—$1.35, lots of 
10—$1.25. Overload relays, same capacity 
as above, each $1.00, lots of five—85¢, lots 
of 10—75¢. 894 T.X.V. low temp. max. »pP- 


press. 154 capacity % ton, 60” tue 
4% x \% flare—$1.50. Brass strainer 4” 
flare, 1%” x 73%” $1.00. % H.P. single 


pass 2 row air cooled condenser, 12'4" 


long, 11” high, 10 row %” tube hig i— 
$2.95. 4% H.P., same dimensions, 3 ro‘v— 
$3.95. Cold control, complete—$3 %. 


WALTER W. STARR, 2833 Lincoln Ae. 
Chicago 13, Illinois. 


MISCELLANEOUS 


NORGE SEALED units remanufactu ed 
and exchanged. Immediate delivery from 
stock, 1 year guarantee. Write for price’ 
and shipping instructions. Complete Norgé 
engineering service. 22 years experience. 
MODERN REFRIGERATION CO., INC. 
12541 E. McNichols Road, Detroit 5. 
Michigan. 
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3rown Appointed Agent for 
juperior Valve In South 


PITTSBURGH—Austin L. Brown 
as been appointed sales represen- 
itive e of the Superior Valve & Fittings 
Co. Southeastern 
territory, accord- 
ing to George R. 
Allen, vice presi- 
dent and general 
sales manager. 

Brown's head- 
quarters are lo- 
cated at 809 Bona 
Allen building, At- 
lanta, where he 
will handle Superi- 
or’s entire line of 
é astin L, Brown products. The 
S itheastern territory covers’ the 
st tes of Alabama, Florida, North 
Cc. rolina, South Carolina, Mississippi, 
a) d Tennessee. 


Coodrich Issues Book 
Cn Couplings, Fittings 


AKRON, Ohio — A new 12-page 
catalog section on the hose couplings 
and fittings of various types which 
it markets has been published by The 
B. F. Goodrich Co., here. Copies may 
be obtained upon request to the 
company. 

The catalog section pictures and 
gives details on each type coupling 
and fitting, together with specifica- 
tions, general and maximum pres- 
sure recommendations and a descrip- 
tion of threads. The products which 
are included in the catalog are the 
following: 

Common couplings, short and long 
shank; combination nipples, special 
suction hose couplings, including the 
quick action type, interlocking high 
pressure couplings; hydraulic hose 
couplings and hose adapter unions; 
Permalock couplings; garden hose 
couplings; Flexseal hose joint; Bar- 
Way reattachable; fire hose cou- 
plings; pipe, inserted, built-on and 
scored nipples, flanges, hose clamps 
and hose menders. 


‘Business Essentially Local’ 


Nire Declines Jurisdiction In Case Involving Union 
Picketing of Alabama Contractor’s Construction Jobs 


WASHINGTON, D. C.—An Ala- 
bama contractor’s complaint that a 
local union engaged in unfair labor 
practices by picketing two construc- 
tion jobs has been dismissed by the 
National Labor Relations Board on 
grounds that the nature of the com- 
plainant’s business was _ essentially 
local in character. 

Principals in the dispute were the 
Pettus-Banister Co., an Anniston, 
Ala. firm, and the United Associa- 
tion of Journeymen and Apprentices 
of the Plumbing and Pipe Fitting 
Industry of the United States and 
Canada, Plumbers and Steamfitters 
Union Local 498, A. F. of L., and 
Robert Hadaway, business agent. 


BACKGROUND OF DISPUTE 
As brought out in Pettus-Banister 


complaint, the background of the 
dispute is this: 
In 1948 Pettus-Banister was 


awarded a general construction con- 
tract for the Pine Avenue Baptist 
Church, and a contract on another 
building (the Citadel) for the Sal- 
vation Army, both of Anniston. 
After beginning work on the two 
jobs, Pettus-Banister sub-contracted 
the plumbing and heating work to 
Collins Heating and Plumbing Co., a 
non-union firm, and the electrical 
work to Thrasher Electric Co., a 
union sub-contractor. 


Shortly thereafter Local 498, 
through its agent, requested that 
Pettus-Banister terminate its ar- 


rangements with the Collins Co. and 
contract with a union plumbing sub- 
contractor instead. When Pettus- 
Banister declined, the union began 
using pickets, first at the Citadel 
construction job, and later at the 
Pine Ave. Baptist Church job. At the 
appearance of the pickets all em- 
ployes on both jobs left the pro- 
jects and work was held up. 

A complaint, issued Nov. 12; 1948, 
by Pettus-Banister charged that by 


$10.25. 


THE ELECTRIC AUTO-LITE COMPANY 


INSTRUMENT AND GAUGE DIVISION, DEPT. A-7 


NEW YORK + CHICAGO + SARNIA, 


)AUTO-LITE 


FOR TEMPERATURE INDICATION 


Auto-Lite Thermometers are designed to give you the broad- 
est selection for your needs: Priced low and precision-made 
for accuracy, these instruments point the way to tempera- 
ture savings and help to prevent spoilage. Write for catalog 
showing the many styles and types of Auto-Lite Thermom- 
eters that are available, 


TYPICAL APPLICATIONS: STORAGE TANKS & ROOMS, 
COOLERS, DRYERS, AIR CONDITIONING 


Illustrated, at top: Model G Indicating Thermometer, flush 
mounting type with capillary tubing for remote reading. 
Priced from $18. At bottom: Model V Thermometer (vapor 
pressure type). Rigid stem for direct mounting. Priced from 
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| however, 


this picketing action the union had 
engaged in unfair labor practices 
within the meaning of Section 8 (b) 
4 (a) of the Labor-Management Re- 
lations Act of 1947 and also affect- 
ing commerce within the meaning of 
Section 2 (6) and (7) of the Act. 

Local 498, however, argued that 
the operations of Pettus-Banister are 
“essentially ‘local’ in nature .. . and 
therefore, that the alleged unfair 
labor practices did not ‘affect’ inter- 
state commerce within the meaning 
of the Act, and alternatively that 
they affected it so indirectly and in- 
substantially as to preclude the ap- 
plication of the statute to the con- 
duct now in question.” 

A hearing was subsequently held 
in March, 1949, before’ Trial 
Examiner Maurice M. Miller’ in 
Washington, D. C. at which time a 
breakdown of Pettus-Banister’s busi- 
ness was presented. 


HOW MUCH INTERSTATE 
BUSINESS CONTRACTOR HAD 


In his intermediate report Miller 
stated that since its organization in 
February, 1947, the company had re- 
ceived a gross income of $236,471.02 
for work performed. Of this amount, 
roughly $27,000 in contracts was 
handled for firms engaged in inter- 
state commerce. 

“One project, undertaken locally 
for the Peerless Pipe Co., a manu- 
facturer of soil pipe,’ the report 
said, “involved compensation of 
$22,134.45. The other, which involved 
a contract in the sum of $4,500, was 
performed for the J. I. Case Co., a 
manufacturer of agricultural ma- 
chinery. The other sources of com- 
pany income do not appear in the 
record. 

“Between the date of its organiza- 
tion and the date of the hearing in 
the instant case, the company pur- 
chased services and materials in the 
amount of $130,683.93. Of this 
amount $4,470.89 relate to purchases 
made directly in interstate com- 
merce. . 

“. . . Each of the subcontractors 
utilized by the company purchased 
materials outside the state in a 
different proportion, ranging from 
25% in the case of the Alabama 
Roofing and Sheet Metal Co., to 99% 
in the case of Thrasher Electric Co. 

“Each of the material suppliers, in 
similar fashion, purchased a_ sub- 
stantial part of their materials, equip- 
ment, and supplies outside of the 
state, ranging from 100% of the 
total purchased in two cases, to 6% 
of the total purchased in another.” 

These facts, together with others 
submitted to Miller at the hearing 
brought him to the conclusion that 
the Pettus-Banister Co. was engaged 
in sufficient interstate business to 
place its operation under the juris- 
diction of the NLRB. (The _ board, 
in its final Decision and 
Order, as noted, did not concur with 
the Trial Examiner’s contention.) 

During the discussion at the hear- 


ing as to whether or not Local 498 


was committing an unfair labor prac- 
tice in placing pickets on the Citadel 


' and Pine Ave. Baptist Church job- 


sites, a point was introduced that 
may interest contractors. 

Said the report: 

“It is the argument of the general 
counsel, briefly stated, that the pur- 
pose of the picket line established 
in the name of the respondent union 
was to force or require the company 
to take its ‘plumbing work’ away 
from Collins and to ‘give it’ 
unionized plumbing subcontractor. 
This ‘object’ of the conduct cited is 
said to subject the respondent union, 


| to the sanctions of the Act. 


DOES SUBCONTRACTOR HAVE 
STATUS OF EMPLOYE? 
“The respondents argue in reply, 


however, that their activity was not 
directed to the achievement of a 


proscribed object. In support of this | 
™ contention, they argue that the rela- | 


tionship between a general contrac- 
tor and subcontractor in the con- 
struction industry is, essentially, that 
of an employer and an employe or, 
principal and agent. 

“It follows, they say, that the re- 
lationship is not a ‘business’ one, and 
that any attempt to persuade a gen- 
eral contractor to dispense with the 
services of a particular subcontrac- 
tor is not an attempt to persuade 
the former to cease ‘doing business’ 
with the latter.” 


Miller, however, found no merit in 
the union’s claim and after hearing 
further evidence, affirmed. 


“Upon the entire record, the under- 
signed [Miller] concludes and finds 
that the respondents by the establish- 
ment of picket lines at the Salvation 
Army job and the Pine Ave. Baptist 
Church, both projects of the com- 
pany, induced and encouraged the 
employes of the company and 
Thrasher [Thrasher Electric Co.] to 


engage in a strike, an object thereof. 


being to force or require the com- 
pany to cease doing business with 
Collins, a subcontractor.” 

Following issuance of Miller's re- 
port, the union filed exceptions to it 
and a supporting brief. 

These, together with the intermedi- 
ate report, were in turn reviewed by 
the NLRB and the following  state- 
ment handed down: 

“The board has reviewed the rul- 
ings made by the trial examiner at 
the hearing and finds that no pre- 
judicial error was committed. The 
rulings are hereby affirmed. The 
board has considered the intermediate 
report, the exceptions and the brief, 
and the entire record in the case. 
We find merit in the respondents’ 


contention that the business opera- | 
tions involved herein are essentially | 
and the board | 


local in character 
should . . . decline jurisdiction. 
“In our opinion, the commerce 
facts, as fully set forth in the inter- 
mediate report, do not warrant the 
assertion of jurisdiction. While the 
operations of the Pettus-Banister Co. 
and its subcontractors are not un- 
related to commerce they are essen- 
tially local in character, and their | 
interruption by a labor dispute could, 
at most, have only a very remote and 
insubstantial effect on commerce. 
“Accordingly we find that it will 
not effectuate the policies of the Act 


to assert jurisdiction in the instant | 


proceeding, and we shall therefore 
dismiss the complaint.” 

The order was affirmed by the 
NLRB by a vote of three to one, 
James J. Reynolds, Jr., dissenting. 


to a | 
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New Divco Flux Reduces 
Time Needed for Soldering 


CHICAGO—A new liquid soldering 
flux claimed to have time and labor- 
saving advantages is Divco No. 229 
liquid soldering flux, made by the 
Division Lead Co., 836 W. Kinzie St., 
here. 


According to the company, Divco 
No. 229 “completely eliminates three 
of the preparation steps formerly 
necessary in soldering copper tubing 
sweat fittings’: cleaning or burnish- 
ing outside surface of tube, cleaning 
of the inside of fitting, and applica- 
tion of flux by brush. 


Directions state: “Don’t Clean, 
Sandpaper, or Prepare—Just Squirt!” 
That is actually all there is to ap- 
plying this flux, the company de- 
clared. 

The flux can be used on all 
metals—copper, brass, bronze, nickel, 
cadmium, zine, tin, galvanized iron, 
steel, and monel, it was stated. 


Divco No. 229 comes in a 4-oz. 
“squeeze-squirt” can. It is packed 12 
cans to a shipping carton. List price 
is 50 cents per can, less trade dis- 
counts. It is sold through distribu- 
tors. 

Inquiries may be sent to Division 
Lead Co., 836 W. Kinzie St., Chicago 
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SELL THE 
LINE THAT 
STAYS3SOLD | 


SUPER-COLD 


Write for new liberal 
Distributor-dealer | 
franchise agreement. 


THE | 
SUPER-COLD 
CORP. 


1020 EAST FIFTY-NINTH STREET 
LOS ANGELES 54, CALIFORNIA 


CUTLER-HAMMER 
"SPECIFIC-FIT" 


Replacement Contro/s 

for more than 1000 different 
refrigerator models 

built since 1925 


Want to save time, trouble, and profit- 
eating call-backs on your refrigeration 
control replacements? Then make the 
Cutler-Hammer refrigeration control 
catalog your standard guide on re- 
| placements. Here you will find “spe- 
| cific-fit” units which are not merely 
| listed but already manufactured by 
Cutler-Hammer for more than 1,000 
individual refrigerator models which 
the industry has produced since 1925. 
| No “modifying”, no fussing, no com- 
| promises, when you put in C-H “spe- 
| cifie-fit” replacement control units. 
| And you'll also quickly see how the 
| widely-known Cutler-Hammer name 


Ves, Ves, a thousand times. NES 


(advertised in The Saturday Evening 
Post, Time, Newsweek, American 
Home, Better Homes & Gardens, House 
& Garden, etc.) builds customer con- 
fidence and good will. The C-H re- 
frigeration control catalog, as well as 
the items you need, are available 
through your authorized C-H refriger- 
ation wholesaler. Do not forget, this 
C-H refrigeration control line includes 
the outstanding general purpose re- 
placement control (9521N9) for use 
with motors having “built-in” over- 
load protection. CUTLER-HAMMER, 
Inc., 1362 St. Paul Avenue, Mil- 
waukee 1, Wisconsin. 


Here are typical examples from the broad line of C-H “‘specific-fit’ refrigerator replacement controls. 


9502N388 C-H “ ific-fit’’ 
models 


for Norge 1932-33-34 


for Norge 


= 
9502N95 C-H * ‘apecific-fit” 9521N69 C-H “* 
for Hostess 1933-34-35- cific-fit"’ for Phiico 
36-37-38 models 1941 models 


9521N64 C-H “‘specific-fit’’ 
7 1938 models 


Featured by Cutler-Hammer refrigera- 


tion wholesalers and recommended by 


| alert service dealers from coast to coast. 
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Shown here is one of the 
two 5-ton York air condi- 
tioners that were installed 


recently in the Waterloo 
Hardware, Waterloo, lowa. 
Presence of these units in 
his store, the proprietor 
claims, has increased sales. 
One lady who came in 
the store to wait for a 
friend on a hot day actu- 
ally bought $40 in goods 
before she left. 


2 Package Units Bring In Extra 


Business for Hardware Dealer 


WATERLOO, Iowa—Two package 
air conditioning units installed at the 
Waterloo Hardware Co., here, are 
helping the store get extra business 
many months of the year, relates C. 
U. Chickering, owner. 

The hardware store is 100 by 100 
ft. Two York air conditioning units of 
5-ton capacity each, at a total cost of 
$2,000, are employed to purify the 
air and cool the store. Depending 
upon the weather, it costs from 50 
cents to $1 per day to operate the 
units, says Chickering, and yearly 
service calls amount to about $15. 

Practical results from the air cool- 
ing are evident many months of the 
year. One lady who came into the 
store to wait for a friend on a hot 
summer day, because she knew the 
store was air conditioned, bought $40 
worth of merchandise during the 
interim. 


Buffalo Distributors 
‘Call Off’ Salesmen 


Because of Shortages 


BUFFALO--Sales of home freez- 
ers, refrigerators, and numerous 
other appliances in the Buffalo area 
have risen sharply since the start of 
the Korean conflict, local dealers and 
distributors said, and some shortages 
of merchandise have already shown 
up. 

Some distributors said shortages 
may be only temporary. They said 
they are hopeful they will be able 
to replenish stocks in coming weeks 
if abnormal public buying does not 
continue. 


Sales Manager Vincent J. Corsaro 
of Graybar Electric, Inc., said the 
company “plans to pull all of its 
appliance salesmen off the road be- 
cause they won't have anything to 
sell.” He said the salesmen will make 
their calls by telephone until inven- 
tories are rebuilt. 

Other distributors are trying to 
discourage scare buying by holding 
shipments to dealers in line with their 
normal purchases. 

“Our volume has hit a_ record 
summer level,’”’ said Vice President 
Richard Levy of the W. Bergman 
Co. “Home freezers were the first 
units to feel the effects of war-scare 
buying; we have temporarily run out 
of these units. Television and refrig- 
erator sales have bounced up.” 

Levy said that, although the sales 
upturn has substantially reduced sup- 
plies, the stocks are expected to be 
increased in the near future. He said 
appliance manufacturers, for which 
the Bergman company serves as dis- 
tributor, have assured the company 
it will get practically all of the mer- 
chandise it ordered in the month of 
June. 

Richard Levi, general sales man- 
ager of Faysan Distributors, also said 
sales are at new peaks. 

However, he _ said, the present 
supply-and-demand picture has been 
distorted to some degree by the clos- 
ing in recent weeks of several ap- 
pliance factories for plant-wide va- 
cations. 


Chickering says that quite a few 
customers are outspoken in their 
praise of the air conditioning in the 
store. The firm also stresses its air 
conditioning in newspaper and radio 
advertising. 

The comfort cooling also has an 
excellent effect on owner and clerks, 
says the hardware store proprietor. 
Everyone feels more like working. 
No one dreads hot summer days and 
clerks are more cheerful. 

With the use of an air conditioning 
system, especially in spring, summer, 
and fall, the problem of keeping mer- 
chandise clean is_ less, explains 
Chickering. Doors can be kept closed 
and this shuts out a lot of dust and 
dirt. 

“We regard our air conditioning 
system as a business building fea- 
ture instead of an expense,” Chicker- 


ing states. 


Booth Sell-Out Seen For 
Joint Locker Convention 
As 47 Firms Take Space 


CHICAGO—Forty-seven exhibitors 
have already signed up for booth 
space at the National Frozen Food 
Locker Convention to be held Sept. 
10 to 13 at the Palmer House here, 
and it is expected that the remaining 
few booths will be taken up before 
the show opens, according to Albert 
Todoroff, executive secretary of the 
Frozen Food Locker Institute, 
sponsor of the event. 


Fedders Price Increase - - 


(Concluded from Page 1, Column 4) 


degree that manufacturing opera- 
tions were gradually becoming dis- 
astrously unprofitable. 

“We hoped to refrain from acced- 


Refrigerator Sales - - 
above a year ago, 


show. 


1949, by 12 firms. 


ing period of 1949. 


ing for approximately 60% 


for the first five months. 


Refrigerator Sales Pass 2,500,000 In 5 Mos. 


Complete Refrigerators Only 
Sales by Sizes—Units 


MAY (14 Companies) 


CoO- | 


Cooperating with the institute in| 
sponsoring the meeting this year is | 


the National Frozen Food Locker 
Association of locker’ operators, 
which will hold its annual convention 
simultaneously at the Palmer House. 

The present list of exhibitors in- 
cludes the following: 

Far Zuperior Eng. & Sales Co.; D. 
R. Card Co.; Master Mfg. Co.; St. 
Regis Sales Corp.; Dole Refrigerat- 
ing Co.; Marathon Corp.; Frigidaire 
Div., General Motors Corp.; Johnson 


Foil Co.; Bernardin Bottle Cap Co., | 
Inc.; Hobart Mfg. Co.; Electric Auto- | 
Lite Co.; Quick Frozen Foods; John | 


J. Dupps Co. 

C. Schmidt Co.; Dewey and Almy 
Chemical Co.; Tell-All Tape Co.; 
Crown Cork Specialty Co.; Inter- 
state Folding Box Co.; Koch Supply 
Co.; Howard Mfg. Co.; B. Heller and 
Co.; Republic Molding Corp.; Food 
Locker Equipment Co.; Biro Mfg. 


Co.; Lindley Box and Paper Co.; 
Globe Co.; Sealright Co.; Toledo 
Scale Co. 

Holly Molding Devices, Inc.; Pitts- | 
burgh-Erie Saw Corp.; Reynolds 
Metals Co.; Morton Salt Co.; Mid- 


west Metal Stamping Co.; Kalamazoo | 


Vegetable Parchment Co.; Enrich- 
ment Products Co.; Container Cor- 
poration of America; Griffith Labora- 
tories, Inc.; Locker Management; 
Cube Steak Machine Co.; Crosley 
Div., Avco Mfg. Co.; Lilly Tulip Cup 
Corp. 
Cincinnati 


| BUSH WJ COOLER — New type 
Butchers Supply Co.; | 


Pickwick Co.; International Harvester | 


Co.; Republic Molding Co.; Western 
Underwriters Assn.; Mystik Adhesive 
Products. 
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| models ...a size for every 


ing to the pressure for seemingly poy eran Other 
inevitable increases in our base pric- Sine and D.C.) —_ Foreign Tota 
ing on room air conditioners, but it th 4 ft 160 10 17% 
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Food Store To Air Condition ‘ 
Participating companies: Admiral Corp.; Avco Mfg. Corp.; The Coolerator dig 
SPARTANBURG, S. C. — Com- Co.; Frigidaire Div., General Motors Corp.; General Electric Co.; Gibson dig 
pletely air conditioned, a new build- Refrigerator Co.; Hotpoint, Inc.; International Harvester Co.; Kelvinator Div., lon; 
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in THE ““WALK-IN” UNITS you sett = 


BUSH PLASTI-COOLER—Jet black 
plastic baffles eliminate 
sweating ... enhance ap- 
pearance. Scientific pitch for 
maximum air discharge. 


STANDARD UNIT COOLER — Slot- 
ted hangers for quick, easy 
installation. Nine stock 


refrigeration application. 


WALL-MOUNTED PANEL COOLER 
— Compact... high capa- 
city ... ideal unit for low 
ceiling walk-in coolers leav- 
ing the head room all free. 


unit cooler for installation 
at juncture of wall and ceil- 
ing. Proper air distribution 
throughout a 180° radius. 


Because BUSH HEAT TRANSFER PRODUCT7S #4 me 
scientifically designed, expertly manufactured to top jualityf an. 
standards, and accurately rated they are naturally easiclh fox 
to sell, faster to install, and require less service. This mea ora 
MORE PROFIT for you. Get acquainted with th: Bus li 
Representative in your territory. He’s a good man t kno¥: a 
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